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Your wait for an easy-to-use 
PC compatible is over. 


Help ©, Sep tó, 1990 Lotus-DM - C:\LOTUS-DM\LEASE UK1 


Presenting the 
business-class 
Tandy” 2500 XL. 


Meet the friendly face of DeskMate® 


With MS-DOS® 3.3 and Tandy’s unique 
DeskMate graphical user interface built in, 
you can start to work in seconds. Instead 
of a blank screen and cryptic commands, 
you're greeted with DeskMate—the easy, 
plain-English approach to computing. 


Built-in convenience 


A 16-bit VGA adapter is included 
for high resolution graphics. And 
printer and mouse ports, en- 
hanced sound and speech capa- 
bility, a 1.44MB 31/2" disk 

drive and controllers for a 

second disk drive are all built in. 


Expand with ease 

An innovative hinged bay swings open for adding new Compton’s MultiMedia Encyclopedia™ and 
an extra 34/2" and 51/2" drive, a math coprocessor other multimedia CDs, available in ever- 

and modem. Our SmartDrive™ technology lets increasing numbers. 

you add a hard drive without the need—or Easy to buy...or lease 

at g a ‘ake a See the USA-made Tandy 2500 XL at any partic- 
Build a CD-ROM library ipating Radio Shack Computer Center, store or 
This new-for-1990 office (or home office) PC is dealer. And remember, we have much more to 
expandable with an internal CD-ROM drive, so offer: printers, software and the credit and leasing 
you can access complete reference works like the plans to put it all together! 


Radie Shack 


PROVEN LEADERSHIP GUARANTEED SATISFACTION 
Over 7,000 USA locations, 39,000 employees, Over 35 million customers benefit annually 
seven research and development centers, 31 from our satisfaction guarantee. Putting you 
USA and overseas manufacturing plants— first has made us #1 in PC compatibles— i SM 
NOBODY COMPARES! NOBODY COMPARES! l 


Radio Shack is a division of Tandy Corporation. MS-DOS licensed from Microsoft Corp. 
Compton's MultiMedia Encyclopedia/TM Encyclopaedia Britannica, Inc., Patent Pending 
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ANNIVERSARY ISSUE 


COVER STORY Page 37 
Striving to be the best: That’s what entrepreneurial spirit is all about. In this special 
anniversary issue, the editors of HOME-OFFICE COMPUTING have assembled the best 
business advice, equipment information, and resources available to the home-based 
professional—information to help you achieve your business goals. 


The Best Business Opportunities for the 1990s Page 38 
The coming decade promises to be an important one for homeworkers and small-business 

owners. What are the hot opportunities and markets? How can today’s computer-savvy 

entrepreneurs tap into major domestic and global trends to ensure business success? 


The Best Home-Office Design Tips Page 42 

There’s no doubt that you’ll work better and more productively if your home office is 
properly designed—designed for you and the way you like to work. Here’s some essential 
advice for turning your spare-room operation into a work space to be envied. 


Page 42 


The Best Ways to Keep Clients Coming Back Page 47 
For almost any company, repeat business is one of the most crucial foundations for 
success. The tips and techniques here will help keep your clients coming back. 


The Best Ways to Squeeze More Out of Your MS-DOS Computer Page 50 

It’s probably easier and cheaper than you think to wring the most out of an old workhorse 
computer. These 25 ideas on upgrading and power-boosting, most under $200, can give 
your system a real performance edge. 


The Best Business Resources Page 55 

A compendium of associations, electronic networks, business-to-business services, 
government agencies, specialty publications, and other resources for home-based 
professionals. 


SURVEY RESULTS 

1990 Reader Survey Results Page 12 
The results are in from our annual survey, and they paint an interesting picture of our 

readers. Check here to find out more about who they are, what they’re doing, and how 

they’re doing it. You’ll want to see how you fit in. 


SPECIAL CONTEST 

The First Annual Best Home-Business Contest Page 18 
Does your business have the right stuff? The search is on for the best home-based 

businesses. Enter this one-of-a-kind contest and you could be one of the winners who will 

Page 12 | cash in on more than $20,000 in prizes. 
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ADVISORY BOARD 


Mark Alvarez, author, The Home Office Book; 
Michelle Corbin Hillman, public-relations consul- 
tant, Corbin and Company; Paul and Sarah Ed- 
wards, authors and sysops of CompuServe’s 
Work-at-Home Forum; Dr. Daniel Lorenzetti, 
management and technology consultant, Acumen, 
Inc.; Peter Miller, author and business-develop- 
ment consultant; Tom Miller, director, ESU 
Telework Group (a division of Link Resources); 
Tom Morton, certified public accountant; Wesley 
J. Smith, attorney and consumer activist. 


HOME-OFFICE COMPUTING (ISSN 0899-7373) is published monthly by Scho- 
lastic Inc., 730 Broadway, New York, NY 10003. Subscriptions: in U.S., 12 
issues for $19.97; in Canada and U.S. possessions add $6.00 per year for 
postage; foreign residents add $8.00 per year. Printed in U.S.A. Copyright © 
1990 by Scholastic Inc. All rights reserved. 

POSTMASTER: Send address changes and notice of undelivered copies to 
HOME-OFFICE COMPUTING, P.O. Box 53561, Boulder, CO 80322-3561. 
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HOME-OFFICE COMPUTING and FAMILY COMPUTING are registered trade- 
marks of Scholastic Inc., 730 Broadway, New York, NY 10003. 
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PRODUCTS 


Product Previews Page 22 


HOME-OFFICE COMPUTING’s editors take first looks at new hardware, software, and 
office products. This month: Hot news and products from the CES and Comdex trade 
shows and from other product introductions—including laptops from Compaq, Sharp, and 
Texas Instruments; a new home computer from Tandy; fax machines from Southwestern 
Bell and PhoneMate; caller-I.D. products from AT&T and Bell South; enhanced organizers 
from Sharp and Casio; and more. 


Hardware Reviews Page 62 


The Best Hardware Deals: A special roundup of outstanding product bargains compiled 
by HOME-OFFICE COMPUTING’s technical staff. Laptop Computers: Toshiba T1000SE, 
NEC UltraLite, Compaq LTE/286 Model 20. Laser Printers: OkiLaser 400, Epson EPL- 
6000, Hewlett-Packard LaserJet III. Fax Machines: Panasonic KX-F80, Ricoh RF 920, 
Toshiba 3600. Dot-Matrix Printer: Citizen GSX-140. Monitor: Zenith ZCM-1492. Two- 
Line Telephone: Southwestern Bell FD 8100. Answering Machine: Code-A-Phone 2880. 
Cordless Phone/Answering Machine Device: PhoneMate 1850. 


Office Essentials Page 70 

The Best Space-Savers: A special look at office accessories designed to free up valuable 
desk space. This month: A mouse pad for your lap, a calculator for your keyboard, a storage 
cabinet on wheels, and more. 


Software Reviews Page 72 

Good Software at a Good Price: Reviews of low-cost, productivity-boosting software— 
including Microsoft Works, an all-in-one integrated package; The UnSpreadsheet and As- 
Easy-As, two alternatives to expensive spreadsheet programs; Address Book Plus, a contact 
and mailing-list management tool; and Better Working One-Person Office, an expense- and 
payment-tracking program. 


Best-Selling Software Page 81 


COLUMNS 


Working Smarter Page 32 

The Best Thing About Working on Your Own? Freedom! According to columnists Paul 
and Sarah Edwards, the most valuable benefits of working from home are flexibility and a 
profound sense of freedom. 


Workstyles Page 88 

The Worst Things About Working from Home. Although the work-at-home lifestyle offers 
a multitude of pluses, it’s not always a bed of roses. To counterpoint the fairy-tale images, 
our telecommuting senior editor Nick Sullivan rattles off a quick list of things that 
sometimes make his home-based reality a little less than spectacular. 


DEPARTMENTS 


Editor’s Note Page 8 
Letters Page 10 
Desktop Publishing Page 26 


The Best Reasons to Tackle Desktop Publishing. You’ ve heard that you can do some nifty 
things with DTP, but it can be time-consuming and costly to get up and running. Here are 
four real-world reasons that publishing your own printed material is worth the extra effort. 


Finance Page 28 
My 20 Best Money Hints. Senior editor David Hallerman lists 20 easy tips, from hiring 
your spouse to checking up on your bank, to help you gain control of your finances. 


Home-Office Shopper/Classifieds Page 83 
Editorial Product Index Page 87 
Advertiser Index Page 60 
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For versatility and ease of use, DacEasy 
is bard to pass up. 
-PC Magazine, April 10, 1990 


When it comes to accounting packages, the easiest 
takes the spoils (DacEasy). 
- InfoWorld, March 5, 1990 


The Most Award-Winning 

Accounting Software Ever! 

DacEasy Accounting 4.1 continues a winning streak 
that includes four PC World World Class Awards, 
two PC Magazine Editor’s Choice, and two InfoWorld 
Product of the Year awards, making DacEasy the 
most award winning full-featured accounting 
software ever. 


DacEasy Accounting 


Treats Small Business 
Like Big Business 


Big Business Features at a Small Business Price 


There's no reason why your small business should settle for 
anything less than the best accounting software. DacEasy Accounting 
4.1 offers all the features, performance, and ease of use you would 
expect to find in an expensive, BIG business accounting system, for 
a price that fits your small business budget. 

With overa half million users, DacEasy Accounting has become the 
worldwide leader in small business accounting systems. New, Ver- 
sion 4.1 has 11 fully integrated modules with powerful features like 
transaction-oriented pull-down menus, unlimited transactions, auto- 
reversing transactions, instant lookups, cash management, productas- 
sembly, a versatile report generator, and built-in graphics. And for less 
powerful computers, there's DacEasy Accounting 3.1, the only full- 
featured accounting system for dual floppy systems! 


A Big Commitment to Customer Support 


It takes more than a great product to become the best selling ac- 
counting system. The new DacEasy Advantage Club provides a full 
year of priority telephone support, free revisions and updates, free 
editor disks, informative newsletters and more, for a low annual 
membership fee. With DacEasy you get BIG help, fora small price. 

To help you get even more from your software, DacEasy offers a 
BIG choice of training resources, a Certified Consultant Program to 
provide you with names of qualified professional consultants in your 
area, anda fullline of high quality forms and checks designed to work 
perfectly with your DacEasy software. 


DacEasy is Ready to Grow with Your Business 

As your small business grows, you can easily add to or upgrade your 
DacEasy Accounting 4.1 software. 

DacEasy Payroll 4.1 is the BIGGEST value in payroll and personnel 
management software. And, the BIGGEST value in complete accounting 
and payroll software is the DacEasy BonusPack, 
which includes DacEasy Accounting 4.1, Payroll 
4.1, plus aninstructional Video Tutor. 

When your business grows into a multi-user 
system, you can easily step up to the DacEasy 
Network Accounting System. 

Don’tthink small when choosing your account- 
ing software. Insist on DacEasy, the BIGGEST 
value in powerful, easy to use full featured ac- 
counting solutions. 


Contact Your Local Dealer, Or Call $229.95 


1-800-877-8088 


In Canada call 416-940-3314 
Media code: 921 


@DacEasy. Inc. 
17950 Preston Road ¢ Suite 800 ¢ Dallas, Texas 75252 


Minimum Hardware Requirements: DacEasy Accounting 4.1 and Payroll 4.1 require an IBM or 
compatible PC, 640K RAM, hard disk, MS-DOS/PC-DOS 3.0 or later, mouse optional. DacEasy Ac- 
counting 3.1 requires an IBM or compatible PC, 256K RAM, 2 floppy drives , MS-DOS/PC-DOS 2.0 
or later. DacEasy Network Accounting supports Novell, IBM PC NET, or any DOS 3.1 Net Bios com- 
patible system, IBM or compatibles, hard disk MS-DOS/PC-DOS 3.1lor later. IBM, Novell, Microsoft, 
PC-DOS, MS-DOS are trademarks of their respective corporations. 

DacEasy is a trademark of DacEasy, Inc. 
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This document was produced on 
the first printer that is both 
a desktop and a lightweight 
portable, printing with 
letter quality precision 

on plain paper. The Canon 
BJ-10e Bubble Jet ™. 


On a desk, with its 
optional 30-sheet 
paper feeder, it's 
an ideal personal 
printer. Asa 
single-sheet portable 
with its optional 
rechargeable battery The BJ-10e with its op- 
pack, it weighs a tional 30-sheet feeder 
remarkable 4.6 pounds printing on a desk. 
and prints on a variety 
of paper. The BJ-10e emulates the IBM 
Proprinter™x24k, so you can use a wide 

range of applications software. 


The BJ-10e printing a single sheet 
anywhere you want. 


How fast is it? It printed 
this page on ordinary 
81/2"x11" paper at 
83 characters per 
second. It won't slow 
down when printing 
in bold or various 
type sizes either. It 
even handles complicated 
graphics, as you see in these 
scanned-in BJ-10e illustrations. 


What's more, its blacks are intensely black and 
its ink dries instantly, so it never smears. 


How quiet is it? 
Quiet enough to be 
used in the middle 
of the night with 


someone asleep a 
few feet away. 


@ 
And, you never have 
toworryabout 
maintenance be- 


causeit usesa pop- 


inBJ cartridge 


which contains the be 
print head and the 
ink supply. Every 
cartridge prints 


approximately 
700,000 characters 


(HQ mode), making 


& 
it as economical to 
use aSit is to buy. 
But best of all, & 


the BJ-10eworks 
everywhere you 
could possibly 
needit, fitting 
neatly intoa 
briefcase withits 
optionalrecharge- 
able battery pack. 


The Canon BJ-10e 
Bubble Jet. What 
other printers — 
print ona desk, it EE E E 
prints anywhere. 


sume st: mane DJ-1Oe 


eee ee le Working To Improve Your Image. 


For a history-making demonstration, visit your 
00) 848-4123. 


tana 
Roe 


y ACTUAL SIZE 


_ ema The document displayed in the BJ-10e is actual output from Aidus® 
, PageMaker® software using the IBM Proprinter X24E printer driver 
Canon? is a registered trademark and Bubble Jet and BJ-130e are 

trademarks of Canon Inc. IBM® is a registered trademark and 


oprinter is a tri ri r siness Machines Corp. 
Aldus® and PageMaker® are registered trademarks of Aldus Corp. 
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EDITOR’S NOTE 


Taking a Chance on a 
Moving Target 


Somewhere along the line I became self- 
conscious about using superlatives. Today, 
an automatic editor in my brain sets off an 
alarm at each ‘‘most,’’ ‘‘best, and every 
other ‘‘-est’’ that slips out of my mouth or 
onto a page. 

Warring with my cautious side, however, 
is the daring, risk-taking, zealous part of my 
nature that urges me to voice strong opin- 
ions, take a stand, say what I mean. I’d hate 
to be like the guy in one of my favorite New 
Yorker cartoons who confesses to the police 
that he killed his boss by yessing him to 
death. 

These two sides of me debated about pro- 
viding readers with an issue that gives you 
what you most want from us—our opinions, 
advice, choices of what to buy, and answers 
to every imaginable question related to run- 
ning an independent business. My cautious 
side wondered what we would do if, after 
we went to press with our public “‘bests,’’ a 
rash of ‘‘betters’’ came along. 

At editorial meeting after editorial meet- 
ing, our staff batted the ‘‘best ball’ back 
and forth, pulling the idea one way and 
pushing it another. Some of us loved it at 
once, while others danced around it, wary 
of getting too close. 

The deciding factor came when we dis- 
cussed what special service we could deliver 
to you for this year’s anniversary issue. We 
were looking for a big topic, one that would 
be the backbone of an issue you would find 
indispensable. This had to be an issue that 
would be even more useful than all the 
others that came before it. 
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Important. Gutsy. A desktop companion. 
Something to save and turn to again and 
again. These are some of the things we 
wanted this September issue to be. The fo- 
cus of the issue came in a flash. We had to 
say it—in print. This is an issue that tells 
you what we think is best. 

As you turn the pages of this issue you'll 
note that we, like our readers, retain a cer- 
tain degree of individuality. How could the 
editors of a magazine communicate effec- 
tively to independents like you if we con- 
formed completely to the rules? So, sprin- 
kled among all the bests, you'll find the 
occasional piece whose editor would go only 
so far as to label something ‘‘good,’’ avoid- 
ing “‘best’’ at any price. And Nick Sullivan, 
our long-distance editor, sent his own list of 
worsts to close the issue. What could be 
better? 

My own best advice to those of you who 
read this note is not to miss the chance to 
enter our ‘‘First Annual Best Home-Busi- 
ness Contest.” If you’ve made your best 
idea for your own business come to life, 
take the time to tell us about it. You took a 
chance on your business, so why miss the 
chance to win some prizes? 


OL 
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THE 200GX. 
NEVER BEFORE HAS COLOR 
BEEN So Easy To USE. 


Citizen’s done it again. This time turning the use of 9-wire technology As you've come to expect from Citizen, 

into virtual child’s play with our newest printer, the 200GX. paper handling is exceptional; with convertible 
All of our new printers come equipped with Command-Vue™ push/pull tractor, bottom feed, paper parking 

control panels, which are the easiest in the industry to use. Equipped and continuous paper tear-off features. 

with Command-Vue II™, the 200GX displays plain English prompts and Top all this off with a suggested retail 

moves you from function to function with the simple flip of a switch. price of under $300, a rest-assured 24-month | 


What’s more, every 200GX includes Citizen’s exclusive Color On parts/labor warranty, and you've got a 9-wire | 
Command feature which, combined with our = printer that’s tough to beat. 
user installed color option kit, provides vivid £ THe crrizeN 200Gx ~~ And there you have it. Or we're 
results unrivaled by the competition. ee ote “wm convinced you soon will. For a 

Its two draft fonts and three dealer near you, 
letter fonts are delivered with just call 1-800-556-1234, ext. 34 (In 
superior print quality. Superior California, call 1-800-441-2345, ext. 34). 
is also the word which best You'll find out that Citizen’s color 
describes its 213 cps super is so easy to use, it'll bring back 
high speed draft and 40 cps childhood memories. 
near letter quality output. Not 
to mention throughput which 
rivals that of printers costing 
much more. 


©1990 Citizen America Corporation. 
Citizen, Color On Command, Command-Vue and the 
Citizen logo are trademarks of the Citizen Watch Co. Ltd. 


= CITIZEN” 
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SPECIAL DELIVERY 

Thanks for your July 1990 article ‘‘Comput- 
er Equipment Delivered to Your Doorstep’’ 
(page 47). Two of the best business deci- 
sions I made this year were buying a Zeos 
386SX-based computer system by mail and 
subscribing to HOME-OFFICE COMPUTING. 

The first provided me with an outstand- 
ing, custom-tailored hardware package 
backed by excellent, friendly, and easily 
accessible technical support (including a 
long Sunday session as I bumbled through 
the setup procedure). The second has pro- 
vided me with invaluable information, prod- 
uct reviews, and articles geared to the small- 
business person. 

For those readers still uncertain about 
purchasing equipment through the mail, I 
can only cite my experience. As with your 
magazine, the price was right and the prod- 
uct is unimpeachable. 

JENNIFER SINGER 
PRESIDENT, CRYSTAL COMMUNICATIONS 
Bel Air, Maryland 


MEMORY ERROR 
I enjoyed Linda Stern’s article, ‘‘How to 
Stay in Touch with Absolutely Everybody’’ 
in the July 1990 issue (page 42). However, 
readers may be left with the impression that 
Memory Mate is a memory-resident-only 
package. Wayne Stoler’s reservations about 
using the program, in fact, are based on the 
false assumption that the program must be 
run from memory. While it is true that 
Memory Mate can be run as a memory- 
resident program, its default operation is 
from disk. A switch added to the command 
is required to run the software from 
memory. © 
PHILIP K. JASON 
Potomac, Maryland 


GETTING ON TAPE 
The short piece in your July Up Front sec- 
tion on audiotape sales brochures was inter- 
esting (“A Cassette May Be the Ultimate 
Brochure” page 14). Audio brochures are 
an excellent method for businesses to com- 
municate with prospective customers. As a 
20-year veteran of the recording industry, 
however, let me offer some further advice 
before people out there start clicking their 
home cassette decks on ‘‘record.”’ 
Although only fractionally as difficult and 
costly as video production, audio does entail 
up-front costs that can significantly add to 
the per-unit total. Duplication, labeling, and 
vocal talent aren’t the only things you have 
to worry about. Design and printing of la- 
bels and packaging require the same profes- 
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COMPUTERS THROUGH THE MAIL: SUPER SYSTEMS, SLASHED PRICES 


Home Office 


Marketing 
Secrets for 
People Who 
Don’t Like 
To Sell 


WHERE'S THE 


MONEY? 


7 Ways to 
cha Raise Cash 


For Your 
Business: 


The World’s 
Best 
Filing System 


More Power 
For Less: 
Hot SX 
Computers 


40 Hardware 
And Software 
Reviews 


sional look and production steps of any 
printed marketing item. Production costs 
like master tape, duplicating master, script- 
ing, rehearsal, script editing, and other on- 
the-clock fees can add up quickly, too. 
What can look attractive as a $1.50-a-shot 
promotion piece can end up costing more 
like $4 or $5 once you factor in all the 
things necessary to make the tape stand out 


and get the right person to listen to it. 


TOIVO MAKI 

INTERMEDIA COMMUNICATIONS & 
ENTERTAINMENT SUPPORT SERVICES 
Riverside, California 


RAVE REVIEWS 

I can think of no better way to begin this 
letter than ‘‘Where have you been all my 
life?’ Although I work in the legal field, I 
work at home part of the time. I own an 
IBM-compatible computer and am in the 
process of upgrading my home system. Af- 
ter scouting for tips and suggestions from 
friends, I was passed a copy of HOME- 
OFFICE COMPUTING. 

It just took my breath away. I was not 
familiar with your publication, but was very 
excited by what I read in just one issue. I 
can only imagine what my newly ordered 
year’s subscription will do for me. 

CONNI G. CORMIER 
Lafayette, Louisiana 


I read a special report in the Wall Street 
Journal at the beginning of the summer and 
was delighted to see that my favorite publi- 
cation, HOME-OFFICE COMPUTING, was 


referenced in the main feature. And here I 
was thinking I’d discovered this great maga- 
zine that nobody else knew about! 

I came across your magazine quite by 
accident after I’d started a desktop-publish- 
ing business out of my home last March. 
Since then I’ve gleaned far more informa- 
tion for my system and business from 
HOME-OFFICE COMPUTING than from any 
of the DTP-specific publications I read. 

The Wall Street Journal—gee whiz, I 
didn’t know working from home was so 
trendy. For me it was the only alternative to 
commuting 30 miles while raising my pre- 
school-age children. 

ANDREA HARTER 
HARTER MEDIA SERVICES 
Minden, Louisiana 


Congratulations on an excellent publication! 
I enjoy nearly every article in each issue of 
HOME-OFFICE COMPUTING and feel that it 
has given me invaluable, real-world, usable 
advice. Your business advice, in particular, 
is much more down-to-earth than what I get 
from magazines written for big businesses. 
Thank you for consistently providing to-the- 
point, easily understood, and immediately 
applicable information. 
ANNE RENAULT 
XL WORD PROCESSING SERVICES 
Toronto, Ontario, Canada 


CORRECTIONS/UPDATES 

The review of the Murata 1800 fax machine 
in the June 1990 issue (‘‘Superb Fax; Shab- 
by Manual,’’ page 64) contained informa- 
tion about an undocumented ‘‘extra plastic 
part’ of the unit that caused problems for 
our reviewer. In fact, the plastic part was a 
piece of the fax machine that had snapped 
off during shipping. We regret any confu- 
sion caused by this oversight. 


In the July ShopTalk column (‘‘Targeting 
Small Business,’’ page 18), the rental rate 
for HOME-OFFICE COMPUTING’s subscrib- 
er list was incorrectly reported. The correct 
figure is $85 per 1,000 subscriber names. 


HOME-OFFICE COMPUTING looks forward 
to letters from all readers. Please direct 
correspondence to Letters to the Editor, 
HOME-OFFICE COMPUTING, 730 Broad- 
way, New York, NY 10003. Include name, 
address, and telephone number. We cannot 
respond to every letter we receive, and | 
those letters included in HOME-OFFICE 
COMPUTING may be edited for length and 
clarity. W 
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ANNUAL READER SURVEY RESULTS 


Our Yearly Look at Who You Are, What You’ re Doing, and Why 
You re Doing It 


esponse to our annual reader survey, which ran in the 
June 1990 issue of HOME-OFFICE COMPUTING, was 
once again overwhelming. Stacks of mail flooded our of- 
fices during the summer—mail from you, about you. 

As editors of a magazine that serves a pretty diverse audience, we 
thought that the responses—more than 2,000 of them—would help 
us get a picture of a typical home worker. Of course, what we 
found could hardly be defined as typical, but there are common 
trends shared by home-based and small-business people alike. 

First of all, you are an educated lot, with most of you holding un- 
dergraduate degrees and many of you holding postgraduate degrees. 
You fall into three basic, evenly divided categories of home-work- 
ing—about one-third of you operate a full-time home-based busi- 


ness, one-third run a part-time operation, and one-third do a sub- 
stantial amount of your work at home, either by taking it home after 
hours or by telecommuting. 

A big concern of yours is technology that will help your business. 
You want to know about both the current, state-of-the-art products 
as well as the old standbys you need to do your work. You’re plan- 
ning to buy more hardware, software, and office products this year, 
and you’re seeking reliable information to make smart choices. 

But, most of all, you’re happy working from home. Although 
you miss some things about working in corporations, most of you 
are making more money and achieving a greater sense of satisfac- 
tion in your current working situation. In fact, just about all of you 
would recommend working from home to others. 


The ‘Typical’ Home Worker 


Average age is 40 


` 75% are married 


85% attended college 


97% would recommend working 
from home to others 


With a high percentage of readers 
reporting a generally satisfied outlook, it 
appears that working at home is going to 
continue to rise in popularity throughout 
the coming decade. 


How Are You Working? 


28% I run a full-time home-based business. 
6% 
29% 
21% I work at home after hours. 
4% 
6% 
6% 


Part-time home-based business or freelance. 
I work at home at least one day a week. 


Don’t run a business but want to start one. 


Other 


12 HOME-OFFICE COMPUTING 


I run a full-time business that is not home-based. 


98% are happier 
working from home 


60% have been working at 
home less than 10 years 


Sex: 62% male 
38% female 


70% have children 


There are many ways to 
effectively work at home, 
from running a business 
to telecommuting. 


Hundreds of letters, agreements, 
and forms for the home office, plus 


designer fonts and a point-and-click 
menuing system, all for only $64.95! 


The Instant Business Series... a professional word processor 
plus all the essential business tools you'll need to operate a 
Successful business. All in one complete package! In just 
minutes you'll have access to hundreds:of formats for letters, 
agreements, and forms. Design professional-looking reports. 
And operate under a new menuing system that makes using 
your computer as easy as point and click. And because all are 
compatible with each other, you can cut and paste sections 
from one to the other. It's a complete family of powerful tools 
for one low price. 


Mbl DUSINESS LETCI 


presents a collection of over 200 formats for~. 
virtually all types of business letters, agree- 
ments, and forms. The new, easy menuing 
system makes writing letters as easy as point 
and click. 


mimaoa Aos 


iiS ANTH ANES | 


Hold DUSMIGSS Agreements... 
provides 50 ready-to-use contracts on disk. 
Includes agreements for real estate, employee 
agreements, credit, services performed, non- 


disclosure, leasing, and much more. 


Bas Instant Business Forms... 
ems) Jets you design your own forms or use 
Ms existing forms from the disk library. 
Includes purchase orders, invoices, 
shipping and personnel forms, graphs, 
and much more. 


instant Foi tS... | m pons 
lets you design professional | 


documents with 25 different | 
type styles. Or design your | 
$ own font with the full- | 


powered font editor. 


$ 
f 


charge of your disk drive! Load, 
Jai Delete, and Rename programs 
> automatically. It's that easy! 


\ 


BUSINESS@eSOFTWARE 


2999 NE 191St., Suite 800 
North Miami Beach, Florida 33180 
305/935-3995 Fax 305/932-8651 


Instant Business Series is a trademark of GameTek, Inc. 
All rights reserved. 
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READER SURVEY 


The Top 10 Home-Based Businesses 


1. Consultancies 3. Computer services 


+ 6. Graphic, visual, 


4 and fine arts 


9. Construction and 
repair services 


7. Independent sales 8. Medical services 10. Marketing and 


advertising firms 


The kind of work you can do at home is limited only by your expertise and enthusiasm. With the aid of technology, many jobs that could not have 
been performed outside of a traditional office five years ago can now be home-based. 


60 
Why Did You Decide to 


Work at Home? 


Motivating factors for 
choosing to work at 


home cover a full 
spectrum: from purely 
financial benefits to the 


J a desire to enhance the 


J NIR 

è nuE A A rite 

i 30% | quality of one’s life. 
g 27% 


Bi 
| 31% 
eB 
Aa 


I wanted to 
spend more 
time with 
my family. 


I’d gone | hated 
as far as | the 

could inthe commute. 
corporation. 


SURVEY WINNERS 


I’m more 
productive 
at home. 


| wanted 
to make 
more money. 


I wanted 
to change 
my life. 


| wanted 
to be my 
own boss. 


We picked a grand-prize winner and 20 run- 
ners-up in a random drawing of all survey 
respondents. Jaime Gruger, a home-based in- 
surance and property-management consultant 
from Federal Way, Washington, will receive a 
new Murata M1800 fax machine. 

The following people will each receive a 
free 20-pack of Fuji floppy disks: Barbara 
Smith, Richfield, Minnesota; Richard Fortier, 
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Elbert, Colorado; Carol Taylor, Chicago, Illi- 
nois; Dennis Shelton, Edmond, Oklahoma; 
James Naylor, Amarillo, Texas; Pamela 
Hines, Conyers, Georgia; Bruce Krieg, Olym- 
pia, Washington; Elizabeth Blake, San Diego, 
California; Jeff Lynch, Los Angeles, Califor- 
nia; Stephen Meade, Tustin, California; Jim 
Steelman, Woodstock, Georgia; Eric Ed- 
wards, Las Vegas, Nevada; Gloria Hajduk, 


Los Angeles, California; Moira Caruso, Ro- 
selle, New Jersey; Kalily Campos-Eisen, Chi- 
cago, Illinois; Dolores Allnock, Waldorf, 
Maryland; Victoria Birkett, Annapolis, Mary- 
land; M.A. Schwartz, Potomac, Maryland; 
Deborah Sanders, Berkeley, California; and 
Bruce Brocka, Davenport, Iowa. 


Congratulations to all of our winners. 


New! 


Version 1.2 


Publish-It! 


HOME OFFICE 
COMPUTING 


1989 


EDITORS’ 
PICK 


[| Jun 18. 1990 | 


in less than an hour 


PUBLISH IT!—A full-featured, fully integrated 
desktop publishing powerhouse with word processing, 
page layout, typesetting and graphics. | 


For all its state-of-the-art ability, PUBLISH IT! 

is incredibly easy to learn—refreshingly so. 

PUBLISH IT! combines the familiar GEM User Inter- 
face, our Quick-Start Mini-Manual, a full complement 
of Help Screens, and the practical WYSIWYG (What- 
You-See-ls-What-You-Get) display—all designed 

to get you up and running in less than one hour! 


SPECIAL FEATURES: 


e Flexible Page Layout: With your 
mouse or keyboard, you Can overlap, 
reposition, resize, & reshape the text, 
columns, graphics. 


e More Typefaces and Sizes: Choose from 
over 1350 possible type-style combina- 
tions ! Opt for bold, italic, underlined, light, 
white, & Superscript or subscript charac- 
ters. Type sizes range from 7 to 72 point. 


e Premium Quality Printouts: PUBLISH IT! 
uses a high density printout format that 
gives you superior quality printouts on 
your laser or dot matrix printer. 


e Built-in Word Processor: All the features 
necessary for everyday word processing, 
plus most of the sophisticated ones 
found only in more expensive programs. 


e Text Importing: Load documents from 
WORDPERFECT, MICROSOFT WORD, 
WORDSTAR, WORD WRITER PC, or from 
any other program with an ASCII text 
format directly in PUBLISH IT! 

e Built-in Graphic Toolbox: Draw lines, 
boxes, circles, curved corners, and “free- 
hand” graphics. Plus, choose from a wide 
variety of built-in line and fill patterns. 

e Graphics Importing: Directly import 
graphics from LOTUS 1-2-3, GEM DRAW, 
GEM GRAPH, GEM SCAN, PC PAINTBRUSH, 
and PUBLISHERS PAINTBRUSH. Then 
crop and size them to fit. 


e Automatic Text Flow and Word Wrap. 
e Multiple Size Page Views. 
e Kerning and Leading. 


e Over 150 Professionally Drawn 
Graphics & Illustrations. 


e Plus, you get worksheets, time-saving 
features, sample documents & more! 


PUBLISH IT! is a trademark of Timeworks, Inc. 
©1990 Timeworks, Inc. All Rights Reserved. 
All other trademarks are of their respective companies. 


e More than 85 Professionally Designed 


e Single Step Undo Function. 
e More Compatibility! Now compatible 


e Monospacing: When using 


fonts: Now you can add additional 
e Imports Encapsulated PostScript 


e Extended Print to Disk Capability: Now 


| enclosed $249.95 + $4.70* 


| 
| 
| 
| Illinois residents add 6.5% sales tax. 
| 
| 
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NEW FEATURES: 


Layouts: DESIGN IDEAS™. You can choose 
from over 85 pre-designed formats. This 
allows you to easily create layouts for 
ads, brochures, newsletters & more. 


with: Hewlett-Packard Soft Fonts and 
DeskJet Printers, TIFF, Encapsulated 
PostScript and Splash! graphic formats. 


Typographica or Bitstream monospace 
fonts, you can now work in a mono- 
spacing mode. 


e Supports Downloadable PostScript 


PostScript fonts from sources such as 
Bitstream and Adobe. 


Graphics: Now you can rotate your EPS 
graphics in 90 degree increments. 


APLC Fr 2 
rsrsrs IA 
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you can print to disk no matter what 
printer configuration you have. 
Suggested Retail Price....... $249.95 
Includes 54" & 3%" disks; Supports hard drive. 


At your local dealer or order direct from 
Timeworks: 1-312-948-9202. 


O Yes! Send me Publish It!, I’ve 


(shpg. & handling). Total $254.65 Name 
O Upgrade price $29.95 + $4.70* 
(shpg. & handling). Total $34.65 Address 


Send inside manual cover. 


| get a full 60 day money back 
guarantee when | order by mail. 


City/State/ZIP 
Card Number 


Mail To: TIMEWORKS 
444 Lake Cook Rd. 
Deerfield, IL 60015-4919 O Check, O MC, 


708-948-9202 FAX 708-948-7626 


Signature 


O Visa, O Amex 
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Exp. Date 


READER SURVEY 


Plan to buy 


Equipment-buying plans for the coming 
year show an interest both in upgrading 


20% 4 J some old workhorses and investing in 
7 some high-end technologies that are 
13% (14% 1 quickly becoming standards. The kind 


of money you plan to spend backs up 
this aggressive attitude toward 
computer and office equipment. 


Desktop Laptop Modem  Mouse/ Copier Laser Fax Dot- 
Computer Computer Trackball Printer Machine Matrix 
Printer 


Top Five Software Applications to Buy Next Year 


1. Desktop publishing 2. Accounting 3. Database 4. Business graphics 5. Personal finance 


p” q1 
Ee 
SOE 
OOK 


Where Did You Get the Money What Do You Miss About the Corporate World? 
For Your Business? 


1. Company-paid benefits 
2. Interacting with others daily 


3. Support services 


4. Don’t miss anything 
5. After-work socializing 


Own savings Loans Other sources 


SNA 
a fe ee oe 
opa | 
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Figures for financing home-based 
businesses reflect the self-reliance 
associated with the new breed of 
entrepreneurs—and may also indicate the 
reluctance of financial institutions to back 
home-based ventures. 
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HOW TO START YOUR OWN 
PROFITABLE DESKTOP 
PUBLISHING BUSINESS. 


Start with at-home training 
that gives you hands-on 
design and layout experience. 
Training that builds the 
business skills and 
confidence you need to be 
your own boss. Training that 
even includes a powerful 
computer with hard drive, 
desktop publishing software, 
mouse, and printer you keep. 
The kind of real-world 
training only NRI provides. 


Imagine a morning commute that’s a 10- 
second stroll from your breakfast table to your 
own home office... 

For more than 25 million home-based 
professionals, this scenario is not fantasy. 
What's more, experts predict the number of 
home workers will reach a phenomenal 40 
million by the year 2000. Why? 

The computer. 

Being your own boss, making more 
money, having a flexible schedule—they’re all 
advantages of working at home. But what’s 
really fueling the home-based business boom 
is the explosion of opportunity sparked by the 
computer revolution. Now, with NRI’s 
breakthrough training, you can earn top dollar 
as creative master of one of today’s hottest 
computer technologies: desktop publishing. 


Cash in on a multibillion dollar industry 


Large corporations, small businesses, 
community associations, hospitals, universi- 
ties, restaurants... 

Just about every organization you can 
think of publishes something—from menus, 
flyers, and brochures to newsletters, catalogs, 
and annual reports. They're all looking for 
people to publish them faster and better than 
ever before. Now with NRI, you can cash in on 
this demand. You can become a professional 
desktop publisher, using a computer to 
transform words and pictures into the kind of 
eye-catching, results-getting publications that 
can earn you good money. 


No design or computer experience 
necessary—you begin with the basics 


Your NRI training begins with the basic 
knowledge you need to produce the kind of 
exciting, high-quality publications your clients 
expect—whether you're designing by hand with 


traditional tools or electronically on a computer. 


| 
. 
| 


vis 


Step-by-step 
lessons and hands- 
on creative projects 
help you first 
master the fundamentals of publishing: 
editing, design, and layout. From T-square 
and pica ruler to X-Acto knife and adhesives, 
you get all the professional graphic arts tools 
you need to translate designs into mechani- 
cally perfect, camera-ready paste-ups. As you 
master time-tested design and layout 
techniques, you learn how to use type, 
graphics, color, photos, and special effects to 
make all your publications their creative best. 
And that’s only the beginning. 


Powerful IBM-compatible computer 
system included 


With a firm foundation in traditional design 
and layout, you're ready to make the leap to 
contemporary publishing methods using the 
IBM-compatible computer, desktop publishing 
software, mouse, and printer included in your 
course. 

Even if you've never worked with a 
computer before, you'll be astonished at how 
easily and quickly you can apply your design 
skills to create visually appealing, multipage 
layouts and print out finished artwork—at the 


touch of a button. From 
importing documents and setting 
up electronic stylesheets to 
wrapping text and drawing 
freehand graphics, you learn 
every desktop publishing skill 
you need to make money 
producing professional-quality 
publications for a growing list of 
clients. But that’s not all! 


Get the business know-how 
you need to succeed 


NRI even gives you the skills and 
eee Confidence to turn your technical 
= expertise into a successful home- 
based business. You get expert, 
practical advice on setting up the 
ideal home office, getting and 
keeping good-paying clients, 
marketing your services, managing your time, 
growing your profits, and more. Whether you 
want to make money running a full-time 
desktop publishing service, boost your current 
income with part-time work, or just move up 
to bigger and better responsibilities in your 
present job, NRI gives you everything you 
need to succeed in this revolutionary 
computer career field. 


Send today “ 
for your > 
FREE NRI ~ 
catalog 


To find out how NRI 
at-home training can help 
you cash in on the desktop 
publishing revolution, send today ( 
for your free catalog. In it you'll find all i 
the details about NRI’s Desktop Publishing 
and Design course, including descriptions of 
your computer system, lessons, and hands-on 
projects. 
If the coupon is missing, write to us at 

NRI School of Home-Based Businesses, 
McGraw-Hill Continuing Education Center, 
4401 Connecticut Avenue, NW, Washington, 
DC 20008. 

IBM is a registered Trademark of the IBM Corporation 


j YES! Please rush me my free catalog. I’m 
" interested in (check one only): 


ü Desktop Publishing and Design 


Other NRI computer-based 
career courses: 


ü Word Processing 

ü Bookkeeping & 
Accounting 

ü Computer Programming 

Q Paralegal 

ü Travel 

ü Writing 


Name 


Address 


City/State/Zip 


Saree School of Home- 
Based Businesses i 
McGraw-Hill Continuing Education Center ma 


4401 Connecticut Ave. NW TRA 
Washington, DC 20008 


Age 


5809-090 


CONTEST 


First Annual 
Best Home-Business 
Contest 


Be One of 60 Winners to Cash In on Over $20,000 in Great Prizes 


he search is on for the best home- 

based business. Just tell us about 

yourself and you could win one of 

sixty prizes worth a total of more 
than $20,000. 

Entering is easy: Just fill out a short entry 
form and include a profile of your business 
(see below for more details). Big profits and 
revenues aren’t necessarily what we’re look- 
ing for. We care more about your business 
smarts and your drive to succeed. You'll 
also score big points with us if you’ve suc- 
cessfully incorporated technology into your 
home business. 

Mail your entries by November 15, 1990, 
to Best Home Business Contest, HOME-OF- 


CompuAdd SX Success Kit: 
* 316S 386SX computer 
with 40MB hard-disk drive, 

color VGA monitor, and 
mouse 

e 24-Pin Panasonic 
printer 

e Windows 3.0, Paint- 
Show Plus, PC-FullBak, 
MS-DOS v4.01, DOS Help 

* Computer paper, 10 
blank disks, and a Smart 
Start Kit of software demos 
and special offers 
Hewlett-Packard LaserJet 
III printer; Intel Above 


W; 


FICE COMPUTING, 730 Broadway, New ear Mire E 7 4 Board Plus 8 memory 
York, NY 10003. As an incentive to re- ` ME a 

spond quickly, the first 500 entrants will 
receive the Fuji Home-Office Guide and 
$150 worth of discount coupons for home- 
office supplies and accessories. 


board; Intel 387SX Math 
CoProcessor; Logitech 
ScanMan Plus handheld 
scanner; and a SomaShield 
antiglare monitor screen 


Ricoh RF-920 fax machine; Hayes 2400-bps 
modem; six-month subscription to Prodigy Fujitsu dex 150 fax machine and an Intel 
Toshiba T1200XE laptop computer Service; and a SomaShield antiglare screen 2400EX modem 
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$1,200 FOURTH PRIZE 


Tandy 2130 dot-matrix printer 


SEVENTH PRIZE (20 Winners) 
A Fuji Home-Office Bonus Pack; $40 value 
* The 24-page booklet The Fuji Home- 
Office Guide 
e More than $150 worth of coupons for 
discounts on home-office supplies and 
accessories 


e 20 floppy disks 


CONTEST 


$1,000 FIFTH PRIZE 


onvenient communications, 


Intel C onnection C oProcessor fax board 
and a DFI Handy Scanner 3000 Plus 


HOME OFF 
ONUS PACK 


$150 SIXTH PRIZE (10 Winners) 


Microsoft Works 


Tanana E yta 
Seamer as aae in 


— 


ely 


A choice of either Microsoft Works or Micro- 
soft Windows 


RUNNERS-UP (25 Winners) 


A copy of the new 
book Computer 
Power for Your 
Small Business: 
A Guide from 
HOME- OFFICE 
COMPUTING; 
$23 value 


Home Office 
COMPUTER 
WE 


FOR YOUR 


LL 
ESS 
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BEST HOME BUSINESS CONTEST ENTRY FORM 


HOW TO ENTER? 


1. Complete the entry form and attach it to 
your essay. 
2. Give us a profile (maximum 1,200 words) 
of your business, and be sure to include the 
following: 

A. Why you started your own business at 
home 

B. How you started and financed your 


CONTEST RULES 


1. To qualify, your entry must be a computer 
printout of no more than 1,200 words (about 
five pages double-spaced). 

2. Include a photo of yourself in your home 
office. 

3. Include your address and telephone 
number. 

4. All entries and photographs become the 
property of HOME-OFFICE COMPUTING. ` 
However, material will not be used in future 
publications and promotions without the pri- 
or consent of the entrant. 

5. Scholastic Inc. employees, advisory 
board members, and members of their fam- 
ilies are ineligible. 

6. No cash substitutes for prizes. 


DEADLINE: All entries must be postmarked by 
November 15, 1990. 

JUDGES: All entries will be judged by HOME- 
OFFICE COMPUTING editors and advisers. 
WINNERS: Winners will be announced in the 


May 1991 
COMPUTING. 


issue of HOME-OFFICE 


business 

C. An explanation of past growth and po- 
tential for future expansion 

D. How you use technology to run your 
business 

E. Your techniques for market research 
and publicity, and how you adapt to current 
market trends 

F. A discussion of the advantages and 
drawbacks of working out of your home 


YOUR NAME & 
BUSINESS TITLE: —— 
ADDRESS: 


BUSINESS NAME: 


TYPE OF BUSINESS: 


LIST THE COMPUTERS AND EQUIPMENT YOU USE: 


G. A description of the physical lay out of 
your home office 

H. How you integrate/separate family and 
business affairs 

Il. Information about any partners or 
employees 

J. Any supporting materials (brochures, 
business cards, press releases, newsletters, 
samples of your product) that might help 
your entry 


TELEPHONE: 


NO. OF YEARS IN BUSINESS: 


LIST ALL SOFTWARE AND ON-LINE SERVICES YOU USE: 


APPROX. ANNUAL PROFITS*: 


APPROX. GROSS ANNUAL INCOME *: 


*Income and product information will be kept in strict confidence unless entrant gives permission for release of figures. 
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Only the new NEC 
to outperform any dot - 


The integrated tear bar. Just one 
reason the P6300 is a cut above. 


The large 80K buffer makes the 
P6300 all work and no wait. 
The bottom feed slot permits 
trouble-free handling of multipart 
forms and labels. 


Introducing the NEC Pinwriter P6300. 
Only the Pinwriter’ P6300 printer from NEC has the guts to deliver this much glory: Bold, black print quality that makes 


a statement with every line. Color graphics* that turn not only heads, but opinion. Eight standard fonts that let you 
Ser: | = do more, more impressively. And a Quick Gothic™ 


Q ae a one oe Phy font that gives you letter-quality output up to 
ime. || ee z |i beet two-thirds faster than anything in its class. 
J See eee boa ee 

NEC Technologies, Inc. 1414 Massachusetts Ave., Boxborough, MA 01719. 1-800-NEC-INFO. In Canada, 1-800-343-4418. 


*Color kit sold separately. 
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P6300 has the guts 


matrix printer in its class. 


F 


The built-in push tractor feeds 
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The easy-to-read front display panel 
helps you select typefaces and 
print modes. 


But the beauty of the P6300 (and its narrow-carriage brother, the P6200) extends beyond the printed page. Because 
they give you the ability to print on everything from 24-pound letterhead and envelopes, to continuous forms, labels, 
and card stock. Plus the ease to go from one to another, from one minute to the next. 

It takes guts to say the Pinwriter P6300 is the best dot-matrix printer you can 
buy today. 


It takes a lot less than you think to bask in its glory. 


© Copyright 1990 NEC Technologies, Inc. Pinwriter is a registered trademark and Quick Gothic is a trademark of NEC Corp. 


PRODUCT PREVIEWS 


Sharp PC-5741 


There’s fierce competition among laptop 
manufacturers. That’s great news for con- 
sumers. Where there’s competition, there’s 
sure to be a price war. 

At the recent Comdex show in Atlanta, 
numerous computer manufacturers intro- 
duced their new portables and laptops, giv- 
ing us a chance to see what will be on 
computer store shelves within the next few 
months. 

20-MHz 386SX-based laptops. Units like 
the Compaq SLT 386s/20 and the Sharp PC- 
5741 may-not provide the full computing 
power of a 386DX-based laptop, but they do 
offer advantages over 8088- and 80286- 
based units. Speed, low price, and long 


Would you spend $2,999 to make your Mac 
Plus or SE run twice as fast as it does 
now—and make it portable? 

Fantastic as it may sound, Outbound Sys- 
tems has introduced a product that does 
both. The Outbound Laptop System is a 
9.3-pound, battery-powered laptop comput- 
er equipped with a backlit LCD screen, 
IMB of RAM, one floppy-disk drive, and 
Isopoint—an innovative mouse-substitute 
device that sits atop the spacebar. (A ver- 
sion with a 40MB hard drive is available for 
$3.999.) 

So, what does this have to do with your 
Mac SE? Well, the Outbound system lacks 
the Macintosh ROM (Apple doesn’t make 
these available to third-party manufactur- 
ers), so to make it operational, you (or a 
dealer or service technician) must remove 
the ROM chips from your old Mac and 
install them in the laptop. When the two 
computers are connected by a special cable, 
your desktop Mac acts essentially as a file 
server—tunning twice as fast as it used to. 
When you need to get up and go, you just 
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One Stone, 
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Promising Prices for Portables 
And Other Laptop Trends 


Compaq SLT 386s/20 


battery life make 20-MHz 386SX laptops a 
strong choice. 

Notebook computers. Three outstanding 
ultralightweight (about four pounds) com- 
puters were on display at Comdex: the pop- 
ular NEC UltraLite and two new machines, 
the Sharp PC-6220 and the Texas Instru- 
ments TravelMate 2000. 

VGA displays. Although CGA or double- 


scan CGA is the graphics choice for most 


notebooks, VGA displays aren’t far from 
becoming the standard. The Sharp PC-6220 
and TI TravelMate 2000 sport sharp, crisp 
VGA screens. In the upcoming months, 
look for even more VGA-equipped units. 
— STEVEN C. M. CHEN 


Two Birds 


disconnect the cable and pick up the laptop, 
which can function on its own. 

While at first I was skeptical about the 
whole concept, I realized that there is no 
other Mac laptop available that comes any- 
where near Outbound’s price and conve- 
nience (Apple’s own Mac Portable costs al- 
most twice as much as this unit, is twice as 
big and a lot heavier). As to the ROM 
transplant, well, why not? Nothing is lost 
and much is gained. Suddenly, owning an 
out-of-date Mac looks like a smart move. 
— STEVEN C. M. CHEN 


See page 87 for product information. 


Tandy’s 
Family 
Computer 


During a recent visit to New York, repre- 
sentatives of Tandy Corporation showed 
HOME-OFFICE COMPUTING editors a proto- 
type of a new computer system or, as they 
have dubbed it, a Home Information Appli- 
ance. As the name suggests, Tandy is aim- 
ing this system at families, not businesses. 

The Tandy 1000 RL is an 8086-based 
computer that accommodates a maximum of 
768K of RAM, comes with MS-DOS and 
DeskMate, Tandy’s graphical user interface, 
in ROM. It has one 3.5-inch floppy-disk 
drive and can accommodate an optional 
20MB hard-disk drive or a second floppy 
drive. The system has the 1000 series’s 
CGA video and custom audio/music capa- 
bilities built in. The price of the system will 
be between $599 and $999, depending on 
the disk drive and memory options you 
choose. The monitor costs extra. 

Tandy has done considerable research to 
learn what potential home users are looking 
for in a computer system and has striven to 
be responsive to the needs and desires these 
users have identified. Most of the innova- 
tions designed to make the new system at- 
tractive to family members are in the soft- 
ware. Tandy has, in fact, built two new 
modules into DeskMate, the Home Organiz- 
er and the Home Information Center. Within 
these modules are customizable applications 
for doing typical family financial tasks (like 
checkbook balancing and budgeting), orga- 
nizational and communications tasks (like 
schedules, calendars, and messages), a trav- 
el planner, a kitchen planner, and similar 
software goodies, all operable by mouse or 
from the keyboard. 

—EDWARD P. STEVENSON 


THERE ARE OVER 60 BRANDS OF FAX. 
BUT ONLY SHARP HAS “a NUMBER ONE 


©1990 Sharp Electronics Corporation 


Sharp has led the fax revolution from the start. It’s this commitment to quality that’s made Sharp 
And we're still leading the way. America’s number one brand since 1987. 
With technology that sets the industry standards To learn more about Sharp’s 23 best-selling models, 
for performance, reliability and value. a | from machines for the home office, to sophisticated 
systems for major corporations, to our affordable new 


plain paper laser fax, call 1-800-BE-SHARP. 


SHARP. 


FROM SHARP MINDS 
COME SHARP PRODUCTS™ 
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PhoneMate 600 


At the recent Summer Consumer Electronics 
Show in Chicago, two well-known tele- 
phone manufacturers plunged into the al- 
ready crowded fax-machine market. South- 
western Bell and PhoneMate introduced 
competitively priced, entry-level machines. 

The Southwestern Bell FX 1 ($900) fea- 
tures standard and fine modes, polling, and 
a five-page automatic document feeder. The 
FX 3 ($1,300) adds a 10-page document 
feeder, an automatic paper cutter, a fax/ 
phone switch, 24-number memory, super- 
fine mode, and a two-line LCD. 


Two Phone Makers 
Enter Crowded Fax Market 


Southwestern Bell FX 3 


The FAX 500 and FAX 600 ($800 and 
$900 respectively) are PhoneMate’s new ad- 
ditions to the fax market. Both models sport 
seven-page automatic document feeders, but 
the model FAX 600 also includes a tele- 
phone, 50-number memory, polling, de- 
layed transmission, and a one-line LCD. 

There’s no doubt that Southwestern Bell 
and PhoneMate have taken a major step 
forward by selling fax machines. Both com- 
panies already have successful telephone- 
product lines; let’s see how they do with 
their fax machines. —M.A.L. 


AT&T Call Display 64 


BellSouth Model 20C 


The privacy issue surrounding the contro- 
versial caller-identification service (Caller- 
ID) provided by many local phone compa- 
nies doesn’t seem to bother AT&T and Bell 
South. Both telephone manufacturers have 
introduced devices that (when hooked up to 
a touch-tone phone with the service) display 
the phone number of an incoming call. This 
lets people know who is calling before they 
pick up the phone. 

Both AT&T’s Call Display 64 ($90) and 
Bell South’s 20C ($130) capture and store 
phone numbers, dates, and times of incom- 
ing calls. —M.A.L. 


Enhanced Electronic Organizers 


From Sharp and Casio 


Handheld electronic organizers are light- 
weight devices that offer many computerlike 
functions. These personal productivity gad- 
gets can give you a state-of-the-art personal 
management system (with a phone directory 
and a daily schedule, for example) that fits 
conveniently into your pocket or briefcase. 

At CES, Sharp Electronics (known for its 
popular Wizard line) and Casio (which man- 
ufactures the BOSS series) displayed their 
new electronic organizers. 

Sharp added six new QWERTY-keyboard 
units to their Wizard lineup—two models 
comprise the new Signature series and four 
others make up the ZQ-series. The Signa- 
ture models cost between $360 and $400 
and have all of the built-in functions of the 
previous Wizards (the OZ-7000 series) plus 
a larger display, more memory (64K and 
128K), and a help function. The ZQ units 
are priced between $110 and $240 and are 
designed specifically for the basic storage of 
important business and personal informa- 
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tion; they don’t require IC cards. 

Casio’s only new model, the SF-9500 
($300), uses IC cards (an electronic dictio- 
nary, a financial/legal spelling checker, a 
medical spelling checker, and a memory- 
expansion card are currently available) and 
has responsive raised keys, unlike the mem- 
brane keys on previous BOSSes. —M.A.L. 
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Casio BOSS SF-9500 


What- 
ever 


stripes 
youre 
into, 


you 
best. 


Whether you’re traveling 
for business or pleasure- 
or combining the two-the 
OAG Electronic Edition 
Travel Service is your 
source. 


Within minutes, a wealth 
of travel information 
appears on your tele- 
communicating 
terminal! 
View airline On 
schedules and A 
fare/seat availability, on-time 
performance ratings-even book 
your flight. Make sure you’re prepared with worldwide travel information and news, weather forecasts, airport arrivals / 
departures and gate information ... even choose your favorite restaurants and hotels! 


Or, have a little fun! Find discounted cruises and travel packages, or rent a luxury condominium and take the whole family 
along. It’s all here with over 20 travel related information databases. 


Whatever your travel plans, we’re sure to suit all your needs. So, the next time you’re about to cruise into the world of 
travel, dive into action with the OAG Electronic Edition Travel Service. 


On CompuServe, Enter: GO OAG. On GEnie, Enter: OAG. 
For Direct Subscription Information Call 1-800-323-3537, Ext. Q006. 


For your FREE “How-to-Use Guide” Call 1-800-323-4000, Press “2” 


ELECTRONIC EDITION’ 
TRAVEL SERVICE 


For people who know where they're going 
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DESKTOP PUBLISHING 


The Best Reasons to Tackle 
Desktop Publishing 


Why should you get in- 
volved with desktop 
publishing? In many re- 
spects desktop publish- 
ing (DTP) is a bother- 
some undertaking that 
forces you to spend a 
substantial sum on soft- 
ware and hardware and then master the intri- 
cacies of it all. Just this morning I received 
a letter from Fran Poitras, a consultant from 
Buffalo, New York, who went shopping for 
easy-to-use DTP software at her local com- 
puter store. ‘‘I have to say I was impressed 
with the copy on the box, which says, ‘You 
can be publishing in an hour!’ 

‘Well, if there were ever jail sentences 
that could be given out by consumers for 
false advertising . . . this one would land 
the whole bunch of them in the slammer for 
a long time,’’ Poitras writes. 

Yes, there are easier disciplines to tackle 
than DTP. Then again, if it were too easy, 
everybody would be able to do it them- 
selves, a thought that sends a shiver down 
my bankbook. Still, the various programs, 
publications, and training aids available to- 
day let a reasonably intelligent person 
achieve a reasonable mastery of DTP tech- 
niques in a reasonably brief period of time. 
(Sorry, Fran, but an hour is cutting it a little 
close.) And since DTP abilities are not so 
simple as to be automatic, you can expect a 
reasonable return on your investment of 
time and money. 


HIGH QUALITY, LOW PRICES 

What makes DTP distinctive is the quality 
level you can achieve at an economical price 
with little or no outside assistance. Using 
my computer, laser printer, and a little inge- 
nuity, I can produce an array of printed 
pieces, ranging from books and magazines 
to simple fliers. All of them will look every 
bit as professional as those created the old- 
fashioned way, with typesetters and me- 
chanical artists. 

I take it that I am preaching here to the 
Davids of the world rather than the Goli- 
aths. Those of us whose offices used to be 


When it comes to desktop-publishing advice, 


STEVE MORGENSTERN is HOME-OFFICE 
COMPUTING’ s best contributing editor. 
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BY STEVE MORGENSTERN 


spare bedrooms generally don’t have the 
resources of “‘the big boys,” yet often that’s 
precisely whom we’re competing with for 
customers and clients. 

The high-quality output of DTP can help 
close the gap. You may be a one-person 
accounting firm delivering a proposal to a 
prospective client who is considering both 
large and small firms. You may be building 


a lawn-care business and want a brochure 
that looks good when a homeowner weighs 
it against the slick promotional materials of 
your corporate-franchised competition. Each 
audience for written communication in the 
two examples is very different, but the need 
to look as good as the Goliaths of the world 
is the same. And DTP gives you that ability. 

High-quality publications created at rea- 
sonable prices. That’s a pretty strong argu- 
ment for DTP right there. But there’s more. 


THE FASTEST WAY 

My major DTP project right now is a 
monthly newsletter I write, edit, and pro- 
duce for an insurance company. Today is 
Monday, and I'll be faxing some last-minute 
changes to the client this afternoon. By to- 
morrow I'll have their approval, and that 
night I’ll pop their changes into the layout 
and modem the publication file to the type- 
setting service bureau. I’ll have high-resolu- 
tion output in my hands by Wednesday. I’ll 
need a few hours to mount the pages on 
boards, mark them for color, and call Feder- 
al Express. By Thursday (okay, Friday at 
the latest) the project is at the printer. That, 


my friends, is not bad, and my clients ap- 
preciate the fast delivery I provide. 

While the speed of DTP is important to 
my projects, in some businesses it’s abso- 
lutely essential. How about restaurant 
menus? A chef might decide on the specials 
of the day after scouting out the market in 
the morning—and have beautiful menus 
ready by lunch that day. How about the real 
estate agent who wants an up-to-date listing 
of available properties to hand out to cli- 
ents? Or the fellow who buys and sells Vic- 
torian antiques? Lots of businesses deal in 
changeable conditions and commodities— 
DTP fits their communications requirements 
perfectly. 


THE WORD OF THE PROFITS 

The small-business benefits of DTP boil 
down to better communication and, through 
better communication, higher profits. When 
I say communication in discussing DTP, I 
mean it to encompass the full range of writ- 
ten materials. That means newsletters and 
advertising materials, but don’t stop there. 
How about the forms you use? Or the re- 
ports you produce? Or the ads you run in 
newspapers and magazines? Then there are 
specialty publishing jobs geared to particu- 
lar businesses, like menus or programs for 
events your company organizes. 

Finally, there’s the possibility of offering 
your services as a desktop publisher to other 
companies and individuals. Certainly, for 
some people this is the best reason to get 
involved in DTP—but it’s not for everyone. 

I started doing DTP as an extension of 
what I was already doing for a living: writ- 
ing and editing publications for corporate 
clients. I already offered my clients the pro- 
duction services needed to create camera- 
ready mechanicals (that is, a job ready for 
delivery to the printer). However, I was 
using outside typesetters and artists for this 
purpose. That meant the process involved 
many hands, much time, substantial aggra- 
vation, and not enough profit. 

By adopting DTP techniques, I cut down 
on all the negatives of the production pro- 
cess. Now I can offer a complete job, from 
concept to the print shop, at competitive 
prices and still make a profit every step of 
the way. Equally important, I have control 
of the entire operation, which lets me feel 


ILLUSTRATION BY MONA: - MARK 


E 


confident when making deadline promises. 

The point to keep in mind is that DTP 
was an extension of the services I already 
provided. That’s the ideal way to make 
money as a desktop publisher—to make it a 
part of a larger service. People don’t buy 
DTP per se—they buy its end product. 

A local company wants to send a bro- 
chure to its customers. The owner might go 
to an advertising agency, a design firm, a 
public-relations agency, or a communica- 
tions consultant like myself. He probably 
wouldn’t go to something called a desktop 
publisher. 

There are thriving home-based businesses 
in each category mentioned above that have 
improved their bottom lines and their com- 
petitive positioning by incorporating DTP 
capabilities. And the list of potential desk- 
top publishers is much more extensive. Con- 
sider the services you now offer and the 
publication requirements of your current cli- 
ents. Do you deal with fraternal or nonprofit 
organizations? Maybe you could produce a 
members’ directory for them. Maybe you 
could sell the ads that pay for that directory. 
Maybe it could be an annual publication, 
providing a predictable source of cash flow. 
And maybe, after producing the first one, 
you could show it to other organizations and 
offer to duplicate your initial success. 

OK, that’s an awful lot of maybes. How- 
ever, the concepts are sound. Build on your 
existing talents and client base and incorpo- 
rate DTP in your business, but sell the final 
product rather than the service used to create 
it. If you can carry off that combination, 
buying a DTP system and learning to use it 
can be the best business decision you will 
ever make. 


What’s Error-Free 
Writing Worth To You? 


A happy customer. A promotion. 


The confidence of a Valuable time. 


well-written letter. 


Write better! Whether you write letters, term papers or 


business proposals, RightWriter® makes your writing 


clearer, more concise, and more powerful. Write faster! 


SAVING THE BEST FOR LAST In seconds, your document is edited for punctuation 


I can’t let a discussion of the best reasons 
to use DTP rest without admitting that I 
have a final, underlying, highly subjective 
rationale for bothering with the art and sci- 
ence of DTP. It’s exciting, and it’s fun. 

The tools of DTP are already highly ad- 
vanced, and they keep getting better and 
more affordable. Being part of that process 
is a kick. I know folks out there who get 
misty-eyed over a fantastic spreadsheet 
macro they’ve created. Even I admit to a 
ripple of enthusiasm over the latest features 
in an innovative word-processing program. 

But frankly, they can’t compare to the 
excitement of using a DTP system to create A 
a first-rate publication with powerful text wr el 
and a design that delivers the message with 
just the right combination of sizzle and sub- 
stance. And not only do you get the pleasure 
of producing professional-quality work on 
your own desktop, you make money, too. 

There’s no question—combining pleasure 
and profits really is the best, and for some 
of us DTP is the technology that makes it 
happen. @ 


errors, wrong words, and grammatical problems. 


Right now! RightWriter is the intelligent 


grammar checker that helps you write 


better and faster. Visit your local 


software retailer or order today. All for 
only $95.00. Write better. Write faster. 
Right now! Call 800-992-0244. 


INTELLIGENT GRAMMAR CHECKER 


RightWriter is available in DOS, Mac, UNIX, DeskMate and Network versions; 
ask about our 90-day money-back guarantee. RightWriter is only $95.00 plus 
$6.50 shipping and handling. Call for UNIX and Network pricing. 

RightWriter. 11711 N. College Ave., Carmel, Indiana 46032 
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My 20 Best Money Hints 


BY DAVID HALLERMAN 


Turn Your Spouse into a 
Tax Deduction. Consider 
That Tip and Others to 
Control Your Finances. 


‘If you’re so smart, how come you’re not 
rich?” 

While I’ve always hated the attitude be- 
hind that question, I have to admit it con- 
tains a kernel of truth: If you learn some 
smart financial moves, you’re likely to 
make more money. 

No, the tips presented here won’t auto- 
matically confer wealth upon you, but by 
considering them, you'll gain more control 
of your finances. That’s certainly a step in 
the right direction. 


DEDUCTING BUSINESS EXPENSES 

1. A business is an activity you engage in 
for profit—or at least that’s how the IRS 
defines it. So to make sure your part-time 
enterprise qualifies as a business rather than 
just a hobby, you must operate with the 
objective of making a profit. You don’t ac- 
tually have to make a profit each year, but 
you must prove your profit motive by run- 
ning your business in a proper manner. That 
means doing things like keeping complete 
accounts of all transactions, registering your 
business name with your county clerk by 
filing a ‘‘doing business as’’ statement, and 
getting a separate business telephone. 

2. If the IRS can construe your business 
as a hobby, be doubly careful to show a 
profit motive. For instance, be prepared to 
demonstrate that you try to sell objects you 
make or collect, even if unsuccessful. Re- 
member that with a hobby, you can deduct 
expenses only up to your income from that 
hobby. However, the same enterprise oper- 
ated as a part-time business lets you deduct 
expenses that exceed two percent of your 
Adjusted Gross Income, even if those ex- 
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penses exceed the income the business 
generates. 

3. Should you show a profit in any three 
of five consecutive years, the IRS will typi- 
cally presume that your business is truly an 
activity for profit. So, if you’re at the edge, 
it would be wise to bunch deductions to 
create profit-making years. 

4. If you have a new part-time business, 
but the IRS classifies it as a hobby, you can 
tell them not to examine your business sta- 
tus until your fifth year in business. Just file 
Form 5213, Election to Postpone Determi- 
nation That Activity Is for Profit. After fil- 
ing it, you can deduct all business expenses 
without challenges to your status as a busi- 
ness, even if you make no profit each year. 
That gives you a window to establish your 


‘business as a legitimate, profit-making ac- 


tivity. The catch? The IRS will almost cer- 
tainly audit your returns after the four-year 
period. If you can’t show them a profit 
objective at that time, you'll owe back taxes 
on your disallowed deductions, plus poten- 
tial penalties. 

5. It’s one thing to deduct expenses in- 
curred by your home-based business; it’s 
another to deduct your home-office ex- 
penses. If the space is used exclusively for 
your business or profession and is your pri- 
mary workplace, you can deduct a percent- 
age of each expense that previously was not 
deductible at all: utilities, home insurance, 
maintenance, and rent. If you own instead 
of rent, you can deduct a portion of mort- 
gage interest and real-estate taxes as busi- 


ness expenses instead of as itemized deduc- 
tions, which lowers your self-employment 
(Social Security) tax. Homeowners can de- 
preciate the home-office space as well. If 
your home office is your secondary work- 
place but is used for the convenience of 
your employer, then you’re also allowed the 
same types of deductions. 

6. You increase your odds of being audit- 
ed if your new full-time business reports a 
loss or little income. If the IRS starts snoop- 
ing around, just be ready to detail how you 
kept body and soul together. 

7. Even though sales taxes are no longer 
deductible, you can still use them to save on 
your income tax. Just remember to add any 
sales tax to your cost basis of business 
equipment (save your receipts as proof). For 
instance, if you depreciate your computer, 
make sure to include sales tax in your 
cost—that will increase your depreciation 
deduction. 

8. Instead of depreciating equipment over 
several years, you can deduct up to $10,000 
in business assets in any single year. Just 
take a Section 179 deduction on Form 4562, 
the same form you use to depreciate assets. 
For example, instead of depreciating a com- 
puter over five years, you might want to 
write off the whole amount in one year. 
This works only if you have sufficient in- 
come, since you’re not allowed to create a 
business loss with a Section 179 deduction. 


KEEP IT IN THE FAMILY 

9. Would you like to turn your spouse 
into a deduction? Just hire him or her. If 
you’re a sole proprietor, your spouse’s sala- 
ry (like any employee’s) becomes a deduct- 
ible business expense. That expense (like 
any deductible expense) also reduces the 
amount of self-employment tax you must 
pay. However, if your business is set up as a 
partnership and your partner is your spouse, 
you'll have to pay self-employment tax— 
which is not a deductible business ex- 
pense—on both of your incomes. 

10. Hire your child, too. For a dependent 
under 14, the first $3,100 of earned income 
is tax-free; and any pay above $3,100 will 
be taxed at the lowest rate, currently 15 
percent. Also, just as when you hire your 
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spouse, your child’s salary becomes a de- 
ductible business expense, which lowers 
your taxes (which are probably at a higher 
rate than 15 percent). Don’t forget, though, 
that when you employ family members, 
they must actually work to earn their mon- 
ey, or the IRS will disallow your deductions 
and can get you for tax fraud. 


DEALING WITH THE IRS 

11. Your best source of free information 
on federal income taxes is the IRS itself. Its 
series of publications can constitute the basis 
of the best tax-law library—the information 
is 100 percent reliable. Just call (800) 424- 
3676 to order publications. You'll find a 
partial list of available publications in your 
Form 1040 instruction booklet. 

12. Another source of free IRS informa- 
tion is a series of monthly workshops they 
run for small and home-based businesses. 
Call your local IRS Taxpayer Education or 
Public Affairs office for details. 

13. Worried about IRS penalties for not 
paying enough estimated tax? Just use Form 
1040ES to pay an amount equal to last 
year’s tax liability. You’ll be safe from pen- 
alties then, no matter how much your in- 
come grows this year. However, don’t con- 
fuse estimated tax payments with your 
actual tax liability. If you file for an exten- 
sion, for example, you must pay the full 
amount due on taxes. 


BETTER BANKING 

14. One school of fiscal thought says to 
bank with only one bank. But there’s a big 
advantage in multiple egg baskets, especial- 
ly when you’re dealing with loans and lines 
of credit. Should one bank lower or kill 
your credit line, you can still maintain credit 
elsewhere. Or if one of your banks is weak, 
it might be forced to sell its loans. The new 
owner of your loan could then demand larg- 
er payments or other restructuring or could 
even call in the loan entirely. 

15. That’s why you want to bank with 
strong banks. Find out how strong your 
banks are by calling Veribanc, a Massachu- 
setts-based research company that evaluates 
the capital, earnings, and assets of more 
than 31,000 commercial banks, savings 
banks, and credit unions. Call (800) 442- 
2657 or (617) 245-8370 with credit card in 
hand for an instant rating. Veribanc charges 
$10 for the first bank and $3 for each addi- 
tional bank, and after giving you the infor- 
mation on the phone, sends you written con- 
firmation of your bank’s rating along with 
an explanation of how the ratings work. 


RAISING MONEY 
16. In addition to the ubiquitous home- 
equity loan, another source of deductible- 


interest loans can be an account with a bro- 
kerage house. If you open a margin account, 
you can borrow up to 50 percent of the 
value of your stocks and bonds. Two warn- 
ings: You must pay full interest monthly for 
any of it to be deductible. And if your 
portfolio’s value falls below your brokerage 
house’s margin limit, you'll have to add 
enough money to your account, or sell part 
of your investment, to cover the margin. 
17. Leaving the corporation and looking 
for capital to start your own business? Con- 


sider borrowing from yourself, in the form. 


of a loan from your existing pension plan. 
Here’s how it can work: Incorporate your 
new business and create a pension plan. 
Then roll over your vested corporate pen- 
sion plan monies into your new company’s 
plan. Set up your new plan so that it allows 
loans of up to 50 percent of your accrued 
funds. Borrow 50 percent of your pension 
plan at a fair-market interest rate. There’s 
the capital for your new business. Your bo- 
nus? As you pay the loan back, you pay 
yourself back—the interest goes into your 
pension plan. 


HOW TO CALCULATE YOUR REAL 
INTEREST RATES 

18. You know that deductible interest, 
such as that on mortgage payments, costs 
less after taxes than nondeductible interest 
paid at the same rate. But how much less? 
Here’s a simple way to figure it out: If 
you’re in the 28 percent federal tax bracket, 
calculate your effective interest rate by mul- 
tiplying your deductible interest rate by 0.72 
(call this number the interest factor—100 
percent minus your tax bracket’s percent- 
age). For those in the 28 percent bracket, 
then, a 10.75 percent deductible mortgage 
loan is equivalent to a 7.74 percent loan 
that’s not deductible. If you’re in the 15 
percent bracket, multiply a deductible inter- 
est rate by an interest factor of 0.85. Those in 
the 33 percent bracket should use a 0.67 
interest factor. 

19. The same approach outlined in #18 
can also be used to figure out the real value 
of tax-exempt interest. But this time you 
divide instead of multiply by an interest 
factor. For instance, if you’re in the 33 
percent bracket and invest in a tax-exempt 
mutual fund paying 6.5 percent interest, di- 
vide the interest rate by 0.67. That invest- 
ment gives you the equivalent of a 9.7 per- 
cent taxable yield. 

20. Speaking of tax brackets, remember 
to add in your percentage of any state or 
local income taxes when doing these calcu- 
lations. So if you’re in the 33 percent feder- 
al tax bracket, and your state income tax is 6 
percent, your combined bracket is 39 
percent. W 
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Learn 
Computer 
Programming 
At Home! 


People trained to program computers are needed 
by companies across the nation. It’s a career that 
offers job security, versatility, and outstanding 
earning potential. Now there’s a way you can 
train for this exciting, rewarding career and not 
interrupt your current job or home life. 


Advanced Training 
Delivered Right To Your Door 


This comprehensive program was designed by 
computer specialists and education professionals 
to give you clear, step-by-step instruction. Written 
in everyday language, this program will teach you 
how to write computer applications for business 
and other uses. You need no special previous 
experience. 


Includes 
A Complete 
Computer System! 


As part of your training, you will receive an IBM- 
compatible, 640K RAM computer with monitor, 
eight expansion slots, detached keyboard and a 
dot matrix printer. All the software you need is 
also included and when your training is finished, 
it’s yours to keep! 


For a COLOR CATALOG on this and other 
programs, mail coupon 
or call toll-free today! 


1-800-765-7247 


Our programs are accredited by the Accrediting 
Commission of the National Home Study Council. 
There’s no obligation. 

No sales person will call. 


Programs offered only in United States, Canada, 
Puerto Rico and Virgin Islands. 


' YES! | would like to know more about your ' 
; Computer Programming training course. ' 


1 Name 
! Address 


I 
ı City 
State ec eae Zip 


PEOPLES COLLEGE 


OF INDEPENDENT STUDIES 


233 Academy Dr. + P.O. Box 421768 


Kissimmee, FL 34742-1768 
Menten D.L. Peoples Group G H990 ı 
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ntosh for peop 
aone desktop 


Think of it as the office Mac you can take home 
with you. Or the Mac for the home thats capable enough 
to use at the office. Either way, this is i Macintosh that 
gives you the freedom towork f= 
where you can get the mostwork J / 
done. The Macintosh Portable. 

The Portable is, first and 
foremost, a full-fledged, 
completely compatible © 
Macintosh. Its got the standard Mac — 
keyboard, and comes with a page-width screen. It'll run all 
the same programs youre currently using, at twice the 
speed of our best-selling Macintosh SE. And, just as impor- 
tant, it plugs into any Mac peripheral. 

Theres also the added benefit that since you ll always 
be using the same computer, your desktop and programs 
will always be set up just the way you like them. Complete 
with the most current version of all your work. 

For the name of the authorized Apple reseller nearest 
you, give us a call at 1-800-538-9696, ext. 725. And find out 
how to have the power to be your best. 


No matter which desktop you happen to be at. 
A 


i -r 


The power to be your best: 


ZF Mish LZ? 


© 1990 Apple Computer Inc. Apple, the Apple logo, Mac and Macintosh are registered trademarks, and The pou ur best" is a trademark of Apple Computer Inc 


WORKING SMARTER 


The Best Thing About 
Working on Your Own? 


What’s the single best 
thing about working on 
your own? Freedom! 
That’s the prime benefit 
for independents, espe- 
cially those who work 
from their own homes. 

We began working 
from home before the advent of personal 
computers, personal copiers, and fax ma- 
chines, so we consider today’s technology 
to be an important source of new freedom. 
Having a computer with powerful software 
and a laser printer means we can respond to 
an opportunity, producing high-quality ma- 
terials overnight that in the past would have 
required weeks of coordinated effort. This is 
freedom from time and people constraints. 

Having our own equipment means elimi- 
nating much drudgery and aggravation— 
from depending on specialists and employ- 
ees who may be busy or temperamental to 
waiting for a turn at the copy machine. 

Moreover, the freedom to work on your 
own, which many already take for granted, 
leads to a whole range of other freedoms 
that people rarely take for granted. For some 
people, these are freedoms to; for others, 
they are freedoms from. 


THE FREEDOM TO... 

Working from home offers independents 
more control than a traditional office envi- 
ronment. We think that some of the free- 
doms you’ll cherish are the ability to 

e set your own schedule, work the hours 
you want day or night, sleep in, take naps; 


PAUL AND SARAH EDWARDS are the authors of 
Working from Home: Everything You Need to 
Know to Live and Work Under the Same Roof 
(Jeremy P. Tarcher). They also operate the 
Working from Home Forum on CompuServe 
(GO WORK), and cohost the ‘‘Home Office 
Show’’ every Sunday night on Business Radio 
Network. 
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Freedom! 


BY PAUL AND SARAH EDWARDS 


The price of freedom is 
responsibility. 


— B 


e make your own decisions quickly (or 
slowly), without a lot of red tape; 

e start a business doing work that no one 
would hire a full-time employee to do; 

* implement your own ideas and see them 
come to life, rather than watch a bureaucra- 
cy dilute them; 

e set your office temperature as you like; 

e change clothes at midday if you guessed 
wrong about the weather; 

e decorate your office with the colors, 
lighting, and furnishings you prefer; 

e play the music of your choice while you 
work; 

e greet your children when they come 
home from school; and 

e spend more time with your spouse or 
friends. 


THE FREEDOM FROM... 

At. the same time, independents avoid 
many of the annoyances that traditional 
workers encounter, such as 


e commuting, which often means hours 
spent sitting in congested traffic; 

* getting up before dawn to exercise, or 
exercising after dark when you come home 
late at night; 

e attending endless meetings at which 
nothing much happens anyway; 

* responding like a fire engine to a boss’s 
emergencies instead of attending to your 
own priorities; 

e modular office systems that provide 
minimal privacy and require hushed conver- 
sations; 

e office politics, backbiting, and interact- 
ing with difficult people you would never 
invite into your home; 

e expensive lunches and vending ma- 
chines filled with gooey junk food; 

e packing the kids off to day care in the 
early morning hoping you’ll get back to pick 
them up before it closes; and 

e breathing someone else’s cigarette 
smoke. 


WHAT PRICE FREEDOM? 

In this land of the free, it’s no wonder 
working from home is becoming so popular. 
At the same time, however, the biggest 
problems that people encounter working 
from home stem from the very same free- 
dom it provides. When you don’t have to 
leave the house, you can start to feel isolat- 
ed and lonely. With no fixed office hours, 
lunches, or breaks, you can have a hard 
time getting down to work and sticking to 
business, not to mention closing the door on 
work at the end of the day. 

This dilemma reminds us of something 
psychiatrist Victor Frankl once told us. The 
author of Man’s Search For Meaning be- 
lieves that the Statue of Liberty should be 
matched with a Statue of Responsibility on 
the West Coast—because the price of free- 
dom is responsibility. 

Certainly that philosophy applies to work- 
ing on your own. m 


If You Think It Takes This 


Many Steps 


To Create A Database, Try Q&A. 


Creating a database doesn’t have to be a giant 
struggle. Because with Q&A™ software, you can 
create a database in two easy steps. 

Just type in a list of database items (like Name:, 
Address:, Price:, etc). Then, tap a function key. That’s 
it. You’ve created a database that’s ready to use. 

Q&A is the fastest way to create databases for 
mailings, invoicing, customer and equipment tracking, 
expense reports, you name it. And because it’s packed 
with award-winning* power features like multi-file 
database lookup, sophisticated reporting, and multi- 
user network support, Q&A is perfect for experts. As 
well as beginners. 


Symantec Corporation, 10201 Torre Avenue, Cupertino, CA 95014. 408/253-9600. 


That’s why managers at companies like PepsiCo 
and American Express build their own database solu- 
tions the easy way. With Q&A. 

Try it today. You'll get database work done fast. 
And be a big step ahead of everyone else. 


FREE DEMO DISK, (800) 228-4122 Ext. 461HC 
(Ask About the Q&A Trial Size for $9.95) 


/ 
Sy A 
— 4 = 
The #1 Rated And #1 Selling 
Flat-File Database And Word Processor 


The Database That 
Can Do It, Today. 


*Q&A awards: #1 Corporate Satisfaction PC Week 1/89; Software Digest #1 Network File Manager 1/90 and #1 File Manager 2/88; PC World’s World Class 9/88 
and 9/89; InfoWorld 9.3 rating 5/88; PC Magazine Editor's Choice '87 and ’88, and Technical Excellence 1988. Q&A is a trademark of Symantec Corporation. 


© 1990 Symantec Corporation 
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Laser printing fie 


OKIDATA introduces OKILASERS. A full line of 
business smart laser printers that’s compatible with both 
HP® and your budget. Personal to PostScript? OKILASERS 
deliver the same tank tough™ performance and reliability 
that OKIDATA has built into more than 3,000,000 
printers. OKILASERS by OKIDATA . . . a printer for 


every business. 


Call 1-800-OKIDATA for the tank tough dealer nearest you. 


OKIDATA 


We put business on paper. 


OKIDATA is a registered trademark of Oki America, Inc., Marque déposée de Oki 
America Inc. OKILASER™ is a trademark of Oki Electric Industry Co. Ltd. 
Tank tough ™ is a trademark of Oki America, Inc. 

HP, Adobe PostScript, Macintosh are trademarks of their respective corporations. 
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our times better. 


PC 


MAGAZINE 


EDITORS’ 
CHOICE 
re OKILASER"400 


OkiLaser 400 


OKILASER™ 800 


Small. Personal. Affordable. 
4 pages per minute. 17 fonts. 
Holds 200 sheets. A genuine 


laser. A genuine bargain. 


For heavy duty use. 8 ppm. 
26 fonts. Expandable to 
PostScript® and dual bins. 
A real workhorse. 


a e. OKILASER"820 AE n OKILASER™ 840 
ee) Prints up the side, across 7 < True Adobe PostScript? 
the other, drop shadows, Perfect for desktop 
stretch letters, outline, fill, publishing on DOS or 


and sets fonts up to 2” 


Macintosh® systems. 8 ppm. 
instantly, 8 ppm. 


Strength in Numbers. 


Over 600,000 Members. 27000 Software 
Programs. 14 Volunteer Firefighters. 2 Irish 
Tenors. Over 100 Billion Characters of Online 
Storage. 1 Bluegrass Banjo Player. 3 Bee- 
keepers. 1700 Network Nodes. More than 100 
Foreign Countries Accessed. 1300 Informa- 
tion Resources. 43 Mainframe Processors. 
#1 Computer Information Service Worldwide. 


When you join CompuServe, you re software support forums, shopping So contact CompuServe. Becau 
joining the largest online computer services, and research resources; hun- when you put it all together, our num- 
information service in the world. We dreds of different information, commu- bers really add up. To number one. 
have more members, better equipment, nications, and entertainment services; To join CompuServe, see your com- 
greater capabilities, and more knowl- and the most highly qualified intelli- puter dealer. To order direct or for more 
edgeable experts than anybody else. gent, Curious, and interesting staff information, call today. 

And that means we can provide things people anywhere. (We figure we can 
no one else can. Including more not only outperform the competition, CompuServe 
investment information, hardware and e can outsing them, too.) 800 848-8199 
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10 BEST BUSINESS OPPORTUNITIES FOR THE 1990s 


nie 


k be the best. That’s what we all want. A strong 
drive to excel can be found in most home-based entre- 
preneurs. But being the best also means knowing 
where to turn for the best advice, tips, and resources. 
For this second-anniversary issue of HOME-OFFICE 
COMPUTING, we dug up the best ideas we could find 
for helping you be your best. Within these covers 


yov’ll find more than a dozen stories that offer busi- 


THE BEST WAYS TO SQUEEZE MORE OUT OF YOUR MS-DOS COMPUTER | 
THE BEST HOME-OFFICE DESIGN TIPS 
THE BEST WAYS TO KEEP CLIENTS COMING BACK 


THE BEST BUSINESS RESOURCES 


ness advice Phnology solutions for people like you 
who work from home. On the next twenty-four pages, 
you'll find five feature stories that tell you about great 
business opportunities and resources, give practical 
home-office design tips, and offer technology advice. 
And, be sure to turn to page 18 and enter our Best 
Business Contest. Your business ideas and practices 
could win you one of sixty prizes. —THE EDITORS 
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BRESET 


Business Opportunities 


and Global Trend to 


umerous major global and do- 

mestic trends will create opportu- 

nities for all business people in 

the 1990s. As trade barriers fall 

worldwide, new import-export opportunities 

are created. Communism is collapsing in 

much of Eastern Europe, where govern- 

ments are eyeing free-market economies. 

The European Economic Community (EEC) 

will unite into one economic system at the 
end of 1992. 

Domestically, corporations are downsiz- 

ing and buying more and more services 


JERRY CHESLOW, a former foreign 
correspondent yor ABC News and National 
Public Radio, is now a freelance journalist who 
covers business topics for a range of 
publications, including the New York Times. 
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= For the 1990s 
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BY JERRY CHESLOW 


from independent contractors in an effort to 
increase efficiency and cut costs. As baby 
boomers age and the United States begins to 
suffer a labor shortage, investments in pro- 


ductivity-enhancing equipment, particularly. 


computers, will become important. Some- 
one has to set up and run this equipment, 
which will require more technology consul- 
tants. The increasing use of computers has 
led to a proliferation of information stored 
in databases; again, someone not only has to 
manage that information but must help com- 
panies make sense of it. 

Finally, with the vast majority of adults 
working, both traditional and single-parent 
households are strapped for time, opening 
the door for a range of personal and domes- 
tic services. 

On the basis of interviews with trend ana- 


N lug into Major Domestic 
Tap Nesp: Profitable Markets 


lysts, economists, government officials, and 
business people, we’ve selected what we 
believe are the 10 best computer-based, 
home-business prospects for the 1990s. 
Since each of these opportunities seems 
equally promising, they are listed in alpha- 
betical order. 


1. DATABASE MANAGEMENT AND 
ANALYSIS 

The information explosion has spawned a 
new industry to sift through the mountains 
of available data. Among the most common 
databases are mailing lists aimed at serving 
the needs of businesses or fund-raising orga- 
nizations. Some of the more specialized da- 
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tabases relate to the environment, current 
legislation, and export markets. 

The largest public database, the 1990 
U.S. Census, which will be published in 
1991 (and will eventually be available on a 
CD-ROM disk), will create a number of 
opportunities for business people with com- 
puters powerful enough to sort the data. 
Later this year, the Defense Department will 
require all major defense contractors to pro- 
vide on-line access to databases for the 
equipment they produce. The task of con- 
verting all the repair manuals for warplanes, 
ships, and other weapons systems is a major 
undertaking that will require hordes of inde- 
pendent contractors. 

All these databases must be managed and 
maintained to be valuable resources. Market 
researchers who understand how to manipu- 
late databases can reshape and resell that 
information to a wide variety of companies. 
Others can compile their own databases 
from scratch, to sell to larger product-mar- 
keting companies. 


Jacquelyn Ottman, for example, who 
claims to store one of the largest environ- 
mental databases in the United States on her 
computer in a New York apartment, sells 
information and consulting services to large 
corporations and the federal government. 
Angie Nemet, president of the Small Busi- 
ness Network of New Jersey, Inc., based in 
Morris County, New Jersey, uses her mem- 
bership database to create small-business di- 
rectories and mailing labels. These are then 
sold to companies seeking to market to 
small-business owners. 

‘*Some databases are incredibly small and 
specialized,’’ says John Adams, managing 
director of InfoNational, a Dallas-based firm 
that operates an import-export database and 
consulting service. ‘‘For instance, one data- 
base tracks cattle semen for breeders; it ca- 
ters to a very special market and the owner is 
making money from it.”’ 


2. DESKTOP PUBLISHING 

‘‘The era of the mass market is quickly 
giving way to rifle-shot marketing,’’ says 
Michael Darling, associate professor of 
marketing at New York University. ‘‘That 
means that there is room for many smaller 
specialty publications and regional supple- 
ments to larger publications.’’ 

This translates into a wealth of opportuni- 


ties for the independent desktop publisher, 
who can issue publications and newsletters 
quicker than larger companies. Among the 
businesses being brought into the home as a 
result of desktop publishing are advertising 
and public-relations agencies, newsletter 
publication, graphic design, and book pub- 
lishing. The recent introduction of personal 
laser printers for less than $1,000 makes the 
initial investment in technology more af- 
fordable. 

Desktop publishing has allowed many 
writers, artists, and printers to increase the 
scope of the services they provide. My own 
business was once writing and photography. 
Computers, a fax machine, a small photo- 
copier, a scanner, and a laser printer have 
allowed me to become a full-service, one- 
man, advertising and public-relations agen- 
cy. In the past year, I’ve designed newslet- 
ters for Citicorp, written for several 
telecommunications companies, designed 
and produced advertising materials for major 
computer manufacturers, and consulted for 
large foundations, training their employees 
in the use of desktop-publishing equipment. 


3. ENVIRONMENT 

‘‘The environment is clearly the hottest 
niche market of the 1990s,’’ says environ- 
mental consultant Ottman. ‘‘And because it 
is information-driven, it is perfect for small 
businesses with computers.”’ 

According to a recent Gallup poll, 76 
percent of Americans consider themselves 
to be environmentalists. Another poll, con- 
ducted by the Roper Organization, found 
that 63 percent of Americans are willing to 
replace aerosols with spray pumps and 51 
percent favor laws requiring utilities to in- 


stall special scrubbers to reduce power-plant 
emissions, even if this leads to increased 
utility rates. 

‘*Americans now perceive the environ- 
ment as a health issue,’’ explains Joe 
Schwartz, senior editor of American Demo- 
graphics magazine. ‘“Twenty years ago, en- 
vironmentalists could be regarded as a 
fringe group. But today, people are afraid 
that they could be serving their children 
pesticide-ridden vegetables. So the environ- 
ment has turned into a consensus issue.” 

Ottman says that many companies and 
individuals have already issued catalogs of 
environmentally safe products and that air 
filters and water purifiers are also selling 
well. “It’s just the beginning,’ she claims. 
‘‘Home-based business people could be- 
come sales reps for biodegradable cleaning 
products or purveyors of information on en- 
vironmentally sound products. They could 
become consultants on the new government 
regulations or on the technical aspects of 
environmentally sound packaging. Compa- 
nies will be looking for new product ideas, 
such as new kinds of healthy cereals or 
cosmetics that are not tested on animals. 
There already are public-relations and ad- 
vertising firms that specialize in environ- 
mental issues. The possibilities are end- 
less,’’ she says. 


4. GENERAL BUSINESS SERVICES 
‘‘Today, one person armed with a com- 
puter and operating from home can be just 


as effective as a big company in providing 
many business services,’’ claims Arnold 
Brown, of Weiner, Edrich, Brown, Inc., a 
Manhattan-based firm specializing in trend 
analysis and the management of change. 

As corporations downsize and farm out as 
many business services as possible, growth 
areas for home-based entrepreneurs during 
the 1990s will be accounting, marketing, tax 
preparation, executive recruiting, and em- 
ployee leasing. Many of today’s fastest- 
growing franchises are home-based busi- 
ness-services companies (see ‘‘Great 
Franchise Opportunities,’’ in the August 
1990 issue.) 

In addition, the growing number of inde- 
pendent business people, telecommuters, 
and small businesses that have no full-time 
clerical support will depend on other inde- 
pendent contractors for business services. 
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5. IMPORT-EXPORT 

The United States now has free-trade 
agreements with Canada (as well as Israel) 
and is negotiating on a similar agreement 
with Mexico, which could lead to a Com- 
mon Market of North America. The EEC 
will be united in 1992, and Eastern Europe- 
an countries are racing toward free-market 
economies. The United States is in the pro- 
cess of converting to the metric system, 
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which will create many more exportable 
products and services. All of this spells 
business opportunity. 

“‘The home-based entrepreneur using a 
computer, a modem, and a fax can work our 
system as well as any corporation, after go- 
ing through the learning curve,’’ says Info- 
National’s John Adams. 

Adams says that more than 35 percent of 
the people using his database and related 
consulting services are home based. ‘‘Some 
go through the database looking for specific 
items they can buy or sell. Others look for 
whatever tickles them and then deal in that 
item for the challenge. One fellow looks for 
airplane propellers for South American 
companies. Others sell oil-field machinery, 
used medical equipment, or pharmaceutical 
products.’”’ 

The formation of the EEC will mean that 
information on the needs of all the EEC 
countries will be centralized, according to 
Adams. That will make it easier for home- 
based importers and exporters to find buyers 
or sellers for their products or services. 

Adams believes that the growth of the 
import-export industry will spawn a host of 
new businesses. Among them will be docu- 
ment preparation, international marketing, 
import-export software development, and 
information brokerage on products and ser- 
vices that could be imported or exported. 

Another reason to assume that exports 
will grow is that the federal government is 
trying to liberalize the international trade in 
services. Negotiations are now underway 
with the other 96 nations involved in the 
General Agreement on Tariffs and Trade 
(GATT) treaty for an agreement on trade in 
services, according to Frederick T. Elliott, 
the Commerce Department’s EEC 1992 co- 
ordinator for services. “‘We now have a 
situation in which service exports to many 
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countries are severely restricted,’’ Elliott 
says. ‘‘Many times those restrictions are not 
even transparent. So sometimes American 
companies will invest a lot of time and 
money just finding out the restrictions. If 
the restrictions are lifted and we have unfet- 
tered trade in services, obviously there will 
be many more opportunities,’’ he says. 

Small businesses are now exporting de- 
sign, architecture, marketing, consulting, 
and financial services, among others. 


6. MAIL ORDER 

Anything—seeds, skull replicas, food, 
computers, clothing, you name it—can be 
bought and sold through direct mail. Close 
to $130 billion of mail-order products were 
sold in 1989. 

According to Chet Dalzell, media-rela- 
tions manager for the New York-based Di- 
rect Marketing Association (DMA), 91.7 
million Americans, or 51.4 percent of the 
country’s adult population, made purchases 
from home during 1989. That figure repre- 
sents a growth of 9 percent over the previ- 
ous year. 

‘‘The medium is growing rapidly because 
people are time deprived,” said Dalzell. ‘‘If 
you have the right product and patience, 
you'll make it work.”’ 

Dalzell says that many small businesses 
start by printing fliers and carefully testing 
their messages on small numbers of poten- 
tial customers. ‘‘Lillian Vernon, one of the 
largest direct marketers in the country, start- 
ed in her garage with just a few products 
and built a multimillion-dollar business,” 
he said. (See ‘‘Growing a Business,” an 
interview with Lillian Vernon, in the Sep- 


tember 1989 issue.) 2 


——_ 


Among the most unusual direct-marketing 
schemes Dalzell has seen isa clambake. He 
placed an order with a Cape Cod, Massa- 
chusetts, firm, which sent a pot of live 
clams packed in ice and ready for baking. 
‘It worked. The company, a small firm, has 
a novel approach and is doing it right. And 
that’s the secret,’’ he says. 

The DMA offers a wide variety of publi- 
cations and seminars to help educate poten- 
tial direct marketers. Contact the Direct 
Marketing Association, Inc., 6 East 43rd 
Street, New York, N.Y. 10017. 


7. METRICS 

September 30, 1992, is the starting date 
for the total conversion of the U.S. econo- 
my from inch-pound measurements to the 
metric system. The opportunities for small- 
scale entrepreneurs are as wide as the econ- 
omy itself, according to Jim McCracken, 
metric coordinator at the U.S. Commerce 
Department. 

‘There will be room for all kinds of 
people to help businesses metricize,’’ says 
McCracken. ‘*Businesses will need people 
to write software to aid in the conversion. 
They will need planners to help them decide 
when and how to convert from inch-pounds. 
If they invest too much in doing it all at 
once, some companies could go bankrupt. 
But if they wait too long, the market could 
pass them by.”’ 

The metrication of the U.S. economy was 
mandated in 1988, when President Reagan 
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signed the Omnibus Trade & Competitive- 
ness Act, which stated that all federal gov- 
ernment agencies must develop plans for the 
conversion to metrics by the end of fiscal 
year 1992. 

McCracken stresses that there is no final 
‘“‘M-Day” for the total metrication of the 
federal government, but that after 1992, 
government agencies will purchase more 
metric products and fewer inch-pound ones. 
Many government agencies have already be- 
gun asking their chief suppliers for recom- 
mendations toward a smooth transition to 
metrics. 

Among the Defense projects that already 
use metrics are Strategic Defense Initiative, 
Space Station B, and several weapons sys- 
tems. Already, government agencies are be- 
ginning to give seminars on the conversion 
to metrics, indicating that there will be in- 
creased opportunities for lecturers and con- 
sultants in the field. At one such seminar 
last fall, the Nuclear Regulatory Commis- 
sion announced plans to use metrics in fu- 
ture power plants, industrial applications of 
radioactive material, and waste man- . 
agement. 

McCracken maintains that the conversion 
to metrics is essential for the United States 
to remain competitive in world markets. The 
United States is the only country still using 
inch-pounds, which limits export potential. 

‘Recently a major U.S. manufacturer 
had a shipment of small appliances rejected 


by Saudi Arabia,’’ McCracken explains. 
‘The cords on the American appliances 
were six feet long and didn’t meet the Saudi 
standards for two-meter (78 inches) cords. 
Companies that don’t metricize will see that 
happening more and more, especially after 
the EEC announces its standards in 1992.”’ 

Lorelle Young, president of the U.S. 
Metric Association, which has advocated 
metrication of the economy since 1916, 
maintains that many corporations have al- 
ready wasted considerable time by not con- 
verting to metrics and will need help catch- 
ing up. ‘“‘There will be an urgent need for 
videotapes, training materials, and train- 
ers,’’ she says. 


8. PERSONAL SERVICES 

Of all new businesses started in the Unit- 
ed States, the largest category, after retail, 
is home services. According to David Bid- 
dulph, president and founder of the Market 
Force Corporation, a home business that 
compiles information on home-based busi- 
nesses in Florida, Texas, Georgia, Arizona, 
and California, 16 percent of all start-ups 
are service businesses targeted at the home. 

A recent study by Morgan Stanley and 
Company indicates that the trend toward 
services will continue to grow, as the baby- 
boom generation matures. The study, con- 
ducted by Stephen S. Roach, found that 
baby boomers are now scaling back spend- 
ing for essentials such as shelter and food, 
and scaling up expenditures for discretion- 
ary items, or luxuries. 

‘‘The main reason for the success of ser- 
vices is that people today feel they just don’t 
have enough time to do the things they 
really want to do,” says Brown. “‘So they 
will be more willing to trade money for 
time, by getting other people to do more 
things for them,’’ he says. 

‘‘Twenty years ago, when I started in 
business, we dealt only with rich women,”’ 
said Coralee Smith Kern, founder of the 
Center for the Study of the Cottage Industry 
and president of Maid To Order, a home- 
based cleaning service. ‘‘Now our clients 
come from every sector. Mama’s out work- 


ing and says to Papa, ‘We need help.’ ”’ 
Just a few of the possibilities for person- 

al-service businesses are maid service, 

swimming-pool maintenance, shopping, dog 


walking, catering, video delivery, and home 
security. Several services are already being 
franchised. ServiceMaster, a residential- 
cleaning franchise, now has 4,200 franchi- 
sees throughout the country and revenues of 
more than $1 billion a year. 


9. TECHNOLOGY TRAINING 

“I don’t know how many homes I’ve 
entered where the VCR bought two years 
ago is still flashing on 12:00,’’ says Brown. 
The proliferation of new technology has cre- 
ated a vast number of niche markets for 
consultants, according to Herman Holtz, au- 
thor of many business books, including 
Making Money with Your Micro. Holtz now 
trains consultants in methods of consulting. 

Although there are no reliable estimates 
of the amount of money being spent on 
computer training, some consulting firms 
say that it tops $10 billion nationwide per 
year. The need is expected to grow as the 
number of computers in the workplace in- 
creases. The major hardware and software 
companies, for example, are focusing prod- 
uct-marketing efforts on service, support, 
and training, because they realize new fea- 
tures in products will otherwise go unrecog- 
nized and unused. 


‘‘Many people specialize in one type of 
machine or even one type of computer pro- 
gram,” Holtz said. ‘‘The world has become 
much more complicated, and consultants are 
needed to help people understand it and take 
advantage of what’s available.” 


10. VIDEOTEX 

Videotex (an interactive electronic system 
delivered primarily on-line) stands to be- 
come a lucrative business opportunity during 
the 1990s. ‘‘As more American households 
obtain computers, the hardware barrier will 
fall and the use of videotex will increase 
significantly,’’ says Darling. 

According to the Videotex Industry Asso- 
ciation, about two million North Americans 
now use videotex, up 30 percent over the 
past five years. The largest provider is Com- 
puServe, which has more than half a million 
subscribers. Minitel in France, however, is 
by far the world’s largest videotex service. 
In addition to these on-line services, special 
videotex terminals are being placed in air- 
ports and other public gathering places. 


Although the establishment of videotex 
networks is big business, unsuitable for a 
home-based entrepreneur, the supply of in- 
formation to Prodigy, Compuserve, Dow 
Jones, Minitel, Bell Canada, or other video- 
tex services is suitable for the computer- 
based home-business person. ‘‘You have 
the marketing services of the big videotex 
companies selling your product,’’ says Dar- 
ling.*‘ So you can easily operate your busi- 
ness from home.”’ 

Paul and Sarah Edwards, for example, 
operate the Working from Home Forum 
from their home in Santa Monica, Califor- 
nia, reading and responding to on-line ques- 
tions. Similarly, Steve Morgenstern writes a 
weekly mystery game based on Broder- 
bund’s Where in the World Is Carmen San- 
diego? for Prodigy. 


FORMULA FOR SUCCESS 

Many independents have already picked 
up on these trends and created their own 
special niches. This is especially true in all 
the heavily computer-related fields, such as 
database management, technology consult- 
ing, desktop publishing, and videotex, 
which began growing during the past de- 
cade. But as companies use computers in 
more sophisticated ways, these areas will 
continue to grow. As they do, there is liter- 
ally no limit to the type or number of specif- 
ic businesses that can be sculpted from the 
broad categories. 

Other promising areas—such as metrica- 
tion, the environment, and import-export— 
are just beginning to open up. By applying 
technology to your particular area of interest 
or expertise, you can create your own niche. 

Besides the opportunities listed above, in- 
terviewees also mentioned bed-and-break- 
fasts, health care, child care, elder care, 
English as a second language, and transla- 
tion as good potential businesses to pursue. 
They are not included in our list, however, 
either because their potential markets are 
smaller or because of professional licensing 
and residential zoning requirements. 

Whether you want to break into an estab- 
lished or a burgeoning field, the formula for 
success is the same: Establish your skill, 
identify your market, and target your pro- 
motions to that market. And to keep your 
overhead low, start your business from 
home. @ 
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Home-Office 
Design Tips 


You ll Work More Efficiently 
When Your Office [s Both Functional 


home office is personal space, 
where every single element 
should be considered with regard 
to your comfort and conve- 
nience. Forget fashion. Forget status. Think 
function. 
Beyond those general principles, here are 
a dozen of the best tips for setting up an 
efficient work space in the computer age. 


MARK ALVAREZ is the author of The Home 
Office Book: How To Set Up and Use an 
Efficient Personal Workspace in the Computer 
Age (Goodwood Press, 1990; $14.95 paper, 
$24.95 cloth). He works from his home office in 
Woodbury, Connecticut. 
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And Comfortable 


BY MARK ALVAREZ 


FIND A ROOM (OR AT LEAST A SPACE) OF 
YOUR OWN 

Good work requires concentration, so to 
the extent that it’s possible, your home of- 
fice should provide both spatial and acoustic 
privacy. In many homes, this privacy can be 
only symbolic, and often it has to be guard- 
ed by rules and clocks rather than walls and 
doors. In some, a simple rug on the floor 
can mark the limits of your office. In others, 
a plant, low table, or arranged lighting can 
suggest a separate space. Try to find a loca- 
tion around which you'll be able to establish 
some barriers, even if they’re only implied 
or psychological. 

As with virtually everything else in life, 


you'll probably have to make some impor- 
tant basic choices when setting up office 
space. If you choose wisely, you’re in busi- 
ness. If you make the wrong choices, 
you’ve got problems—and so does every- 
body who lives with you. My new office, 
for example, used to be the garage, so we 
no longer have a place to garage our car. To 
us, that’s no big deal. To you, or to some- 
one in your family, it might be. 


THINK BIG 

You'll always need more room than you 
think you'll need, and you'll always fill 
whatever space you’ve got. You take up 
space as you work, and so does the comput- 


er, fax machine, printer, scanner, phone, 
answering machine. . 

And remember that when you work at 
home, you have no central filing system, no 
corporate library, no office-supply closet 
down the hall, no mailroom in the base- 
ment, and no maintenance staff. You handle 
it all; you store it all. Take it as truth: In 
heme-offices, bigger is better. 


GET WIRED 

A successful home office depends on 
electronic tools and communication with the 
outside world. That means you need electri- 
cal plugs and phone jacks to turn on and 
tune in. If you’re building an office from 
scratch, liberally scatter plugs and jacks 
around the room. You may think you know 
where you want your desk to go, but after a 
few months you may want to change your 
entire design. You don’t want to lock your- 
self into a certain desk arrangement just 
because it’s close to plugs and phone 
jacks—nor do you want to labor in a tangle 
of wires and lines. And, if you use a fax 
machine or modem, you’ll almost certainly 
need an extra phone line to handle that data. 


AVOID BAD SPACE 

The Rule of Bad Space is simple: Never 
establish your home office in a location—no 
matter how great it may be in other ways— 
that will often be uncomfortable. This 
sounds simple, but it’s not—because bad 
space is invariably the most tempting space. 
It’s often a spacious area in a part of the 
house where no one will bother you. But 
bad space is also often too cold, too hot, too 
damp, too bright, too dark, or it combines 
several of these unattractive traits. The key 
to avoiding most bad space is making sure 
that your potential office location would 
make a reasonably comfortable living space 
(for you and your equipment). After all, 
you’re going to spend a lot of time there. 

Some bad space, which looks good in 
every other way, just doesn’t suit your work 
habits. For example, I’ve got a big, bright, 
framed garden house with six double-hung 
windows in my backyard. It’s already wired 
for electricity, and it could be insulated and 
sheetrocked in just a couple of days. For 
years, I thought it would make a great of- 
fice; I'd have lots of room, light, and priva- 
cy. Then I thought more about the way I 
work. I often go back to the computer after 
supper or late at night. I realized that getting 
bundled and traipsing 150 feet in the dark 
through cold snowdrifts during a New En- 
gland winter wouldn’t be conducive to eve- 
ning work. An unattached office might be 
great for people who work regular hours or 
live in gentler climates, but it’s not for me. 
In my circumstances, the building out back 
is bad space. 


PLAN YOUR SPACE 
When all is said and done, there are four 
standard home-office layouts: the strip, the 


L, the galley, and the U. Each can be in- 
terpreted in a number of different ways. 

1. The strip, for example, can be a long, 
kitchenlike counter, or it can be made up of a 
straight-line sequence of components and 
discrete pieces of furniture—a computer 
rack, say, next to a small worktable near a 
bookshelf or filing cabinet. Obviously, if 
you've got a lot of equipment or need a great 
deal of storage space, your wall has to be 
pretty long, and not everything will be within 
easy reach. A simple strip office can work 
fine, especially if you don’t expect to accu- 
mulate much fancy equipment, but it’s prob- 
ably the least desirable of the basic designs. 

2. In an L-shaped layout, the shorter leg 
can be something as simple as a typing return 
or as grand as a duplicate workspace. L’s are 
more common than strips, partly because 
corners are often wasted space that home- 
office hunters can put to good use, and partly 
because they’re more convenient. 

Many small home offices qualify as L’s 
because their owners have discovered that 
the computer printer is the joker in the deck. 
It just won't fit on the average primary work 
surface. So it’s often set on a small table or 
desk placed off to one side or the other and 
rotated 90 degrees for ease of use. Some- 
times what looks like a strip office is convert- 
ed into an L every time its owner sits down to 
work. That’s when the printer (or the com- 
puter, in some cases) is pivoted out on its 
stand or rack. 

3. A galley is basically two strip arrange- 
ments back to back, but it doesn’t really have 
to be a narrow space lined with two long 
parallel counters. A more common arrange- 
ment puts the office chair between a wall 
with a work surface and a standard desk 
facing in the opposite direction. 

The latter arrangement has become a com- 
mon layout in executive offices all over the 
world. The computer in these setups is usual- 
ly on the work surface behind the desk, 
which is generally used for handwork, read- 
ing, and phone calls. There’s often a small, 
furnished seating area out front for confer- 
ences with clients and colleagues. 

I’ve always liked galley layouts, because 
it’s easy to swivel your chair if you want to 


The strip is the most 
basic office design, but 
it’s the least desirable 
if you have a lot of 
equipment. 


move from computer to handwork or to the 
phone. 

4. A U-shaped layout can be thought of 
either as a galley with a connecting leg or an 
L with two short extensions. A U incorpo- 
rates the convenience and easy access of 
both. My new office is a classic U: three 
work surfaces set against three walls. But 
I’ve happily worked in U arrangements in 
which only one or two walls came into play, 
and in many corporate offices, U-shaped lay- 
outs don’t rely on walls at all. A U really 
gives you the sense of sitting at your own 
personal control center—everything impor- 
tant is usually within easy reach. 

Your space will probably suggest some 
version of one of these basic layouts. Don’t 
try to squeeze an inappropriate plan into a 
space, but do keep poking and prodding at 
the arrangement you come up with. The best 
plan isn’t always the most obvious one. And 
even if your basic idea is sound, you can 
almost always think of ways to improve it. 
The best time to ponder the possibilities is 
when you actually settle down to draw your 
plans on paper. 


ANALYZE YOUR WORK HABITS 
Once you find the right space, analyze 


how you’ll work. The obvious place to start 


is with your body. Are you left- or right- 
handed? Are you tall or short? Are you 
physically disabled in any way? 

Also, consider your work habits, the jobs 
you'll be doing, and the equipment you'll be 
using. For example, do you habitually 
spread papers around you, or do you work 
neatly from files or individual documents? 
Do you like to get up and prowl around as 
you mull over knotty problems? Will you be 
working mainly at your keyboard, or will 
you be doing a lot of handwork? Do you 
need a second workstation—a drafting ta- 
ble, perhaps, or a light table for checking 
slides? What office equipment will you in- 
stall right away and how much room will it 
take up? Do you expect to be buying more 
soon? Will you be receiving clients? If so, 
how many at a time? 

Detailed self-analysis is vital. Without it, 
you approach your potential home-office 
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space with only the vaguest notion of how 
to arrange it. With it, you’ve got what archi- 


sidered personal priorities that you can ap- 
ply to that space to create the best possible 
home office for you. 


DON’T BUILD IN BEFORE YOU’RE SURE 

The most obvious way to suit yourself is 
to build your own work surfaces, or have 
them built to your specifications. Careful, 
though. Your first home office will almost 
inevitably be something of a laboratory. Af- 
ter you work at home for a while, you'll 
learn things about the way you go about 
tasks when you’re not supported by secretar- 
ies and some of the other elements of corpo- 
rate life. If you’ve built everything in, it’s 
hard to make adjustments. 

Stay flexible in your first home office. 
Use the most versatile, adjustable, nonbuilt- 
in furniture you can afford. And keep track 
of every drawback, every inconvenience, 
every annoying pain in the neck. Your time 
will come, and when you do build in, you’ll 
not only get what you want, you’ll get little 
that you don’t. 

When you’re shopping for furniture, re- 
member three words: Adjustable. Versatile. 
Modular. You won’t go wrong. 


CONSIDER A TABLE AS A DESK 

The tables offered by furniture manufac- 
turers aren’t much different from basic 
desks. But they’re usually bigger and often 
adjustable. That’s the reason I like them so 
much. 

I’ve found that for my style of work a 
big, flat surface set at keyboard height does 
the trick (see ‘‘Standard Measurements’’). 
It holds computer equipment, a printer, a 
phone, a lamp or two, and a few file trays— 
with room left over for clipboards, loose 
files, and my inevitable pile of papers. 

I work mainly on the keyboard, and I’ve 
found that when I need to take notes by 
hand (during phone calls, for example) or 
when I just want to push a pen for a change, 
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convenience and easy 
access of both (see 
author’s office, above). 
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scribbling on a lower-than-normal surface is 
no big problem. And with an adjustable unit, 
I can always raise the table if I know I'll be 
working by hand for a longer stretch. 


KEEP THE COMPUTER OFF YOUR DESK 

Most computer setups waste precious 
desk space. Many people who use an IBM 
clone or a Mac II stack the monitor on top 
of the CPU, with the keyboard in front. This 
works all right for computing, but it hogs 
desk space. 


MEU ALINN i 


There’s no law that says you can’t stand 
your computer system on edge. Consider 
tucking yours out of the way under your 
work surface, with your monitor propped up 
on an articulating arm. Then, whenever you 
want to, you can simply push the keyboard 
off to one side, and the desk in front of you 
will open up all the way to the wall. 


CONTROL MONITOR GLARE 
One great enemy of comfort and efficien- 
cy is monitor glare, which can cause eye- 


strain and headaches. Glare obscures char- 
acters under bright puddles of reflected 
light, and you wind up leaning forward, 
tensing your neck muscles and squinting to 
make out what you’re doing. Almost every- 
one who’s used computers at all has maneu- 
vered through this unpleasant little dance 
and experienced the painful result. 

You can eliminate glare by making sure 
that no light sources bounce off the monitor 
toward you. Position lights so their beams 
won't reflect onto your screen or fit them 


The author chose a 
classic U, partly 
because the three 
walls of his office (a 
converted garage) in 
Connecticut lent 
themselves to such 
treatment. All his 
books, files, and 
equipment are within 
easy reach, yet he has 
plenty of desk space 
for writing and 
keyboarding. And 
neither natural nor 
artifical light is 

+ directed at the monitor 
screen, so there is no 
glare. 
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with diffusers to soften their glow. Consider 
the location of windows and make sure you 
can redirect natural light when necessary. 

The ability to control glare is all too often 
ignored in the design of a new home office. 
Be sure to give it careful thought; it will 
save you plenty of headaches. 


DO A WALK-THROUGH 

Once you’ve decided on a design—or 
think you have—test it by ‘‘walking 
through’’ your work routines. It’s best to 
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STANDARD MEASUREMENTS FOR WORK AREAS 


An architect designing a house begins with 
standard measurements for basic room sizes 
and ceiling heights. Likewise, in designing a 
home office, you should start with standard 
measurements for placing office elements in 
the room, although you'll eventually want to 
factor yourself into the equation. 


Computer monitor. Place the monitor 16 to 
28 inches from your face. You’d probably 
want a 9-inch monitor at the close end of this 
range. If you use a big, oversize monitor, you 
probably want it beyond the far end. My moni- 
tor is a standard 12-inch model, and I find it 
comfortable at about 26 or 27 inches from my 
eyes. It should be set below eye level, so that 
you look down 10 to 20 degrees when you’re 
reading from it. 


actually set up your furniture or cardboard 
cutouts on the floor, but I’ve found it almost 
as helpful to sit in front of the plans I’ve 
drawn and imagine myself working. It’s im- 
portant, though, that you physically go 
through the motions of reaching, turning, 
and working. Is everything smooth? Are 
locations convenient? Do relative positions 
make sense? Is the printer readily accessible 
but not in the way? Have you covered all 
your needs? Lighting? Work surfaces? Fil- 
ing and storage space? Bookshelves? 
Equipment? 

If you’re like me, you’ll run into at least a 
few problems. Once, I realized from the 
plans that a file cabinet tucked under my 
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Place a copyholder in the same plane as your 
monitor so that your eyes won’t have to work 
hard when they move from screen to paper. 

Desk depth. A desk should be at least 22 
inches deep, according to the books, but this is 
inadequate for many computer users. A CPU 
(if you keep it on your desk) and a keyboard 
can easily consume more than two feet. Even 
with my computer under my desk, I prefer my 
work surface to be three feet deep. 

Desk height. Standard writing height of a 
work surface is 29 inches, if you’re going to 
be writing on it by hand. Standard typing 
height is 26% inches, which happens to be 
exactly right for me. If you’re building your 
work surface in, or if you’re using an adjust- 
able-height table or desk, determine your own 


L’s are common 
home-office 
designs, because 
they make good 
use of wasted 
corner space and 
provide desk 
space for a printer 
or other 


best height by sitting in your chair and ‘‘walk- 
ing through’’ your work motions. The proper 
typing height is the one at which your elbows 
are bent at a 90-degree angle when your hands 
are on the keyboard. 

Desk space. Save at least 18 inches of work- 
space to the left and right of your keyboard. 
More is better. If your computer takes up about 
two feet, you need a desk five or six feet long. 

Don’t forget, though, that we’re all differ- 
ent. We do different work. We live in different 
spaces. We have different habits. We have 
different physical types. A well-designed 
home office meets our individual requirements 
for seating, work surface, and storage with 
particular solutions. Use these standards as 
guidelines, not gospel. 


equipment. 


The galley— 

basically two 

| strips with a chair 

| in between—is 

common in 

| executive offices. 

| The computer 

| usually sits on 
one desk, while 
the other is used 
for phone calls 

and handwork. 


main work surface would keep me from 
scooting far enough to my left to conve- 
niently operate my printer. So I modified 
the design to move the file cabinet. During 
my last redesign, I realized that I’d certainly 
kick my computer if I just set it on edge 
under my desk, so I built in another desk 
support behind which the machine could 
operate in safety. 


SUIT YOURSELF 

Designing a home office should be a 
healthy and liberating exercise in pleasing 
yourself. Function is the key to a successful 
work space. Style has no practical value, 
but it can make you feel comfortable, ener- 
getic, and secure—and most people want to 
add a few personal touches to soften the 
stark utilitarianism of file cabinets and elec- 
tronic gadgetry. 

The most important thing about your 
home office isn’t that it’s at home, or even 
that it’s an office. The most important thing 
about your home office is that it’s yours. W 
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Ways to Keep 


Clients Coming Back 


Building Repeat Business Is the Foundation for Success 


hen the Chicago Transit Au- 

thority strike was in full 

swing a few years ago, so 

were the 45 maids who com- 
prise Maid To Order. They rode to work in 
rented cars and jitneys. “‘We did not miss 
one day’s work,’ boasts co-owner Coralee 
Smith Kern. 

It’s no wonder that turnover is an unknown 
word to Maid To Order clients. Coralee and 
her son, Kevin, have turned cleanliness into 
cash with customer service that a Fortune 
500 executive would envy. They clip news- 
paper articles about their clients, many of 
whom are prominent community members, 
and send congratulatory cards when one 
reaches a milestone. They donate the ser- 
vices of an elegant butler-and-wait staff for 
clients’ charity fundraisers. At Thanksgiving 
they send cards of appreciation to clients. 
They even have a hotline for both clients and 


RONNIE GUNNERSON, a contributing editor, has 
been a business writer for the personal computer 
and entertainment industries for the past eight 
years. She is the editor in chief of two 
newsletters for business executives and 
frequently writes the Business 101 department 
for HOME-OFFICE COMPUTING. 
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employees, and they call themselves ‘‘the 
only service in town that lists the owners’ 
home phone numbers.”’ 

One of 89 cleaning businesses in Chica- 
go, Maid To Order may well be the best 
service in town. Founded 19 years ago, 
Maid To Order gets more than 90 percent of 
its business from satisfied customers who 
come back again and again. 

The Kerns understandably value their 
customers; maid service is by nature a re- 
peat business. Most people who hire clean- 
ing services use the same one regularly, and 
few maids would be employed if they had to 
drum up new business week after week. 


WHY YOU NEED REPEAT BUSINESS 

Repeat business is the very essence of 
success for most small businesses. Attract- 
ing new business costs at least six times as 
much as retaining existing business, accord- 
ing to Carole Congram, editor of The Amer- 
ican Management Association Handbook of 
Marketing for the Service Industries and 
president of Congram & Associates, a New 
York—based marketing consulting firm. 

‘*People think it’s sexy to get a new cli- 
ent,” says Congram. ‘‘They forget about 


the people who have been with them for 
some time and who really value what 
they do.” 

Congram cites several reasons why busi- 
ness people should recognize the value of 
repeat customers. For one thing, it’s simply 
easier to serve an existing client than a new 
one. ‘‘You have a working relationship go- 
ing on, she says. Existing clients are 
sources of ideas for you and your company, 
and they even offer growth potential for you 
and your employees. You can cross-sell to 
them, which increases your own business, 
and your employees can expand their own 
experience on projects. 

Suppose, for instance, that you are in 
desktop publishing. With your skills and 
equipment, you can also compose ads. But 
your desktop-publishing clients don’t know 
that. Like all clients, they tend to pigeon- 
hole you. Once you have a relationship with 
them, however, you have the chance to tell 
them about your other skills. And if they 
start using your service to compose ads, you 
are not only growing your business but are 
also providing opportunities for your staff. 

Developing advocates for your business is 
another reason to focus on existing custom- 
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ers, says Congram. ‘‘They make good refer- 
ral sources and can serve as references as 
well,” she says. 

Possibly most significant, however, is the 
all-important bottom line. As Congram 
points out, ‘‘Your profitability picture in- 
creases because continuing clients represent 
continuing revenues and opportunity for im- 
proved profit.” 

Patricia Westheimer of Westroots Busi- 
ness Writing Systems in San Diego, Califor- 
nia, quickly found that out. “I was told 
early that 80 percent of my business would 
come from 20 percent of my clients, and I 
didn’t see how that would be possible. I 
thought that for a business to flourish, you 
had to get new clients. But, in fact, that’s 
how it has worked out. The bulk of my 
business is repeat business.”’ 


STAY IN TOUCH 

Westheimer may have initially been sur- 
prised, but she was smart enough to adopt 
strategies specifically designed to keep her 
customers coming back. As a business-writ- 
ing consultant, she relies on notes and let- 
ters to keep in touch with her clients. ‘*Us- 
ing the powerful tool of writing, I have kept 
my business a repeat business,’’ she says. 

Westheimer sends thank-you notes to cli- 
ents as soon as she signs a contract, remem- 
bers them with birthday and even anniversa- 
ry cards, and mails newspaper and magazine 
clips about issues that might interest clients. 

‘*A lot of people spend a lot of money on 
public-relations agents and fancy bro- 
chures,’’ says Westheimer, ‘‘but the sim- 
plest way to generate repeat business is to 
keep in close contact with clients, and often 
the message can be simpler.’’ 

Occasionally, Westheimer sends gifts, 
but ‘‘they can be misinterpreted,’’ she 
warns. ‘‘I gave Cross pens with my compa- 
ny name to clients, until a state official 
returned one, saying he wasn’t allowed to 
take gifts. I felt terrible,’’ she recalls. As a 
result, she relies even more on the written 
word, adding, ‘ʻA note can be as powerful 
and memorable as an expensive gift.” - 

Westheimer recommends newsletters as a 
potent way to keep in touch, especially 
since most homeworkers already have client 
databases in their computer files and can do 
mail merges fairly easily. 

Keeping in touch is almost a religion to 
successful entrepreneurs with heavy repeat 
business. Like the Kerns and Westheimer, 
professional business speaker Patricia Fripp 
of San Francisco doesn’t give her customers 
a chance to forget her. She, too, uses letters 
and phone calls to stay in touch with her 
clients, and she advocates another simple 
but often overlooked philosophy: Be as easy 
to do business with as you possibly can be. 


SHOW COURTESY 
Fripp left a 24-year career in hairstyling 
and product distribution to hone the speak- 
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“Adopt the rule, ‘Whoever answers the 
phone owns the problem.’ In other words, 
when a client calls in, the person who an- 
swers the phone doesn’t start passing the 
call along but takes responsibility for help- 
ing the caller. Sales is an attitude, not a 
department.” 

—Patricia Fripp, seasoned business speaker 


a 


“Keep in touch with your clients. Send 
thank-you notes for their business, clip rel- 
evant newspaper articles about topics of 
interest to them, send notes for special oc- 
casions in their lives.” 

—Patricia Westheimer of Westroots Business 
Writing Systems in San Diego, California 


ing skills she had begun to develop during 
industry seminars. She became the first fe- 
male president of the National Speakers As- 
sociation and is now in her twelfth year as 
an entertaining business speaker. A keynot- 
er at many conventions, Fripp has watched 
meeting themes change with the times. 
Based on those observations, she predicts, 
‘The nineties will be the decade of the 
customer.’’ As customer service becomes 
more important than ever, understanding 
your customers’ businesses and problems 
will be the key to keeping their accounts, 
says Fripp. 

Start by simply asking questions. Fripp, 
for instance, asks meeting planners for three 
topic suggestions when she is hired to give a 
speech. She incorporates those ideas into 
her presentation. This comforts her clients 
and helps foster a good relationship. 


“When someone actually becomes your cli- 
ent, immediately reinforce the decision 
with a nice letter or an appointment for a 
planning session. You might even send a 
book or bottle of champagne with a note 
saying that you are looking forward to a 
constructive working relationship.” 


“A key point in keeping the customer is to 
go back in and talk about the benefits the 
client has received as a result of the work 
you have done. Even put together a little 
annual report of projects you have com- 
pleted.” 


“Take a marketing, not sales, approach to 
your work. Here’s the difference: A tempo- 
rary-help agency might come to you and 
say, ‘Here are the positions we can fill. Do 
you need any of these people?’ That’s a 
sales approach. A marketing-oriented 
agency would say, ‘What’s happening? 
What kind of challenges are you facing? 
We can do that.’ ” 

—Carole Congram, editor of The American 
Management Association Handbook of Market- 
ing for the Service Industries and president of 
Congram & Associates, a marketing and com- 
munications consulting firm 


Adhering to her easy-to-do-business-with 
creed, she mails several pages of sugges- 
tions to planners, telling them how their 
investment in her services will pay off for 
them, then explains how to set up the micro- 
phone and arrange the audience. She even 
sends a checklist in advance to help them 
plan for her presentation. 

Finally, Fripp always arrives early and 
lets the planners know she’s there so they 
can rest easy. “‘If I am speaking at 7:45 
a.m., can you imagine how they’d worry if 
I didn’t let them know the night before that 
I’m in the hotel?”’ 


ALWAYS MEET OR EXCEED CLIENTS’ 
EXPECTATIONS 

Courtesy like Fripp’s is essential, agrees 
Suzanne Maricich, president of Suzanne 
Maricich & Associates, an advertising and 


“Don’t use other clients as an excuse for 
not meeting your obligations to your cus- 
tomer. It isn’t your customer’s fault that 
you have too much business and can’t han- 
dle it all. Your client wants the job done.” 


“Meet deadlines. Plan to finish 24 to 48 
hours ahead of schedule so you are certain 
to meet the actual deadline. If you know 
during the initial meeting with a prospec- 
tive client that you cannot meet the pro- 
jected deadline, tell the client up front. 
You may lose the contract if the deadline is 
inflexible, but you will preserve your repu- 
tation.” 


“Sometimes the person you work with isn’t 
the decision maker. Be sure to meet the 
decision maker, and when you complete a 
project, make sure the benefits of your 
work are known not just to the person you 
work with but to the person who ultimately 
passes judgment.” 

—Suzanne Maricich, president Suzanne Mari- 
cich & Associates, advertising and communica- 
tions marketing firm 


marketing communications firm in Seal 
Beach, California. But she goes a step fur- 
ther by stressing the quality of the work 
itself. No matter how you excel at customer 
relations, you will lose the client if your 
work isn’t first-rate. 

‘*Your work must be outstanding,’’ says 
Maricich. “‘It should be accurate, and no 
matter what kind of work you are providing, 
it should be clean and neat as a pin. Re- 
member that quality is part of what is said 
about you when your name is mentioned, 
and word of mouth is extremely important.”’ 

Your work must at least meet or exceed 
all of your client’s expectations, says 
Maricich. To achieve that, be sure to de- 
fine those expectations at the outset. 

‘Find out the client’s goals, and put as 
many expectations as possible into a con- 
tract, advises Maricich. “‘If you sense 


“Don’t burden your customers with tech- 
nology. Just because you use a computer 
doesn’t mean you have to tell them exactly 
how you use it. You may still be fascinated 
with your desktop-publishing software, for 
example, but most customers will be over- 
whelmed. They want the finished product, 
not a blow-by-blow description of how you 
made that product. But if they are interest- 
ed, share your knowledge.” 


“The first rule of customer service begins 
with you. Be honest with yourself up front 
when you price and schedule a job. Factor 
in Murphy’s Law: If something can go 
wrong, it will. And if it does, don’t throw 
the blame all over the place. Take respon- 
sibility and correct it at no cost to the cli- 
ent.” 


“Become a human resource to your client. 
Share your expertise.” 
—Tom Cross, Tom Cross, Inc., ad agency 
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your client’s expectations are unrealistic, 
the initial meeting is the time to discuss 
that,’’ she says. 

There should be no surprises for the client 
as you proceed on a job, warns Maricich. 
Provide a written estimate in the beginning 
and include an escape clause so that if speci- 
fications change, your client understands 
that costs and deadlines could change. And 
if they do, inform your client verbally, and 
follow up immediately with a letter. 


ALWAYS BE DIPLOMATIC 

No matter how frustrating a job gets or 
how overloaded you are, do not complain to 
your clients about being overworked, Mari- 
cich advises. ‘‘That’s not their problem. Be 
a good trooper, and be a positive force for 
your client.” 

If you have to convey bad news, which 


consultants sometimes do, ‘‘deliver it with 
diplomacy,” she says. Market research may 
turn up unexpectedly unpleasant facts, for 
instance. The best you can do then is to 
offer alternative solutions and ‘‘make sure 
you are on your client’s side,’ says 
Maricich. 

Building relationships is what repeat busi- 
ness is ultimately all about. As Congram 
states in her marketing handbook, ‘*Cus- 
tomers involved in long-term relationships 
are hard to lose.’’ 

Illustrator Tom Cross can attest to that. 
He and his partner and wife, Patti, consider 
themselves human resources and believe in 
working as a team not just with their clients 
but even with their competitors. Their phi- 
losophy has led not just to repeat business 
but to an entirely new business. 

The Crosses, who tout Tom Cross, Inc., 
in Osprey, Florida, as an ad agency whose 
client is the environment, recently created 
the first official publication of the Environ- 
mental Protection Agency’s National Estu- 
ary Program for the Sarasota Bay Project in 
Florida. The entire publication, which con- 
tained more than 100 pieces of artwork, was 
published electronically by the couple. 
Their willingness to share their desktop- 
publishing expertise has resulted in a three- 
way “‘partnership’’ with their printer and a 
recycled-paper company to create a promo- 
tional piece for the printer that will include 
credits citing both Tom Cross, Inc., and the 
paper manufacturer. 

The Crosses are being paid to oversee the 
project, but they have logged 60 to 80 hours 
of unpaid time working with the printer’s 
production manager. ‘‘What we have 
learned is invaluable,’ says Tom. “‘If you 
are willing to turn off the meter sometimes 
when you are dealing with other profession- 
als you depend on, you will learn a lot, 
which will in turn lead to more business.”’ 

Sharing their expertise with their clients, 
on the other hand, has added a new line of 
work to their dossier. Tom has become a 
desktop-publishing consultant for clients 
who decide to take their design business in- 
house. Granted, it may have been the Cross- 
es’ openness about their work that motivated 
clients to take the business away from them, 
but it was that same honesty that inspired 
those clients to turn back to the Crosses for 
training and support. And so a new sideline 
was born to Tom Cross, Inc.—giving the 
concept of repeat business new meaning— 
and confirming the value of the relationship. 

As Patricia Fripp says, ‘‘You make mon- 
ey by making a transaction. You build a 
business by building relationships.”’ 

Perhaps the real key to building those 
relationships lies in the words of Suzanne 
Maricich: ‘‘Be friendly but professional. 
Keep your performance and communica- 
tions businesslike, but give your customers 
the respect and attention you give your 
friends.” E 
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ore Out of Your 
MS-DOS Computer 


Its Easier and Cheaper Than You Think to Boost Your Power, 


ee e 


Performance, and Productivity. Here Are 25 Ideas from $1 to $2,000. 


very month, HOME-OFFICE COM- 

PUTING hears from readers who 

want more of everything from their 

computers: more speed, memory, 
and power, more hard-disk capacity, easier- 
to-use interfaces, better graphics. 

You’re not one of these people, you say? 
Well, maybe you should be. Our sugges- 
tions for supercharging your total computer 
system can help you do your work more 
quickly, easily, and safely—and even post- 
pone or eliminate the day when you say ‘“‘I 
need a new computer.”’ 

What follows is a collection of some of 
the best ways we know of to enhance your 
present MS-DOS computer system. We’ve 
separated our suggestions into seven (occa- 
sionally overlapping) areas: time-savers, 
hard-disk speed, storage capacity, three pe- 
ripherals always worth adding, hiding DOS, 
learning, and computer speed. 

Some of the suggestions mentioned here 
are inexpensive enough to implement with- 
out a second thought; others cost thousands 
of dollars. In general, hardware solutions 
are more expensive than software. Most you 
can install and configure yourself, but a 
few—particularly those in the ‘‘How to 


DANIEL GROTTA, a Pennsylvania-based author, 


reviews products and writes features for several 
computer publications. 
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Speed Up Your Computer” section—might 
best be done by a trained technician or com- 
puter consultant. The beauty of these items 
is that you can purchase any of them as your 
budget allows, and you’ll almost certainly 
improve some aspect of your computer’s 
performance or productivity. 


SAVING TIME 

1. Add memory to your computer. Most 
286- and 386-based computers come 
equipped with 1MB of RAM, which is ade- 
quate for many users. But additional memo- 
ry is indispensable for running some of the 
newer programs or for program switching 
under SoftLogic Solutions’ Software Carou- 
sel or multitasking under Microsoft Win- 
dows or Quarterdeck’s Desqview. 

Additional memory is also useful for set- 
ting up what is known as a disk cache, a 
technique of increasing speed of access to 
the contents of hard or floppy disks (see 
suggestion 6 below). 

Many computers’ motherboards have 
empty sockets into which RAM chips or 
single in-line memory modules (SIMMs) 
can be inserted. You can buy RAM chips or 
SIMMs at your local computer store or pur- 
chase them by mail and save some money. 
If your computer’s motherboard can’t ac- 
commodate additional RAM, a number of 
companies (AST, Boca Research, and Intel, 


for example) supply memory-add-on cards 
that go into empty expansion slots. (Thirty- 
two-bit computers have proprietary slots; 
you would buy your memory-expansion 
board from the manufacturer of your com- 
puter.) Prices for RAM chips and SIMMs 
fluctuate daily and vary according to the 
speed of the chips themselves. The current 
price of IMB SIMMs (by mail) is $90 to 
$125. 

2. Use a print buffer or spooler and work 
while you print. A print buffer, such as the 
Microbuffer from Practical Peripherals ($99 
to $299), is a hardware device that plugs in 
between your computer and printer. When 
you print a file, the data goes immediately 
to the buffer, which feeds it to the printer at 
the proper pace, leaving your computer free 
to do other work. Buffers vary in capacity; 
the largest (and most expensive) can hold 
more than 100 pages of text or the equiva- 
lent. Although most printers today have 
built-in buffers, they are usually small, 
holding between 1 and 10 pages of text. 
Internal buffers from some manufacturers’ 
impact printers, Okidata’s, for example, can 
be expanded. Although this may be more 
expensive than buying a stand-alone buffer, 
it eliminates an additional box on your desk. 
Laser printers use RAM to generate the im- 
ages they print; upgrading a laser printer’s 
RAM has the same effect as adding either a 


spooler or a hardware buffer. 

Print-spooling software, like LaserTools’ 
PrintCache ($149), turns part of your com- 
puter’s RAM into a print buffer, doing the 
same thing as a hardware buffer for a lot 
less money—assuming that your computer 
has enough memory to hold large print files 
and run your application software at the 
same time. (If your system has 256K or 
more of extended or expanded memory, 
you'll be able to set up a generous spooler.) 
An advantage of print spoolers is that you 
can make the spooling buffer as large as you 
need. Some disadvantages are that you may 
not be able to pause or cancel printing once 
you’ve begun or specify multiple copies, as 
you can with some hardware buffers, and, 
finally, spoolers often slow down your com- 
puter’s operation until printing is finished. 

Spooling software is available at prices 
between $35 and $150. One package you 
might want to take a look at is Multisoft’s 
PC-Kwik Power Pak ($130), which com- 
bines a print spooler, a screen saver, a key- 
board accelerator, and a disk cache. Some 
computer manufacturers (like AST) supply 
spoolers free with their systems. 

3. Put more zip into your cursor move- 
ment by adding a keyboard accelerator. Ad- 
vice for fast typists: A keyboard accelerator, 
like Cruise Control ($60 from Revolution 
Software) allows you to increase the veloci- 
ty of your cursor from the poky standard 
speed to as fast as you like; there’s no more 
waiting around for the cursor to reach the 
intended character or position. Cruise Con- 
trol also includes a screen saver, which 
automatically dims your monitor when your 
computer is inactive. (PC-Kwik Power Pak, 
mentioned above, also provides a keyboard 
accelerator.) 

4. Make one key do the work of many with 
keyboard macros. If your applications don’t 
offer macros (most do), invest in a macro 
program. Keyboard macros are a kind of 
computer shorthand with which users can 
store a number of keystrokes—a few or hun- 
dreds—in a little file that is activated or 
played back by a particular key combina- 
tion. (WordPerfect, for example uses com- 
binations of the Alt key and alphabetic keys 
to store and play back macros.) Macros can 
be used to input words, sentences, or entire 
paragraphs or pages of boilerplate text. Or 
you might create a letterhead macro to print 
your name, address, and phone number, 
centered and boldfaced. Macros can also be 
used to automate strings of commands. 
Most sophisticated application programs 
nowadays have macro capabilities built in. 
For those that don’t, a program like Alpha 
Software’s Keyworks ($99) will fill the gap. 

5. Instantly switch among several pro- 
grams that you use regularly. Just as some- 
one accustomed to color television would 
find it hard to go back to black-and-white, 
once you’ve used program-switching soft- 
ware like SoftLogic Solutions’ Software 
Carousel ($90) or Helix Software’s Head- 


room ($130), you’ll never again settle for 
running just one program at a time. Program 
switching permits the user to move instantly 
among two or more programs simply by 
touching a couple of keys. For example, 
you could access your database while in the 
middle of writing a report with your word 
processor or switch to DOS to format a 
floppy disk without closing and exiting the 
spreadsheet you’re working on. The catch is 
that you must have enough memory in your 
computer to hold all the programs you want 
to work with. Two megabytes of RAM 
should suffice to work with three or four 
packages at once. 


IMPROVING YOUR HARD-DISK DRIVE’S 
PERFORMANCE 

6. Speed up disk operations two to three 
times by installing a $70-to-$100 disk-cache 
program. Disk caches have been used for 
years on mainframe computers to speed up 
hard-disk operations—the hard disk being 
the slowest part of the system. What a disk 
cache does is record in a special chunk of 
RAM all the data that software accesses 
from the disk. It is statistically likely that 
this data will be used over and over while 
the current task is being completed, and it 
can be accessed many times faster in RAM 
than from the disk. Programs like Super PC- 
Kwik from Multisoft ($80), Power Cache 
Plus from Intelligent Devices ($99), or 
Flash from Software Matters ($70) do this 
for your PC. 

Like several other performance-improve- 
ment options reviewed here, disk caches 
take up RAM. Up to a point (about 256K), 
the bigger the cache, the better it works. 

7. Speed up disk reads and writes by de- 
fragmenting your files. DOS writes data on a 
disk wherever it finds room. It starts writing 
in the first empty space it finds; if that isn’t 
big enough to hold the whole file, it jumps 
to another empty area and continues. This 
may happen several times in the writing of a 
given file. When the time comes to read the 
file, the read-write head has to jump around 
all over the disk to find the data, which, 
naturally, slows down reading. When data 
for a given file is written in contiguous 
tracks and sectors (all in one place), how- 
ever, reading is significantly faster. Defrag- 
menting programs like Disk Optimizer ($70 
from SoftLogic Solutions) are safe, easy-to- 
use utilities that physically put all your frag- 
mented files back together again (a feat all 
the king’s horses and all the king’s men 
couldn’t accomplish with Humpty-Dumpty). 
Norton Utilities, Mace Utilities, and `PC 
Tools all include defragmenting modules. 
You should defragment your files every 
month or so for maximum effectiveness. 

8. Speed up your hard disk’s performance 
by optimizing the interleave factor. The inter- 
leave factor is the number of revolutions 
required for a full track (band) of data to be 
read from or written to your disk. The faster 
a system’s ‘‘throughput’’ (data transfer 
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speed), the closer it can get to uninterrupted 
reading or writing (a 1:1 interleave). It’s not 
at all unusual for a hard-disk drive to be set 
up at the factory or dealership with unneces- 
sarily large interleave factors (2:1, 3:1, or 
more). SpinRite II ($89 from Gibson Re- 
search), among other things, tests a hard 
disk and determines the optimum interleave. 
If the program finds that the interleave can 
be improved, it will (in a one-time opera- 
tion) actually relocate all the data on your 
disk to achieve the optimum interleave and, 
hence, the fastest possible read-write time. 
If you are able to improve your hard drive’s 
interleave factor, you will have permanently 
boosted your whole system’s performance. 

SpinRite’s primary purpose is rewriting 
the disk’s low-level formatting and checking 
the disk surface for flaws and defects. These 
functions don’t improve performance, but 
they do increase the reliability and overall 
health of your hard disk dramatically. Run- 
ning SpinRite may take anywhere from a 
couple of hours to overnight, depending on 
the capacity of your disk. 


INCREASING YOUR COMPUTER’S 
STORAGE CAPACITY 

9. Use a data-compression system to com- 
pact your data. A brand new firmware prod- 
uct, Expanz! ($199 from InfoChip), com- 
presses data (lets the ‘‘air’’ out) as it writes 
it to your hard- or floppy-disk drive (and, 
naturally, decompresses as it reads). De- 
pending on the specific type of file, you get 
anywhere from 2 to 10 times the amount of 
data on all your disks. Expanz!, an 8-bit 
expansion card (with software), currently 
works only with DOS 3.X; a future version 
will support DOS 4.X. 

If you don’t want to spend that much, 
there are several software utilities—like Cu- 
bit ($70 from SoftLogic Solutions), ARC 
($50 from System Enhancements Assoc.), 
or PKZip/PKUnzip ($47 from PKWare)— 
that do the same sort of thing. The draw- 
back to using these packages is that they 
slow down the read-write process. But 
they’re great for archiving: long-term stor- 
age of files you won’t be working with 
frequently. Again, depending on the types 
of files, these packages can shrink them by 
10 to 90 percent. 

10. Add a second hard-disk drive. While 
good housekeeping habits (like regularly de- 
leting old, unwanted files and storing data 
files on floppy disks) can go a long way 
toward postponing it, the day may come 
when you are confronted with the message 
‘DISK SPACE FULL,”’ informing you that 
your hard disk is packed to capacity. This is 
not the catastrophe it might at first seem, 
since many computer systems can accom- 
modate a second hard-disk drive. New hard 
drives range in price from $250 to $2,500, 
depending on capacity and speed. 

If your system has an empty drive bay, 
just check to make sure that the hard-drive 
controller can operate two drives (most 
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can), and select a drive that fits the bay 
(probably half-height) and uses the same 
type of controller. Installation involves slid- 
ing the drive into the empty bay and fasten- 
ing it in place, plugging in the controller 
cable, ground wire, and power connector, 
and formatting the drive. If you’re not com- 
fortable with the idea of messing around 
with the innards of your computer, pay a 
technician to do this. 

If no drive bay is available, an external 
hard-disk drive is your best bet. External 
drives are slightly more expensive. If you 
have an empty expansion slot, a hard-drive 
card (which incorporates its own controller) 
is another, substantially more expensive, 
alternative. 

11. Expand storage almost infinitely by 
adding a $580-to-$2,500 removable car- 
tridge or hard drive. With a Bernoulli Box 
($950 to $2,500 from Iomega Corp.), which 
uses 10- or 20MB removable disk car- 
tridges, or a 10- to 40MB removable hard 
drive like Plus Development’s Passport 
(20MB, $750; 40MB, $875) or Tandon’s 
Add Pac ($580), you can store limitless 


amounts of data, just as you would on flop- # 


py disks. 


MAKING DOS FRIENDLIER 

12. Hide under a DOS shell. Similar in 
some ways to GUIs (see below) are DOS 
shells, like the Norton Commander ($149 
from Peter Norton Computing) or XTree Pro 
($39 from the XTree Company). These utili- 
ties sit between the user and the dreaded 
operating system, using simple English 
words and phrases and tree diagrams to dis- 
play all sorts of disk and file information— 
subdirectories, files, amount of RAM and 
disk space left—and simplify execution of 
standard DOS file-management commands 
like Dir(ectory), Delete, Copy, and Print. 
They also add commands not available in 
DOS, like Move and View. In addition, the 
products mentioned speed up DOS file oper- 
ations considerably, especially on user- 
selected groups of files. 

13. Use a graphical user interface (GUI) 
and forget about DOS. A GUI—like Micro- 
soft Windows 3.0 ($150) or Tandy’s Desk- 
Mate ($100)—teplaces DOS’s unfriendly, 
difficult-to-remember command structure 
with an easy-to-understand visual point-and- 
shoot system. GUIs use icons (pictures) to 
represent application programs and system 
functions. Just click with the mouse to 
launch or execute. The best-known GUI, 
Windows, had a reputation for being slow 
and limited, but the latest version, 3.0, an- 
swers most users’ complaints. Many indus- 
try analysts think that it will quickly sup- 
plant DOS as the preferred user interface. 


THREE PERIPHERALS NO ONE 
SHOULD BE WITHOUT 

14. Buy a modem; if you already have one 
and you use it a lot, upgrade to a 2400-bit- 
per-second (bps) modem. Modems ($60 to 
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$200 from companies like Practical Periph- 
erals, Hayes, and Everex) let you send and 
receive files to and from another comput- 
er—across the street or a continent away. A 
modem also gives you access to the ex- 
tremely useful commercial dial-up informa- 
tion service/databases like CompuServe, 
Prodigy, and Delphi. In addition to informa- 
tion gathering, these provide access to shop- 
ping, telecommunications (electronic mail 
and faxing), airline schedules, and bulletin 
boards of all kinds. 

When coupled with a powerful memory- 
resident dialing program like HotLine ($99 
from General Information), your computer 
and modem can function as a sophisticated 
autodialer and create and manage a tele- 
phone database that can store information 
about thousands of clients, customers, or 
business contacts. 

Modems come in internal and external 
versions. An internal modem fits in an ex- 
pansion slot on your computer’s mother- 
| board; the external type is a small box that 
sits on your desk (most will sit under your 
phone) and has its own power supply. The 
faster your modem transmits and receives 
data, the less time you'll spend uploading 
and downloading information and the less 
money you’ll spend on phone bills. For the 
majority of users a 2400-bps modem is the 
most cost-effective choice. If you use an 
hour of connect time each month at 1200 
bps, the money you save from switching to 
2400 bps will pay for the modem in less 
than a year. 

15. Add a mouse or track ball to your 
system. Mice were spawned by graphical 
user interfaces (GUIs) like Windows; they 
are an integral part of the concept. But these 
palm-size pointing devices ($35 to $135) 
have also been incorporated into the work- 
ings of a number of important software 
packages (Ventura Publisher, Word, and 
Excel, for example) that don’t necessarily 
require a GUI to work—primarily to speed 
operation and simplify learning. Popular 
mouse manufacturers are Logitech, Mouse 
Systems, and Microsoft. 

Track balls are a recent redesign of the 
mouse. The track ball remains stationary on 
the desk (thus requiring less desk space than 
a conventional mouse), and the cursor is 
controlled by a ball that the user manually 
rotates. The question of which is better, 
mouse or track ball, is purely a matter of 
personal preference. 

16. Move up to VGA, the current PC dis- 
play standard. A VGA display system makes 
working at a computer screen for long peri- 
ods much easier to endure, since it displays 
sharper, easier-to-read text and graphics 
than earlier types of screens. If your system 
is equipped with an EGA display, it’s prob- 
ably not worth trading up (the improvement 
in display quality isn’t that great), but if 
you’ve been working with a CGA setup, 
run, don’t walk, to your dealer. Paradise, 
Headland, and Boca all manufacture high- 


quality VGA cards; we recommend cou- 
pling the boards with a Zenith ZCM-1492 or 
a Magnavox 8CMO82 VGA monitor or else 
a multifrequency monitor from NEC, Seiko, 
or Sony. 

Actually, aside from the question of dis- 
play quality (important as that is), more and 
more software packages are being released 
that require VGA in order to work properly. 


LEARNING ALTERNATIVES 

17. Take a trip to the bookstore. Reading 
computer documentation is an almost guar- 
anteed cure for insomnia. Most instruction 
manuals and workbooks that accompany 
equipment and software are dry and dull, 
confusing and contradictory—which ex- 
plains why there’s such a brisk market in 
independently published how-to books for 
computer users. If you are having difficulty 
mastering Word or WordPerfect, DOS or 
dBase, take a trip down to your local book- 
store and pick from among the many hand- 
books in the computer section. Usually, 
computer books from major publishers are 
better written, more thorough, and easier to 
follow than the documentation that comes 
with your program. 

18. Learn about computing in front of 
your computer—with a disk-based tutorial. 
These programs-to-learn-programs—which 
cost from $1 or $2 for public-domain disks 
to $130 or more for commercial training 
software—sit you down in front of your 
own computer and lead you through a ques- 
tion-and-answer, follow-by-example learn- 
ing session. Learning disks aren’t limited to 
mastering computer software, but can and 
do teach things like touch-typing or design- 
ing a newsletter. The biggest publisher of 
disk-based tutorials is the American Train- 
ing Institute (ATI). 

19. Learn software thoroughly by taking 
an inexpensive, once-a-week class. Many 
computer stores, high schools, colleges, and 
Y’s offer regular courses—some even for 
academic credit—for learning specific pro- 
grams, like WordPerfect, PageMaker, or 
Lotus /-2-3. These courses are usually ef- 
fective and relatively inexpensive—certainly 
better than trying to learn on your own. One 
caveat is that such classes are sometimes 
overcrowded, with several students sharing 
a computer. 

20. Learn a complex program in just a few 
hours by attending an intensive, hands-on 
session with a professional trainer. There are 
scores of computer consultants and profes- 
sional software-training firms that conduct 
one- or two-day seminars at hotels, motels, 
business centers, or their own classroom 
facilities throughout the country. Everything 
you need—computer, software, instruction- 
al aids—is provided. Many business firms 
send their employees to these kinds of train- 
ing sessions regularly. While they can be 
expensive—$200 to $700 a day—it’s money 
well spent if you need to master a particular 
program or technique in as short a time as 
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possible. You can find them in the business- 
to-business yellow pages under computer 
consulting or computer training, or by look- 
ing at the ads in your newspaper’s business 
section. Some training companies of nation- 
al scope are AT&T, Egghead, ExecuTrain, 
and PC Etcetera. 


SPEEDING UP YOUR COMPUTER 

21. Turbocharge your computer’s main in- 
put device (that’s you) by learning to type. 
Despite all the concern—bordering on ob- 
session—with the speed of the equipment 
we use, the fact is that most-of the time, our 
computers sit around waiting for us to give 
them work to do. Becoming a competent 
typist is perhaps the single best way of get- 
ting more out of your computer. 

Typing classes are available at both pub- 
lic schools and business-training institutes. 
Then, of course, there are numerous pub- 
lished typing courses. But since you’re go- 
ing to be typing on a computer, why not use 
one of the several computerized typing tu- 
tors? Three of the most popular programs 
are Mavis Beacon Teaches Typing ($50; 
Software Toolworks), MasterType ($40; 
SVE), and Type! ($27; Broderbund). 

22. Get amazingly fast performance with 
certain software by installing a math co- 
processor. This $100-to-$500 auxiliary 
microprocessor designed specially for nu- 
merical calculations will speed up the opera- 
tion of calculation-intensive software. De- 
pending on the specific application, the 
speed improvement will be anywhere from 
modest to dramatic. Virtually all spread- 
sheets, databases, accounting, financial- 
analysis, and _ statistical-analysis packages 
and quite a number of graphics and typo- 
graphical programs will run up to five times 
as fast with a coprocessor. 

Virtually all computers nowadays have 
slots for a coprocessor, usually right next to 
the main microprocessor chip. The specific 
coprocessor for your computer depends on 
the identity of its main processor. Comput- 
ers based on the 8088 and 8086 take the 
8087 coprocessor; 80286 computers require 
the 80287 chip; 80386 computers call for 
the 80387. Coprocessor chips are available 
with different clock speeds; the faster chips 
cost more than their slower equivalents. 
Those of you with i486-based computers 
already have math coprocessors; one is built 
into each 486 chip. 

If you’re in doubt as to whether a co- 
processor would speed up your work, Intel, 
the company that makes the coprocessor 
chips listed above, will cheerfully provide a 
list of programs that are compatible with 
and benefit from their math coprocessors. 

23. Rejuvenate your older computer by 
adding a speedup board. Want to run your 
applications on your PC or XT compatible 
two to three times faster? You can achieve 
improvements of this magnitude by install- 
ing a $200-to-$350 accelerator board manu- 
factured by Intel, SOTA, Orchid, or Cumu- 
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lus. If you want to accelerate 5, 8, or 10 
times faster, you can upgrade your 8088 or 
80286 computer with a $600-to-$1,000 
80386 accelerator board. The 80386 gives 
the added benefit of compatibility with the 
latest generation of 32-bit software just 
coming onto the market. 

Buying a new computer with a faster, 
more powerful CPU is probably preferable, 
but if you need the speed boost and 32-bit 
compatibility and can’t afford a new system, 
an accelerator board is a practical compro- 
mise. The downside of adding an expensive 
accelerator board is that your computer still 
operates through its original motherboard, 
RAM, and peripherals, so you won’t get 
any extra performance at all when it comes 
to hard-disk-drive access. Therefore, if your 
primary software application is a disk-inten- 
sive program, like a database, you may not 
notice a significant speed increase. 

24. If you refuse to retire your venerable 
(but sluggish) XT compatible, switch to a 
faster microprocessor (CPU). At the root of 
the MS-DOS family tree is the PC- and XT- 
type computer’s 8088 microprocessor chip, 
which ambles along at a poky 4.77 MHz. If 
you aren’t willing to kiss your old 8088 
goodbye, crack open your computer, locate 
and remove that 8088 from the motherboard 
(it’s a large, rectangular chip, about 2 by 2 
inches), and replace it with Intel’s 8088-2 or 
NEC’s V20 microprocessor. These $10-to- 
$15 chips are 100-percent compatible with 
the 8088 and will increase speed by 10 to 80 
percent. 

25. Replace your computer’s motherboard 
with a new 80386-based motherboard. This 
option is for people who like a challenge 
and aren’t daunted by the innards of com- 
puters, who know what a power connector 
looks like, and who are willing to do their 
own troubleshooting. A new motherboard 
uses your old case, power supply, and pe- 
ripherals. Several companies, like Haup- 
pauge, American Megatrends, and JDR 
Microdevices, manufacture replacement 
motherboards that feature newer, more ad- 
vanced CPUs, larger memory capacity, and 
faster data and input/output buses. To re- 
place a motherboard—they range in price 
from $150 to $2,000—you’ll need some 
tools, the knowledge and ability to follow 
terse directions, and lots of patience. You 
might choose to pay a technician to replace 
the motherboard for you. 


MIX AND MATCH 

This list by no means exhausts the possi- 
ble ways of getting more out of your com- 
puter and peripherals. But we’re reasonably 
certain that computer users will be able to 
find at least one or two tips here to make 
their work a bit more pleasant and produc- 
tive. We hope that all of you will try some 
of our suggestions. If any of our tips work 
particularly well for you (or if you have 
criticism or advice on any of our sugges- 
tions), let us know. W 


MANUFACTURERS 
Alpha Software (818) 986-4110 
American Megatrends (404) 263-8181 
AST Research (714) 727-4141 
ATI (213) 823-1129 
Boca Research (407) 997-6227 
Broderbund (415) 492-3200 
Central Point Software (503) 690-8090 
CompuServe (614) 457-8600 
Delphi (617) 491-3393 
Easysoft (404) 992-4140 


Fifth Generation Systems 
General Information 
Gibson Research 


Hauppauge Computer Works 


Hayes 

Headland Technology 
Helix Software 
InfoChip Systems 
Intel Corp. 

Intelligent Devices 
Iomega Corp. 
LaserTools 
Magnavox 

Microsoft 

Multisoft 

NEC 

Okidata 

Orchid Technology 
Paradise Systems 
Peter Norton Computing 
PK Ware 

Plus Development 
Practical Peripherals 
Prodigy Interactive Service 
Quarterdeck 
Revolution Software 
SoftLogic Solutions 
Software Toolworks 
Sony Corp. 

SOTA 

System Enhancements 
WordPerfect Corp. 
Tandon 

Tandy Computer 
XTree Co. 

Zenith Data Systems 


(504) 291-7221 
(206) 483-4555 
(714) 830-2200 
(516) 434-1600 
(404) 441-1617 
(415) 623-7857 
(718) 262-8787 
(408) 727-0514 
(503) 696-8080 
(714) 920-9551 
(801) 778-1000 
(415) 420-8777 
(615) 521-4316 
(206) 882-8080 
(503) 644-5644 
(708) 860-9500 
(609) 235-2600 
(415) 683-0300 
(415) 960-3360 
(213) 319-2000 
(414) 352-3670 
(408) 434-6900 
(818) 991-8200 
(914) 993-8000 
(213) 392-9851 
(201) 455-0995 
(603) 627-9900 
(818) 885-9000 
(201) 930-1000 
(408) 263-4411 
(201) 694-4710 
(801) 222-4020 
(805) 523-0340 
(817) 390-3011 
(805) 544-0604 
(312) 699-4800 


BEERS 


Business Resources 


Associations - Electronic Networks ~- Business-to-Business 
Services . U.S. Government . Newsletters and 
Publications . Directories and Catalogs - Books 


omeone once asked Sally Rand, the 

famous fan dancer who saved the 

1930 Chicago World’s Fair from 

bankruptcy with her publicity 

stunts, for the secret of business success. 

“It never happens by itself,’’ she replied. 
‘“You must make it happen.”’ 

In order to make success happen, you 

must have the necessary resources at your 

fingertips. As a solo CEO or partner in a 
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home-based business, you may not have a 
financial officer, production manager, attor- 
ney, or corporate travel service down the 
hall, but you can reach to experts, books, 
associations, and other resources that are 
ready to give you support and advice, to 
help you find operating capital—and to help 
you avoid costly mistakes. 

Although there seem to be as many re- 
sources as there are readers, we’ve selected 


some favorites in the hope that you’ll use this 
guide as a starting point for building your 
own individual support network. 


CHARLOTTE PIERCE, a home-based freelance 
writer, has been gathering and evaluating 
business resources for the past two years. She 
welcomes recommendations of favorite resources 
from readers and can be reached on 
CompuServe (1D74730,3114), MCI Mail (1D380- 
3387), or in care of HOME-OFFICE COMPUTING. 


BUSINESS 
MANAGEMENT & SUPPORT 


American Association of Pro- 
fessional Consultants, 9140 
Ward Parkway, Kansas City, 
MO 64114; (913) 648-2679. 
William Steinhardt, executive 
vice president. Annual mem- 
bership fee is $195; $160 to 
renew. 

Whether you’re a practicing 
or aspiring consultant or just 
need a free referral to one, the 
AAPC is an up-and-coming 


organization that can give you 
a boost. 

Among AAPC services are 
a Registered Professional Con- 
sultant (RPC) designation 
course, seminars, books, and 
cassettes on consulting in the 
fields of management, tech- 
nology, and engineering. Re- 
gional meetings feature well- 
known speakers and 
consultants. AAPC will hold a 
meeting on the East Coast in 
October, a November confer- 
ence in Los Angeles, and a 


spring 1991 conference in 
Chicago (call for dates and 
seminar schedules). Group in- 
surance plan is available. 
American Management Associ- 
ation, 135 W. 50th St., New 
York, NY 10020; (212) 586- 
8100. Thomas R. Horton, 
chairman and CEO. Annual 
membership fee is $125. 
AMA gives more than 
3,000 public seminars world- 
wide each year on all major 
aspects of business manage- 
ment. Members receive a 


monthly newsletter, telephone 
support, library services, and 
discounts on books and publi- 
cations. Major 1990/91 events 
include PackExpo, a confer- 
ence on product packaging, 
November 11-13, 1990, in 
Chicago; and the Human Re- 
sources Conference, April 14- 
17, 1991, in Orlando, Florida. 
Group insurance is available. 
American Marketing Associa- 
tion, 250 S. Wacker Drive, 
Chicago, IL 60606-5819; 
(312) 648-0536. Jeffrey Heil- 
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brunn, president. Annual 
membership fee is $65. 

There may not be a better 
mousetrap, but there’s usually 
a better way to sell a mouse- 
trap! You might find that out 
at the AMA’s annual national 
conference or at one of the as- 
sociation’s periodic meetings 
at more than 400 local chap- 
ters, featuring targeted semi- 
nars and well-known speakers. 
Members also receive a direc- 
tory of nearly 30,000 profes- 
sional and executive members 
in the fields of advertising, 
sales, sales management, re- 
tail sales, and education. Ad- 
ditional member services in- 
clude an information center, 
on-line data search, and tele- 
phone support. 

American Women’s Economic 
Development Corporation, The 
Lincoln Building, 60 East 
42nd Street, New York, NY 
10165; (212) 692-9100. 

If you have a tough busi- 
ness question and need an an- 
swer fast, the experts at the 
AWED)/Citibank counseling 
hotline, (800) 222-2933, or 
(800) 442-2933 in Alaska, 
Hawaii, and New York ($10 
for 10 minutes or $35 for an 
hour and a half with prepared 
questions), may be able to 
help. AWED has trained more 
than 96,000 women in how to 
start and run businesses. The 
1991 conference for business 
women takes place at New 
York’s Jacob Javits Center, 
March 23. AWED also pub- 
lishes Woman Entrepreneur 
newsletter. 

Consultant’s National Resource 
Center, P.O. Box 430, Clear 
Spring, MD 21722; (301) 
791-9332. Stephen Lanning, 
executive director. Member- 
ship is free. 

CNRC can help boost your 
business—whether you are a 
consultant in search of work 


or a business owner in search 
of an expert. For nearly 10 
years, CNRC has been very 
active in the distribution of re- 
source materials and the en- 
hancement of the consulting 
profession. Publications in- 
clude the information-packed 
Consulting Opportunities 
Journal and an extensive cata- 
log of books, periodicals, 
software, and other resources 
for consultants and small-busi- 
ness owners. 
Direct Marketing Association, 
11 West 42nd Street, New 
York, NY 10036-8096; (212) 
768-7277. Annual member- 
ship fee is from $495 to 
$23,000 depending on size of 
company and sales volume. 

In addition to helping you 
run successful direct-mail and 
direct-marketing campaigns, 
the DMA runs a Mail Prefer- 
ence Service that helps indi- 
viduals and small businesses 
reduce the volume of unwant- 
ed advertising mail they re- 
ceive by having their names 
removed from national mail- 
ing lists. Related services in- 
clude Telephone Preference 
Service and the Mail Order 
Action Line, which provides 
help to those with unresolved 
mail-order transaction prob- 
lems. Other member services 
include Directions, a monthly 
magazine, other books and 
publications, and regular con- 
ferences and workshops. 
Insurance Information Institute, 
110 William Street, New 
York, NY 10038; (212) 669- 
9200. Toll-free business and 
consumer hotline: (800) 331- 
9146. National Consumers’ 
Helpline: (800) 942-4242. 
Funded by more than 300 
member companies in the in- 
surance industry. 

If you need help with mini- 
mizing costs and maximizing 
protection on your business 


and/or personal insurance, the 
staff at [II will confer with 
you over the telephone or 
send you free publications, in- 
cluding a Guide to Services 
which features member insur- 
ance companies, related asso- 
ciations and a directory of 
field offices. 

International Franchise Associ- 
ation, 1350 New York Ave- 
nue NW, Suite 900, Washing- 
ton, DC 20005; (202) 628- 
8000. Membership fee is 
based on franchise sales. 

Join the IFA, and you be- 
long to the same club as the 
CEO of McDonald’s—and 
more than 800 other franchi- 
sors. If you want to learn 
more about the opportunities 
in franchising, consider at- 
tending one of the following 
events: The World of Fran- 
chising Expo, Chicago, Sep- 
tember 8—9; the IFA Legal 
Roundtable, Chicago, Septem- 
ber 10; the Annual Marketing 
Seminar, Chicago, September 
11-12; the Franchise Sales 
Seminar, Chicago, September 
12-13; the World of Franchis- 
ing Expo, Atlanta, October 
27-28; the IFA’s Annual 
Meeting, Miami Beach, Flori- 
da, February 10-13. Publica- 
tions include the bimonthly 
Franchise Opportunities, and 
the Franchise Opportunities 
Guide (membership directory). 

‘‘The International Fran- 
chise Association has proved 
to be one of our most valuable 
resources,’’ says Bernie 
Browning, chairman of Gener- 
al Business Services and IFA 
Hall of Fame member in Be- 
thesda, Maryland. ‘‘Over the 
years, our membership has 
given us the chance to go to 
seminars and meetings where 
we could share experiences 
and common problems with 
other franchisors. Even if 
they’re not in the same niche, 


there are some challenges all 
franchisors face.’’ 

National Association for the 
Cottage Industry, P.O. Box 
14850, Chicago, IL 60614; 
(312) 939-6490 or (312) 871- 
4900. Annual membership fee 
is $45. 

Coralee Smith Kern, the 
NACI director and a tireless 
national home-business activ- 
ist, also finds time to run a 
million-dollar, home-based 
business as well as speak and 
write books on the subject. 
NACI publishes a bimonthly 
newsletter and an extensive 
resource guide, finds speak- 
ers, provides telephone sup- 
port for members’ business 
problems, runs Small Business 
Administration workshops, 


NEW BOOK 
FROM HOC 


HOME-OFFICE COMPUTING and the 
American Management Association 
have teamed up to provide a new 
business technology resource. The 
upcoming book, Computer Power for 
Your Small Business, A Guide from 
Home-Office Computing, by Nick 
Sullivan ($22.95; AMACOM, 1990), 
is a general guide to computerizing a 
business. It covers business and fi- 
nancial plans, information and pro- 
ject management, type and graphics, 
preparation of reports, presentations, 
and newsletters, fax and modem 
communications, tax preparation, 
mailing lists, and general office man- 
agement. For any given application, 
such as preparing a newsletter or 
managing a mailing list, the book 
shows what others have done, indi- 
cates the skill and equipment re- 
quired, describes the major software 
packages and the learning curve you 
can expect, and lists additional re- 
sources. The book, written for both 
MS-DOS and Macintosh users, cov- 
ers far more ground than any other 
computer book on the market. Avail- 
able in late October at Walden, B. 
Dalton, and independent booksellers. 
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presents an annual fall confer- 
ence complete with tours of 
businesses, and monitors leg- 
islation affecting independent 
business owners. 

National Association for the 
Self-Employed, 2328 Gravel 
Road, Ft. Worth, TX 76118; 
(800) 232-6273. Annual mem- 
bership fee is $48. 

One of NASE’s major 
benefits is a recently enhanced 
insurance program for self- 
employed individuals. Other 
benefits of membership in- 
clude the bimonthly newsletter 
business counseling, discounts 
on books and other publica- 
tions, discounts on faxes, cel- 
lular phones, office equip- 
ment, Sprint and other long- 
distance discounts, and travel 
services. New at NASE this 
fall are a members’ credit 
union, a long-distance phone 
service called Phone$ave, and 
an upgraded medical, auto, 
and property—benefits package 
for the self-employed. 


National Federation of Indepen- 
dent Businesses, Suite 700, 
600 Maryland Avenue SW, 
Washington, DC 20024; (202) 
554-9000, or 150 West 20th 
Avenue, San Mateo, CA 
94403; (415) 341-7441. Annu- 
al donation is from $75 to 
$1,000. 

Established in 1943, the 
NFIB is similar to NSBU (see 
below) but larger and more 
grass roots, or member-direct- 
ed, in nature. As a merchant- 
oriented business-advocacy 
(lobbying) group, NFIB packs 
the strong free-enterprise mus- 
cle of its 570,000 members, 
who range from single-person 
operations to manufacturing 
businesses of more than 300 
employees. Members receive 
a bimonthly magazine, Inde- 
pendent Business, and, on al- 
ternate months, a ballot for 


voting on issues under consid- 
eration by Congress. ‘‘We 
have a very motivated mem- 
bership, as evidenced by a 20 
percent return on ballots,’’ re- 
marks NFIB spokesman Terry 
Hill, ‘‘and those votes directly 
affect our lobbying efforts.” 
National Small Business United, 
1155 15th Street NW, Suite 
710, Washington, DC 20005; 
(202) 293-8830. 1990 presi- 
dent, Karl Krieger, CEO of 
TransTech, Pittsburgh; and 
John Galles, executive vice 
president. The annual mem- 
bership fee, which varies with 
the number of employees, 
starts at $75. 

Consistently pro-private 
enterprise and antiregulation, 
NSBU represents 50,000 
small businesses in its con- 
gressional lobbying efforts. 
Members are frequently sur- 
veyed for their opinions on 
the issues that affect them, but 
final positions are determined 
by a 30-member small-busi- 
ness board. Benefits include a 
monthly newsletter, seminars, 
and special conferences like 
last May’s Washington Pre- 
sentation, which featured a 
talk by President George 
Bush. This fall, members can 
participate in the Annual Is- 
sues Retreat in Washington 
from November 16-18. Group 
insurance plan is available 
through Mutual of Omaha. 
National Business Incubation 
Association, One President 
Street, Athens, OH 45701; 
(614) 593-4331. Dinah Ad- 
kins, executive director. An- 
nual membership fee is $125. 

The NBIA can help you 
find—or found—an incubator 
(a special center created to 
help businesses in their early 
stages). Membership benefits 
include Directory of Business 
Incubators, annual confer- 
ences, and publications. The 


NBIA also lobbies on behalf of 
the incubator industry, con- 
ducts economic-development 
research, and runs incubator- 
management training institutes. 
Your local incubator is a likely 
place to find business-training 
seminars. 
Service Corps of Retired Execu- 
tives (SCORE), 1825 Connecti- 
cut Ave., Suite 503, Washing- 
ton, DC 20009; (202) 653- 
6279. Membership is free. 
Through membership in 
SCORE you get free counsel- 
ing from experts—primarily 
retired executives—who’ve 
seen it all. In 1990, SCORE 
celebrates its 25th anniversa- 
ry, with nearly 3 million cli- 
ents counseled. Includes 
workshops at 400 local chap- 
ters in 700 locations, plus in- 
dividual business counseling 
by 13,000 retired executives. 
SCORE, which is sponsored 
by the Small Business Admin- 
istration, also gets support 
from local chambers of com- 
merce and other groups. 


FINANCIAL SERVICES & 
SUPPORT 

American Institute of CPAs 
(AICPA), 1211 Avenue of the 
Americas, New York, NY 
10036; (212) 575-3655. 

The AICPA, primarily a 
trade association for accoun- 
tants, is a good place to find 
out how to choose and get the 
most from professional tax 
services. Services for the pub- 
lic include regional CPA re- 
ferral and membership status 
checks and free publications. 
The AICPA has a membership 
of 300,000, or 75 percent of 
the CPAs in the United States. 
The organization certifies 
members, presents annual 
conferences and seminars, and 
publishes Journal of Accoun- 
tancy and other publications. 

Is your accountant qualified 


Ša 


ES 


to handle your finances? If he 
or she is a member in good 
standing of the American In- 
stitute of CPAs, there’s little 
doubt. For starters, AICPA 
members must complete a col- 
lege accounting degree pro- 
gram, then pass the rigorous 
22-day Uniform CPA Exami- 
nation. Finally, the candidate 
must meet postgraduate-study 
or job-experience requirements 
to assure that he or she has a 
solid grasp of the fundamen- 
tals before being licensed to 
practice. Once in practice, the 
CPA must take continuing 
professional courses and ad- 
here to a strict code of ethics 
to retain his or her license. 
Internal Revenue Service Tax- 
payer Hotline, Taxpayer Infor- 
mation and Education Branch, 
Taxpayer Service Division, 
Internal Revenue Service, De- 
partment of the Treasury, 
1111 Constitution Avenue 
NW, Washington, DC 20274; 
(800) 424-1040. 

Can you deduct automobile 
expenses? What percentage of 
business meals can you deduct 
as the owner of a home-based 
business? How much pre-tax 
income can you contribute an- 
nually to a retirement plan? If 
you represent a sole propri- 
etorship, corporation, or part- 
nership, call the IRS Hotline 
for answers to these and other 
specific questions. You can 
also order an Employer Identi- 
fication Number, tax forms, 
an annually updated Small 
Business Tax Guide, or a 
Small Business Startup Kit. 


` You may find it tough to get 


through tax time, but, as al- 
ways, the IRS is a fountain of 
free tax information. Although 
representatives strive for accu- 
racy, be sure to verify all ma- 
jor decisions with a tax spe- 
cialist. (For a catalog of 
publications, workshops, and 
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other tax resources, call [800] 
424-3676 [424-FORM]). 
National Association of Credit 
Management, 8815 Centre 
Park Drive, Suite , 200 Colum- 
bia, MD 21045; (301) 740- 
5560. Fees vary. 

If you sell a product or ser- 
vice, at some point you may 
find yourself extending credit. 
Through NACM, small busi- 
nesses can obtain credit infor- 
mation and guidance on such 
tough matters as merchant 
credit and collections. 
NACM’s divisions cover cred- 
it management, credit reports, 
fraud protection, credit educa- 
tion, and international credit. 
National Foundation of Consum- 
er Credit, 8701 Georgia Ave- 
nue #507, Silver Spring, MD 
20910; (301) 589-5600. Credit- 
counseling referral hotline: 
(800) 388-2227. 

If you are struggling to 
manage your debt or restore 
good credit, the NFCC, a 
nonprofit umbrella group for 
500 consumer-credit counsel- 
ing services across the coun- 
try, can furnish you with pub- 
lished information and refer 
you to a nearby credit-coun- 
seling service. 

National Venture Capital Asso- 
ciation, 1655 N. Fort Myer 
Drive, Suite 700, Arlington, 
VA 22209; (202) 528-4370. 

In times of tight money, 
small businesses often have to 
seek alternative sources of 
funding. The NVCA is a trade 
association for venture capital 
firms; it provides a member- 
ship directory giving officers’ 
names, corporate addresses, 
and telephone numbers of 
member firms. It’s free if you 
include a self-addressed enve- 
lope with $1.65 postage. 

SBA Office of Small Business 
Loans, 1441 L Street NW, 
Washington, DC 20416; (202) 
653-6570. 
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If your bank won’t approve 
a business loan, you can go to 
the SBA for a guarantee of up 
to 90 percent of the total. 
‘This year, Congress actually 
approved more money than 
we requested for guaranteeing 
certain types of loans,’’ says 
the SBA’s Mike Stamler. 


INTERNATIONAL TRADE 
SERVICES & SUPPORT 
Eastern Europe Business In- 
formation Center, The U.S. 
Department of Commerce, 
Room 6043, Washington, DC 
20230; (202) 377-2645 or 
(202) 377-4473. 

If you want to take advan- 
tage of new markets in East- 
ern Europe, you’re going to 
need a lot of information from 
the U.S. government. The 
EEBIC was established in Jan- 
uary as a part of the Com- 
merce Department’s attempt to 
open a “‘gateway to all the re- 
sources of America’s public, 
private, and voluntary sec- 
tors’’ in this field, says Com- 
merce Secretary Robert A. 
Mosbacher. Call for publica- 
tions, upcoming international 
trade events, and referrals. 
Small Business Export Hotline, 
(800) 243-7232 or (800) 244- 
7232 in Massachusetts; John 
C. Rennie, president. 

You'll get the private-enter- 
prise angle on international 
trade from this toll-free ser- 
vice of the Small Business 
Foundation of America. 
Launched on March 26, the 
hotline provides information 
about export financing, what 
to expect from and how to 
deal with the Commerce De- 
partment, licensing and insur- 
ance requirements, distribu- 
tion, language issues, and 
developments in Eastern 
Europe. 

Office of the U.S. Trade Repre- 


sentative, Executive Office of 
the President, 600 17th Street 
NW, Washington, DC 20506; 
(202) 395-3230. 

If you sell or buy from 
abroad, sooner or later you’ll 
have to deal with the office of 
the U.S. Trade Representa- 
tive, which negotiates, admin- 
isters, and monitors interna- 
tional trade agreements. Call 
the USTR office for details on 
United States trade agreements 
with foreign countries—the re- 
cent relaxation of export regu- 
lations for computer software 
and hardware, for example. 
Customs Service Public Infor- 
mation Division, U.S. Treasury 
Department, 1301 Constitution 
Ave., Washington, DC 20229; 
(202) 566-8195. 

Whether your products are 
incoming or outgoing, you’ll 
have to deal with U.S. Cus- 
toms agents. This office will 
give you information on trade 
tariffs, quotas, or other cus- 
toms requirements, answer 
questions over the phone, pro- 
vide advisory services, and 
mail or fax specific publica- 
tions or fact sheets. 

U.S. International Trade Com- 
mission, 500 East Street SW, 
Washington, DC 20463; (202) 
252-1003. 

If you’re interested in delv- 
ing into international trade, 
you can find out a great deal 
just by visiting the USITC li- 
brary or calling its librarians, 
who will locate publications, 
books, and other media on 
commercial policy, foreign 
trade, and trade statistics. 
USITC staff are available to 
answer telephone inquiries, 
make referrals, and, for a fee, 
copy, fax, or mail 
publications. 


MISCELLANEOUS SERVICES 
Business Radio Network, 
888 Garden of the Gods 


Road, Colorado Springs, CO 
80907; (719) 528-7040 or 
(800) 321-2468. 

Call or write BRN for a list 
of nationally syndicated busi- 
ness radio shows in your area, 
including Paul and Sarah Ed- 
wards’s ‘‘Home Office 
Show,’’ ‘‘Women’s Business 
Exchange,’’ “‘SCAMs Ameri- 
ca’’ (which endeavors to ex- 
pose business frauds), ‘*The 
New Venture Money Show,”’ 
(a support forum for start-ups), 
and ‘‘Grand Opening,’’ (on the 
franchise industry). 

The Business Strategy Semi- 
nar, Katherine Elster, Direc- 
tor, 343 East 30th Street 
#3C, New York, NY 10016; 
(212) 481-7075. Fee is from 
$250 to $500. 

New and seasoned small- 
business owners benefit from 
Elster’s copyrighted training 
techniques, which she em- 
ploys in small, personal- and 
business-strategy support 
groups. They are designed to 
integrate practical business 
skills with a belief in success. 
Regional groups are forming, 
and interested entrepreneurs 
with business and counseling 
training should contact Elster 
for information. 

Council of Better Business 
Bureaus, Inc., 4200 Wilson 
Blvd., Suite 800, Arlington, 
VA 22203; (703) 276-0100. 

Get the complaint records 
of potential clients, customers, 
or vendors, and take advan- 
tage of such services as speak- 
er referrals. The more than 90 
free or inexpensive publica- 
tions include Investor Alert, 
How to Protect Your Busi- 
ness, Better Business Bureau 
A to Z Buying Guide, and 
Do’s and Don’ ts of Advertis- 
ing (a loose-leaf reference 
publication available by sub- 
scription for $300 per year). 
EurAuPair Intercultural Child 


Care Program, 250 North 
Coast Highway, Laguna 
Beach, CA 92651; (714) 494- 
5500 or (800) 333-3804. 
American Institute for Foreign 
Study, AuPair in America 
Program, 102 Greenwich Ave- 
nue, Greenwich, CT 06830; 
(800) 727-2437 or (203) 863- 
6123. 

For a fee, organizations 
such as EurAuPair and AIFS 
will locate and carefully select 
a reliable, English-speaking, 
18- to 25-year-old au pair 
from Scandinavia, France, 
Germany, or another Europe- 
an country, who will live in 
your home for a specified 
time and care for your chil- 
dren for 45 hours per week. 
The term of service is usually 
one year, and salaries and as- 
sociated fees put the cost at an 
average of about $165 per 
week. 

Working from Home Hotline, 
P.O. Box 5172, Santa Moni- 
ca, CA 90405; (900) 456- 
WORK; office line: (213) 
399-2028. Paul and Sarah Ed- 
wards, directors. 

Call (toll) for daily profiles 
of new home-based business 
possibilities and new fran- 
chises, book and resource rec- 
ommendations, reviews, strat- 
egies, and more. The 
Edwardses, contributing edi- 
tors to HOME-OFFICE COM- 
PUTING, speak to business 
groups around the country, 
publish books (including 
Working from Home), host the 
Sunday ‘‘Home Office Show” 
on the Business Radio Net- 
work, produce audiotapes that 
address the concerns of inde- 
pendent business owners, and 
serve as Sysops for Compu- 
Serve’s Working from Home 
Forum (GO WORK). 
Research on Demand, 2030 Ad- 
dison Street, Berkeley, CA 
94704; (415) 841-1145 or 
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(800) 227-0750. 

Are you in need of quick 
information and willing to pay 
for it? In response to your 
business or other information 
requests, information brokers 
at ROD will search Dialog, 
Lexis, Nexis, and thousands 
of other print and electronic 
databases, and send you a pre- 
pared report. ROD says a 
typical small-business research 
project runs about $300-$700. 
Seminars Directory and List 
Service, 1402 E. Skyline 
Drive, Madison, WI 53705; 
(608) 231-3070. 

In Seminars’s semiannual 
Directory of Seminars and 
Workshops across the United 
States and Canada (annual fee 
is $60), you’ll find such pro- 
grams as Business Writing for 
Results, the Innovation Work- 
shop, Strategic Management 
& Operational Control Skills, 
Essentials of Purchasing, and 
much more. The company 
also researches, manages, and 
brokers more than 5,000 mail- 
ing lists. 


DIRECTORIES & CATALOGS 
The Directory of State & Feder- 
al Funds, Pilot Books, 103 
Cooper Street, Babylon, NY 
11702; (516) 422-2225. $5. 

The funds are there—this 
comprehensive list of state 
and federal funding sources 
also gives you tips on how 
and to whom to apply, and 
how to shortcut through the 
inevitable red tape and bu- 
reaucracy. 

Document Retrieval Sources & 
Services Directory, The Infor- 
mation Store, 140 Second 
Street, 3rd floor, San Francis- 
co, CA 94105; (415) 543- 
4636. $65. 

Researchers and writers can 
find more than 200 informa- 
tion-retrieval sources to help 
them track specific articles, 


books, copyrights, titles, and 
other business documents. 
Information Industry Directory, 
Gale Research, Inc., 835 Pe- 
nobscot Bldg., Detroit, MI 
48226-4094; (800) 223-4253, 
(313) 961-2242. $420; updat- 
ed annually. 

It’s expensive, but if you 
depend on electronic informa- 
tion, it’s worth it. This com- 
prehensive guide keeps you up 
to date on electronic data- 
bases, telecommunication sys- 
tems, on-line vendors, CD- 
ROM, and other electronics 
manufacturers and services 
worldwide. Also available in 
libraries. 

The Encyclopedia of Associa- 
tions, Gale Research, Inc., 
835 Penobscot Bldg., Detroit, 
MI 48226-4094; (313) 961- 
2242. $305; updated annually. 

Where there’s a profession, 
there’s an association. In this 
book, you’ll find groups rang- 
ing from the Association of 
Association Executives to the 
National Turkey Association 
and the American Medical As- 
sociation. Also available in 
libraries. 

The Whole Work Catalog, The 
New Careers Center, 1515 
23rd Street, P.O. Box 297-CT, 
Boulder, CO 80306; (303) 
447-1087. 

An alternative-careers cata- 
log, this free publication cov- 
ers books and periodicals on 
alternative workstyles and ca- 
reers, job hunting, freelanc- 
ing, and starting and maintain- 
ing a home business. The 
publishers seem to have taken 
a great deal of time and care 
in selecting the listings. 


BOOKS, TAPES, AND OTHER 
MEDIA 

The Entrepreneur & Smali Busi- 
ness Problem Solver, by Wil- 
liam A. Cohen (1990; John 
Wiley & Sons; New York; 


$24.95). 

Some of the most useful fea- 
tures of this weighty, encyclo- 
pedia-style guide are official 
forms and worksheets for near- 
ly every aspect of business 
startup and management. 
You’ll also find reading lists, 
resources, and short tips in 
each section. 

Getting Yours, by Matthew 
Lesko (1987; Penguin Books; 
New York; $10). 

There may be less of it to 
go around these days, but you 
can still get your hands on 
government money. This book 
lists agencies for all 50 states, 
the amounts of the grants, 
people to contact, addresses, 
and phone numbers. Lesko, a 
nationally known speaker on 
this subject, also tells you 
how to write a proposal that 
can win you the capital you 
need to do business. 

How to Run Your Own Home 

Business, by Coralee Smith- 
Kern and Tammara Hoffman 
Wolfgram (1990; NTC Pub- 
lishing Group, Chicago; $7). 

The authors, both home- 
business veterans, relate their 
advice on business basics— 
from advertising to servicing 
accounts, from designing a 
workspace to legal consider- 
ations and health benefits. 
How to Write a Winning Busi- 
ness Plan, by Joseph R. Man- 
cuso (1990; Prentice-Hall/Si- 
mon & Schuster, New York; 
$14.95). 

Here’s help writing the kind 
of business plan that will at- 
tract the startup or growth fi- 
nancing you need. 

Information USA, by Matthew 
Lesko (1983, revised in 1986; 
Viking-Penguin, New York; 
$25). 

Flipping through this ex- 
haustive guide to the U.S. 
government is a perfect ex- 
cuse for productive procrasti- 
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nation. Lesko gives advice on 
how to reach the experts; 
sources of grants and con- 
tracts; small-business financ- 
ing; market and technical re- 
search; business education; 
and SBA development cen- 
ters. Includes detailed chapters 
on all government agencies, 
with contacts and available 
free publications. 

Master Guide to Free Software 
for IBMs and Compatibles, by 
Alfred Glossbrenner (1989; 

St. Martin’s Press, New York; 
$18.95). 

If you’re addicted to soft- 
ware, this book’s a gem. It 
covers what to get, where to 
find it, and what the software 
will do for you. It includes a 
great layperson’s explanation 
of telecommunications 
protocols. 

Running a One-Person Busi- 
ness, by Whitmeyer, Raspber- 
ry & Phillips (1990; TenSpeed 
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GameTek 
General Videotex 
Gold Hill 


Press; Berkeley, CA; $12). 
This is a basic, practical 
guide to being persistent, fac- 

ing the facts, minimizing 
risks, becoming organized, 
being a hands-on learner, di- 
versifying, and many other re- 
quirements for achieving suc- 
cess as an independent. 
The Small-Business Resource 
Guide, by Joseph R. Mancuso 
(1989; Prentice-Hall/Simon & 
Schuster, New York; $20). 

Master marketer Mancuso 
relates business advice and 
spicy anecdotes among hun- 
dreds of short descriptions of 
associations, consultants, di- 
rectories, and government 
agencies in this useful guide, 
which could use an update. 
The Telecommuter’s Handbook: 
How to Work for a Salary With- 
out Ever Leaving the House, by 
Brad Schepp (1990; Pharos 
Books, New York; $10). 

This paperback gives useful 
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much more. 


To order, check off the issues you want and 
send this ad, along with your check or money g 
order to our address below. 


tips for proposing telecommut- 
ing to your manager or corpo- 
ration and lists hundreds of 
companies that employ tele- 
commuters, complete with sal- 
ary range. 

The Work-at-Home Sourcebook, 
by Lynie Arden (1990; Live 
Oak Publications; Boulder, 
CO; [303] 447-1087; $14.95). 

Another perfect prelude to a 
telecommuting-job search, this 
comprehensive classic lists 
U.S. companies and business- 
people who hire 
homeworkers. It also features 
charts and photographs. 
Working from Home, by Paul 
and Sarah Edwards (1990; Jer- 
emy P. Tarcher, Inc., Los 
Angeles, CA 90069; [213] 
273-3274; $14.95). 

The new edition of this 
home-business classic includes 
a list of 500 hot business 
ideas and features beefed-up 
sections on health insurance, 


JOINING US LATE? 


Back issues of HOME OFFICE COMPUTING 
are now available. Get invaluable information 
on every aspect of working from home. 
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From buyer’s guides to hardware and software, 
to expert advice on financing your growth, O 
managing your time, marketing your ideas and 
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merchant credit, pricing, mar- 
keting, and technology pur- 
chasing. 

101 Ways to Cut Your Business 
Insurance Costs Without Sacri- 
ficing Protection, by William 
S. McIntyre IV and Jack P. 
Gibson. (1988; McGraw-Hill 
& Company, New York; 
$22.95). 

A bit dry but clearly writ- 
ten, this guide by two consul- 
tants for the International Risk 
Management Institute covers 
such critical topics as risk fi- 
nancing, property-insurance 
cost control, and expediting 
claim payments. 

So You’ve Got a Great Idea, by 
Steven Fiffer (1986; Addison- 
Wesley; Reading, MA; $9). 

How to convert your busi- 
ness idea into a reality. One 
of this book’s best features is 
an excellent resource appendix 
that lists inventors’ associa- 
tions, university evaluation 


CHECK DESIRED ISSUES: 


Sell Yourself with Newsletters 

Hot Franchises to Run from Home 
101 Home Business Success Stories 
Buyers Guide to Computer Systems 
Year End Product Special 

Get Organized! 


Office on the Go 


1-4 issues, $4.25 each 
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Okidata 
Olivetti 
People’s College 
Relisys 
Rightsoft 
Sharp 

Sun Moon Star 
Symantec 

Tab Books 
Tandy 
Timeworks 
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centers, and regional SBA 
offices. 


ELECTRONIC DATABASES & 
SERVICES 

Since sign-up, baud-rate, 
and connect-time charges for 
services vary, call or write for 
a complete list of rates and 
services offered by the follow- 
ing companies. 

CompuServe Information Ser- 
vice, 5000 Arlington Center 
Blvd., P.O. Box 20212, Co- 
lumbus, OH 43220; (800) 
848-8199; or (614) 457-0802 
from Ohio or outside the Unit- 
ed States. 

CompuServe offerings of 
interest to independent-busi- 
ness operators and researchers 
include the Working from 
Home Forum (GO WORK), 
the International Entrepre- 
neur’s Network on Compu- 
Serve (GO USEN); the Con- 
sultants Forum (GO 


CONSULT); software and 
hardware support forums; and 
many other professional fo- 
rums and libraries. 

Dun’s Direct Access, a Dun 
and Bradstreet Company, 3 
Sylvan Way, Parsippany, NJ 
07054-3896; (800) 654-7834 
or (201) 605-6445 in New Jer- 
sey. This database of nearly 9 
million companies is search- 
able by industry, geographic 
location, zip code, sales vol- 
ume, and number of employ- 
ees. Updated daily. 

Dow Jones News/Retrieval, 
Dow Jones & Company, Inc., 
P.O. Box 300, Princeton, NJ 
08543-0300; (609) 452-1511 
or (800) 522-3567. 

Although connect-time 
charges are steep ($2 or $3 
per minute during prime 
time), DJN/R is still the elec- 
tronic news source for finan- 
cial professionals and offers a 
complete range of historical 


and real-time data that can be 
downloaded to spreadsheets. 
GEnie (GE Network for Informa- 
tion Exchange), 401 North 
Washington Street, Mail Stop 
MCSA, Rockville, MD 
20850; (800) 638-9636 (voice 
line); (800) 638-8369 (modem 
sign-up line). 

GEnie is a bit harder to use 
than CompuServe, but its 
edge is an inexpensive $5— 
$10/hour nonprime-time fee. 
Once you’re used to it, you 
join more than 200,000 sub- 
scribers who have access to a 
wide range of business and 
computer support groups, in- 
cluding the Home-Office/ 
Small Business Roundtable 
and a variety of other profes- 
sional and software 
roundtables. 

Prodigy Interactive Personal 
Service, Prodigy Services 
Company, 445 Hamilton Ave- 
nue, White Plains, NY 10601; 


(914) 993-8000. For informa- 
tion or a sign-up kit call (800) 
822-6922, ext. 205. 

You can’t beat Prodigy’s 
flat fee of $9.95 per month; 
and you don’t pay the con- 
nect-time charges of other net- 
works. The service has a 
heavy on-line shopping em- 
phasis, but also provides late- 
breaking news, home-business 
advice, and computer and 
software reviews (courtesy of 
HOME-OFFICE COMPUTING), 
on-line business and financial 
experts, financial services, 
and more. 

PCLink, Quantum Computer 
Services, 8619 Westwood 
Center Drive, Vienna, VA 
22180; (800) 392-8200; call 
(703) 448-8700 in Virginia. 

PC-Link doesn’t cater to 
hard-core business users, but 
does provide business and fi- 
nancial news, and electronic 
banking for a $9.95 fee. I 


“A Fax machine that 


connects to my PC? 
I don’t get it?” 


Some people don’t yet understand the advantages of having a 
stand-alone fax machine that connects directly to your computer. 
We could explain the advantages of being able to fax directly 


from within any application. And we could discuss the merits of 


using the machine as a scanner for page layout and OCR ~ 


applications. We could even talk about the ability to use it as a 
200 dpi printer. But to be honest, the easiest way to understand it 
is to see it. So, if you call 1-800-735-4797 we'll send you a demo 
that shows you a little more about what our Tefax and your PC 


can do for you and your business. WREuUSYS 
Call 1-800-735-4797 today for your free Tefax demo disk. 
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HARDWARE REVIEWS 


The Best Hardware Deals 


HOC’s Technical Editors 
Select Current 

Phone, Fax, Printer, and 
Laptop Bargains 


We’re spoiled. The quality of computer and 
other home-office equipment is steadily im- 
proving while prices just as steadily fall. 
But even in this you-can’t-go-far-wrong cli- 
mate, we keep our eyes peeled for equip- 


ment that represents the best combination of 
features, performance, reliability, and rea- 
sonable price: good deals. 

It’s not easy to whittle down the field of 
worthy products that we see over the course 
of a year and come up with a short list; 
we’re forced to omit many that we’d like to 
mention. Few, if any, of the products men- 
tioned here are the cheapest in their catego- 
ries—quite the onposite in one case—but 
each, in its own way, is an exceptional deal. 

You may wonder at our omission of desk- 
top computer systems in the roster of best 
deals. Here’s the explanation: In our view, 


there are so many good products—and good 
deals—in the desktop computer market that, 
really, no single one stands out as excep- 
tional. But that’s a great state of affairs for 
consumers. 

We hope you will find it useful to have 
(what is in most cases) a second look at a 
bevy of the best hardware deals available. 

—THE TECHNICAL EDITORS 


STEVEN CHEN, MARIE ALVICH-LOPINTO, and 
EDWARD STEVENSON are, respectively, the 
managing, associate, and senior technical 
editors at HOME-OFFICE COMPUTING. 


Dot-Matrix, VGA Superstars 


Zenith ZCM-1492 


LIST PRICE: $999 
MANUFACTURER’ S PHONE: (708) 699-4800 


Sometimes the best deal is the same as the 
best that money can buy. Take the Zenith 
ZCM-1492: It is simply the best standard 
(640 by 480) VGA monitor available today. 

What sets it apart from other monitors? 
Primarily Zenith’s flat tension mask (FTM) 
technology. The mask is the perforated 
screen through which the electron beam 
reaches the phosphors on the face of the 
picture tube. Zenith has figured out how to 
make this completely flat, resulting in a 
perfectly flat screen. 
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Citizen GSX-140 

LIST PRICE: $499 

MANUFACTURER’ S PHONE: (213) 453-0614 
HARDWARE REQUIREMENTS: MS-DOS. or 
Amiga computer with serial or parallel port and 
cable 

EMULATIONS: Epson-LQ, IBM Proprinter X24 
TEXT PRINT SPEED (AT 10 CHARACTERS PER 
INCH): High-speed draft: 192 characters per sec- 
ond (cps); draft: 160 cps; letter quality (LQ): 53 
cps 

MAXIMUM GRAPHICS RESOLUTION: 360 by 
360 dots per inch 

RESIDENT FONTS: 4 LQ, draft, high-speed draft 
PAPER HANDLING: Push or pull tractor; friction 
feed (cut-sheet feeder optional) 

PAPER SIZE: 4.5 to 10 inches 

BUFFER: 8K (32K upgrade optional) 
DIMENSIONS: 16.9 by 12.6 by 5.1 inches 


Citizen’s GSX-140 is surely among the most 
feature-laden moderately priced dot-matrix 


One major benefit of the flat screen is 
reduced reflection. A typical, curved moni- 
tor may require a glare-reduction screen to 
deal with the reflections that are all too 
common in offices. The ZCM-1492 doesn’t 
require an antiglare screen. 

The FTM technology also gives this mon- 
itor a sharper, brighter picture. The images 
look more vivid and lifelike than those pro- 
duced by other VGA screens. 

This monitor (an upgrade of the ZCM- 
1490) boasts a finer dot pitch than its prede- 
cessor (0.28mm), is lighter and more styl- 
ish, and comes with a tilt-and-swivel stand. 
You should be able to buy this beauty for 
around $600. 


See page 87 for product information. 


printers available. The control panel alone 
sets this printer apart from the pack. It uses 
six keys to dial up about 75 plain-English 
prompts in a liquid crystal display. 

This printer’s paper handling, too, is first- 
rate. Automatic loading of continuous paper 
is quick and sure. When a print job is done, 
the perforation is automatically lined up pre- 
cisely with the tear bar, which makes it 
super easy to tear your pages off. A paper- 
parking feature allows you to feed single 
sheets without unloading the fanfold stock. 

The GSX-140’s output quality is very 
good indeed, with a generous selection of 
fonts. Its speed is about average for 24-pin 
personal printers. Although the printer is not 
as widely distributed as some better-known 
brands (check with your dealer to make sure 
that service and supplies will be readily 
available), you should be able to find the 
GSX-140 at an irresistible street price of 
less than $300. 


You Take Care Of Business. 


| Introducing the accounting 
| software that does just what 
you need it to do. 

Everything. 

ACCPAC® accounting soft- 

m ware was designed specifically 
, for businesses 
ACCPAC like yours—so 
you can spend 
less time bal- 
ancing your 
books and 
more time 
building your business. 

No matter what you need to 
do—send an invoice, pay a bill, 
write a paycheck—ACCPAC 
provides a quick and simple 
way to do it. And it’s so easy to 
learn you Il have it up and 

= running in minutes. 

E At We ae time, the 

= ACCPAC family 

offers more ad- 

< vanced and —— 
comprehensive 
accounting pack- CAS Computing 
ages that your í heao itecture For 


iy companycan eemnes de 
mii easily upe Oi sretao 
bey as your business grows. 
ee Thats why today, ACCPAC is 
ie the best-selling accounting 
software in the U.S. and 
Canada. All kinds of business- 
es in every type of industry 
trust their books to ACCPAC. 
So should you. 
oe Ask for ACCPAC BEDFORD,” 
I ACCPAC BPI® and ACCPAC® 
Se PLUS at your local software 
dealer or call 1-800-531-5236. 
And then take care of 
= business. We'll take care of 
Be ooks. OMPUTER’ 
2 SSOCIATES 


Software superior by design. 


We I Take Care Of Your Books. 


ACCPAC BEDFORD INTEGRATED ACCOUNTING, ACCPAC BPI and ACCPAC PLUS run on PC/DOS. 
) 1990 Computer Associates International, Inc., 711 Stewart Avenue, Garden City, NY 11530-4787 
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Hot Deals for the Road 


NEC UltraLite 


LIST PRICE: $2,499 (1MB), $2,999 (2MB) 
MANUFACTURER’ S PHONE: (708) 860-9500 


MICROPROCESSOR: 9.83-MHz NEC V30 


DISPLAY: Backlit supertwist LCD, CGA mode 


DISK DRIVE: Silicon hard disk, 
MEMORY: 640K 


1 or 2MB 


PORTS: Serial (parallel port comes with optional 
external 3.5-inch, 1.44MB floppy-disk drive) 


BATTERY LIFE/RECHARGE TIME: 2 hours/5 to 
8 hours 


DIMENSIONS: 11.8 by 8.3 by 1.4 inches 
WEIGHT (WITH BATTERY): 4.4 pounds 


At 4.4 pounds, the UltraLite is currently the 
lightest, most convenient full-powered MS- 
DOS laptop available, but it does not pre- 
tend to be the only computer system you'll 
ever need. It is designed as a mobile exten- 
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Toshiba T1000SE 
LIST PRICE: $1,699 


MANUFACTURER'S PHONE: (714) 583-3349 


MICROPROCESSOR: 9.54-MHz Intel 80C86 


DISPLAY: Backlit LCD, double-scan CGA mode 


(640 by 400) 
DISK DRIVE: 3.5-inch 1.44MB 


MEMORY (STANDARD/MAXIMUM): 1MB/3MB 


PORTS: Parallel, serial 


BATTERY LIFE/RECHARGE TIME: 2 hours/2 to 


3 hours 
DIMENSIONS: 12.2 by 10.2 by 1.8 inches 
WEIGHT (WITH BATTERY): 5.9 pounds 


The TLOOOSE is descended from Toshiba’s 
first notebook computer, the T1000—which 
in its heyday was also a great deal. While 
the SE uses a similar microprocessor, it is 
noticeably faster than its predecessor. The 


sion to your desktop computer, where it 
needs to ‘‘dock’’ to load and unload files. 
It’s light because it has no disk drives. 


Instead of a traditional disk, the UltraLite 


uses a “‘silicon hard disk,” essentially a 
bank of RAM chips supported by a special 
battery. Files are transferred to and from a 
desktop computer via the LapLink system 
(included) or with an optional 3.5-inch, 
1.44MB external floppy-disk drive ($399). 
Considering the compactness of the com- 
puter, the keyboard is surprisingly comfort- 
able. The blue, supertwist, backlit LCD 
screen is readable in most lighting condi- 
tions. The superlight, replaceable battery 
pack (0.3 pounds) provides a modest two 
hours of working time. Take extra batteries 
if you need more time. The UltraLite with 
2MB silicon disk sells for less than $1,600. 


Compaq LTE/286 Model 20 

LIST PRICE: $3,999 

MANUFACTURER’ S PHONE: (713) 370-0670 
MICROPROCESSOR: 12-MHz Intel 80C286 
DISPLAY: Backlit supertwist LCD, CGA mode 
DISK DRIVES: 3.5-inch, 1.44MB; 20MB, 29 ms 


MEMORY (STANDARD/ MAXIMUM): 640K/ 
2.6MB 


PORTS: Parallel, serial 
BATTERY LIFE/RECHARGE TIME: 3.5 hours/ 
8 to 10 hours 
SIZE: 11 by 8.5 by 1.9 inches 
WEIGHT (WITH BATTERY): 6.7 pounds 
Introduced last October, the LTE/286 un- 
questionably set a new standard for light- 
weight portable computers. 

With its letter-size (8.5-by-11-inch) foot- 
print, the unit slips easily into an overnight 


liquid crystal display benefits from a major 
advance: double-scan CGA mode, which 
improves character sharpness. The 
T1LOOOSE’s keyboard is excellent for a com- 
puter this small: good and comfortable. 

The computer’s handy AutoResume fea- 
ture allows you to turn it off without closing 
files or exiting applications. Just touch a key 
and you’re right back where you left off. 
The built-in battery-level display is another 
plus. 

The T1000SE has no hard-disk drive, but 
Toshiba offers a nonvolatile RAM disk op- 
tion that compensates, to a degree, for this 
lack. It will store files while the computer is 
turned off as long as the battery retains 
some charge. You can currently find the 
T1000SE on the street for between $1,000 
and $1,100. 


bag or briefcase. (A carrying case is avail- 
able as an $89 option). And the computer’s 
3.5-hour battery life is among the longest in 
the industry. 

Although key spacing does feel a bit 
cramped (if you reduce the dimensions of 
the box beyond a certain size, this is inevita- 
ble), Compaq did a great job fitting all the 
keys into such a small area. The keyboard 
layout is intelligent. Many laptops have ap- 
peared since the release of the LTE/286 with 
VGA-mode displays, making the LTE’s 
CGA screen look somewhat out of date, but 
it is clear and readable. 

For people who like to travel light and 
need 286 processing power and a hard-disk 
drive, at discounts of more than $1,200 off 
list price, the LTE/286 combination is hard 
to beat. 
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Laser Printers for Every Office 


OkiLaser 400 

LIST PRICE: $1,395 

MANUFACTURER’ S PHONE: (609) 235-2600 
MAXIMUM PRINT SPEED (TEXT): 4 ppm 
MAXIMUM RESOLUTION: 300 by 300 dpi 
RESIDENT FONTS: 17 bit-mapped (not scalable) 
PAPER HANDLING: Single 200-sheet letter-size 
cassette 

EMULATION: HP LaserJet Series II 

MEMORY: 512K standard, 2.5MB maximum 


The OkiLaser 400 uses an array of light- 
emitting diodes (LEDs) rather than a laser 
beam to form the image. The resulting print, 
however, looks every bit as good as stan- 
dard laser output. 

This printer performed flawlessly with the 


m 
NA 


HP LaserJet drivers in our many software 
packages. The OkiLaser’s generous selec- 
tion of resident fonts is accessed from the 
LCD setup panel or through software. 

The OkiLaser worked beautifully with 
third-party fontware from Bitstream and 
Glyphix, and Okidata offers a variety of 
additional fonts on small, proprietary cards 
that list for $195 each. Okidata packages the 
toner and drum for this printer separately, 
not in a single cassette—cheaper but less 
convenient than the all-in-one approach. 

The printer’s documentation is exception- 
ally clear and well organized, with an un- 
usually helpful troubleshooting section. 
Priced around $900 on the street, this is a 
most cost-effective product. 


Epson EPL-6000 
LIST PRICE: $1,399 


MANUFACTURER’ S PHONE: (213) 539-9140 
MAXIMUM PRINT SPEED (TEXT): 6 ppm 


MAXIMUM RESOLUTION: 300 by 300 dpi 


RESIDENT FONTS: 6 bit-mapped (not scalable) 


PAPER HANDLING: Single 150-sheet letter-size 


_ Micassette 


MEMORY: 512K standard, 4.5MB maximum 
EMULATION: LaserJet II (Epson FX optional, 
$229) 

The EPL-6000, introduced less than a year 
ago by Epson, longtime market leader in 
dot-matrix printers, has gained quick popu- 
larity among personal laser users. This 
Hewlett-Packard LaserJet II compatible uses 
the six-page-per-minute Tokyo Electric Co. 


(TEC) engine, which places it in the middle- 
speed range for small office laser printers. 
The EPL-6000 operates under HP LaserJet 
drivers without a hitch, and the unit’s print 
quality is up there with the best. 

Epson has recently extended the printer’s 
warranty to two years and is currently offer- 
ing another inducement to prospective buy- 
ers: If you pick up an EPL-6000 before 
December 31, you will get UDP Data Prod- 
ucts’ 65-in-One font cartridge free of 
charge. Yes, folks, that’s 65 bit-mapped 
fonts—in one compact cartridge. 

This free fontware offer, combined with 
the two-year warranty, the printer’s admira- 
ble performance, and street prices as low as 
$800 makes the EPL-6000 a red-hot con- 
tender for the smaller office. 


Hewlett-Packard LaserJet Ill 

LIST PRICE: $2,395 

MANUFACTURER’ S PHONE: (208) 323-6000 
MAXIMUM PRINT SPEED (TEXT): 8 ppm 
MAXIMUM RESOLUTION: 300 by 300 dpi 
RESIDENT FONTS: 14 bit-mapped, 8 scalable 
typefaces 

PAPER HANDLING: Single 200-sheet letter-size 
cassette 

MEMORY: 1MB standard, 5MB maximum 
EMULATIONS: None 

If you need an eight-page-per-minute, non- 
PostScript laser printer, Hewlett-Packard’s 
newest offering, the LaserJet III, looks like 
the best bet around. A new printer-control 
language (PCL 5) and two new features— 
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AutoFont and Resolution Enhancement—set 
this printer apart from all other HP and HP- 
compatible laser printers. 

Resolution Enhancement is the printer’s 
ability to make smaller-than-normal dots, 
using these to fill in the jagged “‘steps’’ left 
by standard-size dots on curved or slanting 
edges of characters. The result is sharper, 
smoother looking type. 

AutoFont consists of a set of eight scal- 
able typefaces from which users can gener- 
ate printed fonts in a wide range of sizes. 
Other typefaces can be added in the form of 
HP and third-party cartridges. 

With a street price as low as $1,500, the 
LaserJet III offers an exceptional value that 
is almost in a class by itself. 


HARDWARE REVIEWS 


Fabulous Fax Bargains 


Panasonic KX-F80 
LIST PRICE: $849 
MANUFACTURER’ S PHONE: (201) 348-7000 
RESOLUTION: Standard (203 by 98 dots per inch 
[dpi]) and fine (203 by 196 dpi) 
MAXIMUM DOCUMENT WIDTH: 8.5 inches 
FEATURES: Built-in answering machine, 
speakerphone 
DIMENSIONS: 13 by 9.9 by 2.9 inches 
The Panasonic KX-F80 is a facsimile ma- 
chine with a built-in answering machine and 
speakerphone. It allows your existing phone 
line to double as your fax line—a practical 
time-, space-, and money-saving solution, if 
your fax volume is low. And with discount- 
ed prices well below $500, this unit is an 
easy purchase to justify. Oh, yes—there’s 
one other benefit: It’s portable. 

The KX-F80 is a bare-bones fax. You get 


Toshiba 3600 
LIST PRICE: $1,495 


MANUFACTURER’S PHONE: (714) 583-3000 


RESOLUTION: Standard (203 by 98 dots per inch 
[dpi]) and fine (203 by 196 dpi) 
MAXIMUM DOCUMENT WIDTH: 8.5 inches 


FEATURES: Built-in answering machine, polling, 
delayed transmission, 10-page automatic docu- 


ment feeder, 30-number memory, music on hold 


DIMENSIONS: 13.8 by 10.6 by 5.2 inches 


The Toshiba 3600 is a full-function fax with 
a feature-packed answering machine. It can 
automatically switch between fax and an- 
swering-machine modes, and includes de- 
layed transmission and polling. 


no automatic document feeder, no automatic 
paper cutter, and a mere 10-number memo- 
ry. This unit cannot poll other fax machines, 
nor can it be programmed for delayed trans- 
mission. The KX-F80 does, however, flaw- 
lessly send and receive standard Group 3 
faxes automatically. 

The answering machine is more fully fea- 
tured. You record your outgoing message on 
a microchip; incoming messages are record- 
ed on a microcassette tape. Virtually all 
answering-machine functions can be ac- 
cessed remotely. 

If you need a low-volume fax as well as 
an answering machine but have only one 
phone line, the KX-F80 is a great alternative 
to installing a second line. And, as an alter- 
native to purchasing two pieces of equip- 
ment, the KX-F80 will save you both space 
and money. 


Ricoh RF 920 
LIST PRICE: $2,295 


MANUFACTURER’ S PHONE: (201) 882-2000 


RESOLUTION: Standard (203 by 98 dots per inch 
[dpi]) and ‘‘detailed’’ (203 by 196 dpi) 


MAXIMUM DOCUMENT WIDTH: 8.5 inches 


FEATURES: Polling, delayed transmission, 10- 
page automatic document feeder, automatic paper 
cutter, 124-number memory 

DIMENSIONS: 12.9 by 12.8 by 4.25 inches 


The ideal home-office fax machine should 
be compact, sturdy, and easy to set up and 
use. It should incorporate a voice/data 
switch, an automatic paper cutter, an auto- 
matic document feeder, a receiving tray for 
incoming documents—in the front of the 
unit—and a simple control panel. Features 
should include delayed transmission, poll- 


Once you get through the tedious proce- 
dures that are a part of setting up most fax/ 
answering machines, the unit works like a 
charm. The 3600 doesn’t take up much 
room on a desk. The document feeder can 
hold up to 10 pages for transmission; unfor- 
tunately, the machine lacks a paper cutter. 

The answering machine has all the func- 
tions you’d expect. Its most striking feature 
is remote paging. You can set up the unit to 
call you at another phone whenever any mes- 
sages come in. Plus you can access all an- 
swering machine functions remotely. 


For those who can live without a paper 


cutter, at a street price of around $650, t 
Toshiba 3600 is a fine value. 


ing, and internal memory for storing outgo- 
ing documents or incoming material (in case 
the paper runs out). The Ricoh RF920 offers 
all of the above—and then some. 

Setting up the RF920 is admirably simple: 
The user selects desired functions by enter- 
ing a series of two-digit codes; all 29 setup 
codes are listed in a handy reference guide 
that tucks into a slot on the back. 

Another thoughtful touch: The RF920 lets 
you record an outgoing message to warn 
callers that they’ve reached your fax ma- 
chine, giving them enough time to hang up 
before they get that piercing fax squeal. 

Aside from providing all the features 
you’d expect to find in a large, expensive, 
industrial-strength office fax in a neat, com- 
pact package, the RF920 is a luxury bargain 
at street prices below $850. 


SEPTEMBER 1990 67 


HARDWARE REVIEWS 


Phone ‘Tools with More of What You’re Looking For 


Southwestern Bell FD 8100 
LIST PRICE: $200 
MANUFACTURER’ S PHONE: (317) 841-8006 
FEATURES: LCD, conference, hold, speaker- 
phone, call timer, redial, name/number memory 
scan, ringer-volume control 
Southwestern Bell’s Freedom Phone FD 
8100 is a two-line speakerphone with all the 
basics: sturdy components, clear sound 
quality, speed-dialing, automatic redial, 
tone or pulse mode, and other handy fea- 
tures such as hold, mute, and conference 
calling. 

What really sets this phone apart is a 
dialing directory that stores up to 150 num- 
bers—and names. You can place a call by 


PhoneMate 1850 


LIST PRICE: $220 

MANUFACTURER’ S PHONE: (213) 618-9910 
RECHARGE TIME: 12 hours 

MAXIMUM RANGE: 1,000 feet 

MESSAGE RETRIEVAL: Base, handset, and re- 
mote phones 

FEATURES: Out-of-range alarm, redial, flash, 
pause, mute, nine-number autodialer, automatic 
security coding, personal memo 

The PhoneMate 1850 is a sexy, top-of-the- 
line cordless phone with a built-in answer- 
ing machine. 

The sound quality is excellent, even at 
maximum range. The well-written user’s 
guide is complete, organized, and easy to 
read. There’s no index, but the table of 
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entering the name of the person you’re call- 
ing from the unit’s QWERTY keyboard. 

Professionals who need to bill consulting 
time to their clients will love this phone’s 
built-in automatic call timer. Everyone 
should like the FD 8100’s conveniently 
placed controls. 

One minor drawback of the FD 8100 is 
that it has only one phone-line connector. 
Depending on how your lines are wired, you 
may have to buy a special adapter in order 
to connect them. 

Overall, the Southwestern Bell FD 8100’s 
features make it a great investment for any- 
one who needs to keep a passel of phone 
numbers accessible at the touch of a button. 
Expect to pay around $160 for this beauty. 


Code-A-Phone 2880 
LIST PRICE: $189 
MANUFACTURER'S PHONE: (503) 655-8940 
FEATURES: Voice time/date stamp, two digital 
message counters, remote message access, pro- 
grammable security code 
The Code-A-Phone 2880 is not your every- 
day answering machine. Yes, it has fancy 
features like remote message access and a 
time/date stamp, but this unit is even more 
talented than the rest. The 2880 lets callers 
deposit messages into either of two ‘‘mail- 
boxes’’—like a voice-mail system. 

If you don’t pick up the phone when 


contents should suffice for most users. 

Even with its long list of features, this 
unit is simple to use. All the base-unit con- 
trols are conveniently duplicated on the 
handset. 

A minor drawback is that it uses one 
microcassette to record incoming and outgo- 
ing messages. Units that allow you to record 
your outgoing message on a microchip or 
that use two cassette tapes (one for outgoing 
messages and one for incoming messages) 
are better—callers have to wait until the 
tape is fast-forwarded to a blank space be- 
fore leaving a message on a single-cassette 
system. 

The PhoneMate 1850’s outstanding per- 
formance and multitude of features make it 
well worth the street price of around $180. 


someone calls, a recorded message tells the 
caller how to leave a message in either mail- 
box. Digital displays tell you how many 
messages are waiting in each mailbox, and 
controls allow playback of either tape. In 
addition, like many other remote-access an- 
swering machines, the 2880 can be used to 
leave private messages for callers who are 
entrusted with the retrieval code. 

At roughly $160 (street price), the Code- 
A-Phone 2880 is a very good deal for such a 
versatile answering machine—and one of 
the few available solutions for those who 
need to keep business and personal mes- 
Sages separate. 


For your children. For your home office. _ 


For your local organizations. 


Multimedia software from Scholastic transforms your home 


computer into a multimedia studio. Easily. 


Sound. Color. Graphics. Special Effects. Interaction. 


Your family will have everything necessary to produce club newsletters, business 
announcements, interactive branching stories, school presentations, overhead 
transparencies, and even remarkable “brochures on a disk” to mail to 


business prospects. 


With multimedia software from Scholastic, exchanging ideas and information will 


never be the same again! 


Slide Shop Create self-running computer presentations for 
our local clubs and organizations. Produce disk-based news- 
etters and brochures. This astonishing new program adds an 

imaginative new element to presenting information. $72.95 


Super Story Tree Share magical moments with your 
children as together you create and “read” your own 
interactive branching stories on the computer. Your children’s 
imaginations will soar as they use Super Story Tree to 
write, illustrate and produce tales of their own or to liven up 
book reports and RA presentations. $72.95 


HyperScreen The most sophisticated of the multimedia line, 
HyperScreen adds hyper power to ity presentation. 
Options like on-screen buttons and links let you involve the 


audience in your own interactive presentations. Or, create 
interactive lessons for your children. (Apple only) $72.95 


Graphics and Sound Booster Packs A series of 
seven additional graphics and sounds packs that provide 
dazzling new si Fs and sounds for all of your multimedia 
presentations. $32.95 each. 


And for your printing needs... 


SuperPrint Il: The Next Generation The new super- 
enhanced version of SuperPrint! gives your family incredible 
pater to create, design and print any kind of printed material. 

rom small greeting cards and flyers to huge posters six feet 
tall. You can even create your own clip art with a new full- 
featured drawing program! $59.95 


These programs are available for Apple (128K) and MS-DOS (IBM and 100% compatibles, 256K) machines in both 5.25 and 3.5 inch disk sizes. 


Order now using your credit card. Call 800-541-5513 
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(in Missouri 800-392-2179) 


Ask for your FREE Scholastic Family Software Catalog. 
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The Best Space-Savers 


BY MARIE ALVICH-LOPINTO 
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Keyboard + Calculator = Convenience. Your calculator won’t get 
buried under those piles of paper on your desktop if you mount it 
on your computer’s keyboard. Curtis’s slim Keyboard Calculator 
is great for making quick calculations while you’re word-process- 


ing or crunching numbers. $10. From Curtis Manufacturing Com- 
pany, Inc., 30 Fitzgerald Dr., Jaffrey, NH 03452; (603) 532-4123. 


Move It, Mouse. Instead of letting your mouse have the run of the 
desktop, save space by putting it in Le’ Trapp—a plastic mouse 
workstation that rests on your lap. Available in five colors. $25. 
From Up>Town Computer Supplies, 235 Wescott Dr., P.O. Box 
352, Rahway, NJ 07065-0352; (800) 526-6873. 


Compact Desktop Organizer. Keep your workstation organized and 
materials right at your fingertips with the ESSENTIALizer. This 
plastic container holds disks, pencils, notepads, clips, and other 
necessities. Available in two sizes (for 5.25- and 3.5-inch disks) 
and two colors. $10. From GP Technologies, Inc., 160 Meister 
Ave., Somerville, NJ 08876; (201) 722-7117. 


Clip Clears Copy Clutter. 
Free up desk space and 
make data entry easier with 
OfficeTech’s Copy Holder. 
Mounts to monitor for right- 
or left-handed use. $7. 
From Hunt Manufacturing 
Co., 230 S. Broad St., Phil- 
Associate technical editor MARIE ALVICH-LOPINTO is an office essential adelphia, PA 19102-4167; 
at HOME-OFFICE COMPUTING. (215) 732-7700. 


Clean Off Those Shelves. Store floppy disks, software manuals, and 
printouts in Datamate 3000. This rolling storage cabinet has three 
compartments for organizing and protecting your valuable comput- 
er materials. It’s available in four laminate finishes. $239. From 
C & C Woodworking Company, Inc., 5 Gear Ave., North Linden- 
hurst, NY 11757; (516) 957-4700. 
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Berlitz Announces 


A Breakthrough 
(Literally) 


in Self-Study 
Language 
Learning. 


Introducing The 
Berlitz Think and 
Talk™ Program... 


with a 30-day 


risk-free trial. 


It’s new. It’s totally unique. It’s the first self-study language 
program based on the world-famous Berlitz Method. 


Available in 
e French 


e Italian 


What is the Berlitz Method? 

For years, the Berlitz Language Centers have been teach- 
ing foreign languages, with amazing speed, without using 
any English translation. Berlitz teachers immerse their 
students 100% in their new language, using gestures, pic- 
tures, objects, and other “situational cues” to convey to 
their students the meanings of the words and phrases they 
are hearing. It is this proven method that has made Berlitz 
the language learning source for Fortune 500 companies 
whose businesses depend on having their executives learn 
to speak a foreign language fast. 


Is Think and Talk Really Different? 

Yes. Instead of visual cues, the Berlitz Think and Talk 
tapes use sound effects (a car starting, a door slamming, a 
clock striking, etc.) to “imprint” you with the meanings of 
the words and phrases you’re hearing. You quickly form a 
“direct association” between the words that you hear and 
the objects they represent, without having to stop and 
translate into and out of English. Think and Talk blends 
these sound effects with audio cues and printed illustra- 
tions to make a unique language learning experience. It’s a 
revolutionary approach to self-study. 

And because it’s on tape, you can learn at your own 
pace, anytime, anywhere you can take a cassette tape. Each 
program contains an introductory cassette, 6 lesson cas- 
settes, 2 illustrated texts, and a bilingual pocket dictionary, 
all packed in a compact carrying case. 


e Spanish * German 


What If I Don’t Like Think and Talk? 

You risk no money to try Think and Talk. If you are not 
entirely satisfied, for any reason, simply return the pro- 
gram within 30 days and receive a full refund with no 
questions asked. 

Important Reminder: Think and Talk may be tax 
deductible if used for business purposes. 


T 


For your convenience on credit card orders dial tol! free 
1-800-228-2028 Extension #828 and ask for Dept.2856 
(24 hours a day, 7 days a week) 


[ Complete and mail to: 
Berlitz Publications Inc., Dept.2856 
| P.O. Box 506, 900 Chester Avenue Delran, NJ 08075 | 


O Send me the following Berlitz Think and Talk Program(s), $145.00 
each plus $7.50 for shipping and insured delivery. If not satisfied, I | 
may return the course within 30 days for a full refund, with no 

questions asked. 


O Spanish 86188 
O German 86186 


PLEASE CHECK METHOD OF PAY MENT: 


O French 86185 
O Italian 86187 


O Payment enclosed (check or money order payable to Berlitz) 
O Charge my credit card: 


| 
| 
| 
| 
| 
| O VISA 
| 
| 
| 
| 


O American Express O Diners Club 
Card # Expir. Date 
Name 
Address 
City State Zip 


| 
| 
| 
| 
O Master Card | 
| 
| 
| 
| 


Signature tt Bat ag epee eee ee 
| N.Y. and N.J. residents add sales tax. | 


SOFTWARE REVIEWS 


Good Software at Good Prices 


From a Popular 
Integrated Package to 
Quick-and-Handy 
Numbers and Addresses 
To a Personal Office 

In a Box 


Over the past five years, we’ve seen soft- 
ware publishers release more and more use- 
ful, low-cost programs. These packages 
help the average individual do productive 
work almost immediately, without the head- 
aches of having to delve into complex, ex- 
pensive software. Programs in the low-cost 
category (defined here as software with a 
street price of $100 or less) range from 
complete packages that combine several ap- 
plications, such as Microsoft Works, to 
stand-alone packages for specific purposes, 
like Better Working One-Person Office. 
Both programs, along with cheap MS-DOS 
number crunchers and a fine Macintosh and 
MS-DOS electronic address book, are re- 
viewed below. These reviews far from ex- 
haust the growing low-cost category; you’ll 
be reading more about good software at 
good prices in the months ahead. 


An All-in-One Apex 
Microsoft Works 
Rating: xX kK wk * 


AT A GLANCE: Combines word processor, data- 


base, spreadsheet, business graphs, and telecom- 
munications in an almost-standard package. 
DOCUMENTATION: Exemplary. Complete on- 
line tutorial teaches all program basics—no need 
to open a book. Includes extensive on-line help 
and a well-organized reference manual. 

ERROR HANDLING: Consistently offers helpful 
on-screen messages to catch mistakes, although 
Undo is provided only in word processor. 

EASE OF USE: Some functions remain complex 
(setting up charts and database reports, for exam- 
ple), but basics easily mastered. 

SUPPORT: May have brief wait for phone support 
(not toll-free), but staff highly knowledgeable and 


courteous. Extensive support on CompuServe. 
VERSION REVIEWED: 2.0 


PRICE: $150 
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f 'etting Started 
In fiscal year 1989, Enchantnent Lakes expanded to} eyboard 
| commanding lead in the on-going race for market sh 
f table below shows the current conpetitive market s 
venent fron FY 1988, 


FY 1989 and our strong inprovenent 


The Microsoft Works on-screen tutorial gets you 
up and running quickly. Here it shows how to 
include spreadsheet numbers in a word- 
processed document. 


SYSTEM REQUIREMENTS: 384K IBM PC*, PS/ 
2; two drives (hard-disk drive recommended); 
CGA, EGA, VGA, or Hercules; DOS 2.0 or high- 
er; 5.25- and 3.5-inch. Also for IMB Macintosh. 
PUBLISHER: Microsoft Corporation, One Micro- 
soft Way, Redmond, WA 98052-6399; (206) 882- 
8080 

Say you bought a computer with basic busi- 
ness-management tasks in mind: writing let- 
ters, proposals, and reports; building a data- 
base of your customers and suppliers; 
keeping track of inventory; balancing the 
books; setting up a budget. How much 
would you have to spend on software to 
accomplish all these tasks? 

If you started to answer that question by 
thinking of the top word-processing, spread- 
sheet, and database programs (all list-priced 
at around $500 each), think again. Think of 
$150—or about $100 if you buy from a 
discounter. What can you get for just $100? 
For many business owners, the answer is 
‘all the power you’ll ever need’’—if you 
invest in a copy of Microsoft Works. 

Microsoft Works combines four core 
computer applications: word processor, 
spreadsheet (with charts), database, and 
communications. The term commonly used 
for this kind of all-in-one approach to soft- 
ware is integrated. One of the most impres- 
sive aspects of Works is the degree to which 
the designers took the integrated concept to 
heart. Information can be passed back and 
forth effortlessly between applications. In 
this way, Works becomes much more than 
the sum of its parts—it encourages even 
novices to use the different special capabili- 
ties of the computer together. You could 


See page 87 for product information. 


spend thousands of dollars on individual 
packages that would accomplish the tasks 
included here and still have very real diffi- 
culties sharing information between applica- 
tions. With Works, it’s second nature. 

There are undeniable trade-offs when 
comparing the Works applications with full- 
featured programs in each specialty. The 
question is: Will the missing features affect 
your day-to-day business computing tasks? 
Let’s go through each module to find out. 

Word processor. Word processing is my 
bread-and-butter application, and I found 
Works perfectly adequate for most of my 
needs. Printer support is first-rate—Works 
makes it easy to use whatever font and spac- 
ing options my hardware provides. 

Useful features abound. Pages can be 
numbered automatically, and I can include 
multiple-line headers and footers. Tabs are 
fully implemented—text can be lined up to 
the left or right of a tab stop, centered, or 
aligned to the decimal point in a dollar fig- 
ure. I can even specify a tab-leader charac- 
ter (useful when typing a table of contents, 
for instance, with a line of dots between the 
listing and the page number). 

Should I need to produce a form letter, I 
write the letter in the word processor and 
use the Works database to maintain the mail- 
ing list. The procedure for producing mail- 
ing labels is also easily mastered, and the 
program is capable of printing multiple col- 
umns of labels. 

I can specify that a paragraph not be split 
between pages. Single or multiple para- 
graphs can also be enclosed in a box with a 
simple formatting command. The spelling 
checker is adequate, including the ability to 
add frequently used words to a personal 
dictionary. There’s also a thesaurus, which, 
while not as extensive as those found in 
higher-end programs, is significantly better 
than no thesaurus at all. And the only limit 
to document length is the available space. 

As in the other Works modules, plenty of 
features found in high-end programs are not 
found here. For example, I can’t include 
graphics created with an illustration pro- 
gram, run text in multiple columns, or auto- 
matically generate an index and table of 
contents. I can create footnotes, and Works 
will automatically number them; but the text 
can only be placed at the end of the docu- 
ment. However, when it comes to basic 
business tasks, Works has the job covered. 

Spreadsheet. This strong module delivers 
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Italian masters have always realized that innovative 


details are destined to rise above the commonplace. 
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Il Duomo. The dome 
of Florence Cathedral 


Through innovative details 
in design and construction, 
Filippo Brunelleschi created 
what, in the 15th century, 
was the highest dome ever 
built. A masterwork of 
harmony and simplicity, 

Il Duomo marked a new 
standard of architecture. 


The PCS 286, PCS 386SX, 
M290S, and M386SX. New heights 
of performance from one of the 
world’s largest makers of per- 
sonal computers. 


Innovation. 
At Olivetti, we 
achieve it through 
great attention to 
detail. Consider, 
for example, the 
details of our new 


MS-DOS, OS/2° 


Our incredibly small foot- 
print gives you an uncom- 
mon amount of desk space. 


personal computers. 
Notice what we've 
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telligent hard drive interface. Serial, 
parallel, and PS/2® 
mouse ports. And 
all are built onto 
the motherboard, 
freeing up the 


three expansion 


slots so your capa- 
bilities can grow 
with your needs. 

Then, examine our ingenious 
interactive tutorial. So clear and sim- 


Our ingenious interactive 
tutora TALE learning to 
use your Olivetti PCa 
minor detail. 


ple, you'll be up and running in no 
time. No small detail. 


And to ensure relia- 
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included that most others 
leave out. 


A 16-bit VGA con- 
troller. 1 MB RAM. In- 
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bility, every component 
in the system — from 
chips to disk drive to 
monitor — meets Olivetti's 


meticulously stringent criteria. 

So look closely at the details 
before choosing your PC for home or 
business. Because no one should have 
to settle for a computer that’s merely 
commonplace. For the Olivetti dealer 
nearest you, call 1-800-447-4700. 
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The details create the difference. 


MS-DOS‘ is a registered trademark of Microsoft Corp. PS/2® and OS/2® are registered trademarks of IBM. You can write us at Olivetti Office USA, 765 U.S. Highway 202, Somerville, NJ 08876-1289. 


© 1990 Olivetti Office USA 
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a maximum size of 4,096 rows by 256 col- 
umns. That’s limited when compared to 
high-end applications. But as a small-busi- 
ness user, I fervently pray I need never 
build a spreadsheet anywhere near that size. 

I was impressed with the selection of 
built-in functions (shortcuts that accomplish 
common calculations without forcing you to 
build the formula yourself). There are more 
than 70 functions in all, including extensive 
financial, trigonometric, time/calendar, and 
automatic table lookup commands. 

An extensive charting module lets me cre- 
ate a variety of bar, line, area, and pie 
charts based on spreadsheet data. The pro- 
gram, which supports color printers, in- 
cludes a selection of good-looking typefaces 
specially designed for labeling charts. My 
only significant complaint here is that I can- 
not see the spreadsheet and its related chart 
on-screen at the same time. 

Database. The Works database lets me 
jump easily among several views of my 
information. First I create a form to enter 
data, complete with labels for the on-screen 
blanks (field names) that I can print or not 
when the time comes. Data can also be 
displayed as a list, which works like a text- 
based spreadsheet. Each column is a sepa- 
rate field, each row a separate record. I 
found this view highly convenient to search, 
sort, and manipulate my data. I can also 
generate custom reports, including totals 
and subtotals by category. Since up to eight 
report formats can be saved with each data- 
base, it’s easy to generate updated reports as 
information changes. 

Finding database information is simple. 
Either I do a simple search (find all the 
Johnsons who placed orders or everyone 
who bought more than $25 worth of goods), 
or I compose elaborate queries that combine 
specifications for each field (find everyone 
who ordered cheddar or Gorgonzola during 
a specific three-month period who paid 
within 30 days and lives in New York or 
California). 

The database’s limitations will be unac- 
ceptable for some people. While there can 
be up to 256 fields in each record, which 
should be more than adequate, each field is 
limited to 256 characters, making long en- 
tries impossible. There’s also an overall lim- 
it of 4,096 records per database. That may 
sound like a lot, but it can pose problems. 
Suppose, for example, you wanted to record 
orders received by a retail business in a 
Works database. If you’re open six days a 
week and receive more than 13 orders a 
day, you’ll run out of space before the year 
is up. 

Communications, plus. Finally, the basic 
communications module will send and re- 
ceive files via modem. I set up separate 
files—stored with communications settings 
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and a procedure to log on automatically 
when connected—for each on-line service, 
bulletin board, and individual I deal with. 
XModem is the only file-transfer protocol 
(used to ensure accurate data transmission), 
but since XModem is a standard, that 
shouldn’t bother most people. 

As text scrolls off-screen, it’s kept in a 
buffer that can hold up to 750 lines for later 
review. However, I missed an on-screen 
timer to indicate how long I had been con- 
nected (useful if I’m paying by the minute) 
and the ability to automatically redial re- 
peatedly if the number is busy (as frequently 
occurs when I call private bulletin boards). 

Additional Works goodies include an on- 
screen alarm clock that pops up at the times 
and dates I set and a utility that dials any on- 
screen phone number through the modem. 
The really valuable extra is a pop-up calcu- 
lator that performs basic math functions and 
then pastes the result into whatever applica- 
tion I’m working in. 

Tying it all together. Having picked apart 
the various modules that make up Microsoft 
Works, it’s time to look at the program’s 
most important feature—the way it ties to- 
gether all its capabilities. 

I can have up to eight files loaded into 
memory at once in any combination of mod- 
ules that suits me. Jumping from application 
to application is as easy as jumping from 
file to file. 


About Software Reviews 


Our software reviews use shorthand to 
describe several of the details associated 
with any package. Hardware, software, 
and memory are required unless noted as 
‘“‘recommended”’ or “‘optional.’’ When 
more than one computer is listed under 
“System Requirements,” the machine 


marked with an asterisk (*) is the type on 
which the software was reviewed. Re- 
quirements are not listed where obvious 
(for instance, printers with word proces- 
sors or modems with communications 
programs). For computer systems that 


can use both 5.25- and 3.5-inch disks 
(such as the IBM PC and PS/2), we've 
listed only those disk sizes that are either 
supplied with the software or available at 
no extra cost from the publisher. 


Designation Models 


IBM PC, PS/2 PC/XT/AT, PS/2 and compatibles 
512K Macintosh 512K/512Ke/Plus/SE/II series 
512Ke Macintosh 512Ke/Plus/SE/II series 


IMB Macintosh _ Plus/SE/II series 


O Poor 
* Fair 
kk Good 


kkk Very Good 
kkkw Excellent 


Each file can occupy the full screen, in 
which case I select the file I want from a 
menu. However, I can also keep a partial 
view of several files visible at once, each in 
its own window. I can size and move these 
windows manually, or I can choose the Ar- 
range command and let Works create a 
screen layout showing a section of each file. 
Why bother with lots of little on-screen win- 
dows? Because I can zoom any window to 
full screen-size instantly, then zoom it back 
to its small size just as quickly. 

The screen layout is similar in each mod- 
ule. A menu bar across the top of the screen 
shows category names—File, Edit, Print, 
and so forth. When I choose a category, a 
submenu drops down presenting all avail- 
able actions. It’s logical and easy to learn. 
While I have my choice of using keyboard 
commands or a mouse, I heartily recom- 
mend the mouse for speed and ease of use. 

While moving from application to appli- 
cation instantly is important, copying infor- 
mation between applications is even more 
so. Works shines in this regard. Let’s say I 
call an on-line service to check airline 
schedules and want to move the information 
into a word-processing document. No prob- 
lem—I just highlight the schedules within 
the Communications module, choose Cut or 
Copy from the Edit menu, switch to a word- 
processing document, and Paste. I can also 
cut and paste information from the spread- 
sheet or database into the word processor— 
Works automatically organizes the data by 
inserting tabs between columns. Inserting a 
chart based on spreadsheet data in my word- 
processing document is equally simple, and 
I’m free to adjust the size and placement of 
the chart to suit the document’s format. 

Summary. Overall, each module is highly 
capable, and each has its limitations. Quali- 
ty is not one of the limitations, though— 
each application works quickly, depend- 
ably, and well. If the specific missing fea- 
tures don’t apply to your particular tasks, 
then you won’t find Works limited at all. 
And if you have one area where you need 
more capable software but find the other 
three Works modules adequate, Works lets 
you run another application and automati- 
cally return to Works when you’re done. 

Works would deserve high praise if it 
simply provided a low-cost method to ac- 
quire reasonably powerful renditions of four 
core computer applications. By knitting 
these four modules together in an intuitive 
and elegant way, though, Microsoft offers a 
solution to a much bigger small-business 
challenge than simply finding affordable 
software. Works makes it easy to use all the 
information you feed into the computer to- 
gether in a meaningful way—and isn’t that 
really why you computerized your business 
in the first place? —STEVE MORGENSTERN 


Budget-Priced Number 
Crunchers 


As-Easy-As and The UnSpreadsheet are two 
low-budget productivity tools designed to 
perform a variety of calculations. In order to 
compare As-Easy-As and The UnSpread- 
sheet in terms of features and ease of use, I 
prepared a net-income worksheet, which in- 
cluded 18 expense categories from Schedule 
C. I wanted my summary worksheet to sub- 
tract monthly expense totals from monthly 
income totals, to give me a running picture 
of my accounts. 

As-Easy-As. As-Easy-As performed all 
tasks well. A spreadsheet with many of the 
same capabilities found in the original Lotus 
1-2-3, As-Easy-As consists of a convention- 
al rows-and-columns grid. Letters across the 
top label 256 columns; numbers down the 
left side mark 8,192 rows. Cells may con- 
tain text labels, numbers, or formulas. 

I had no trouble navigating the As-Easy- 
As worksheet with the cursor keypad. Sever- 
al keyboard commands, like Tab and End/ 
Down, serve as convenient shortcuts. Press- 
ing the slash key (/) calls up a menu of 
program options. 


Original Purchase Price 
Down Paynent Percentage 
th of Loan in Months 
4| Interest Rate 
Mortgage Amount Financed 
b| Periodic rate 
MONTHLY PAYMENT 


Mortgage Insurance Preaiun 
0| Annual Real Estate Taxes 


11] Amnual Insurance Preaiun 
12| TOTAL MONTHLY COST 


The UnSpreadsheet limits mathematical analysis 
to three columns: comment, formula, and 


figures. 


Setting up a summary income-expense 
balance sheet does not involve complicated 
formulas or functions. With As-Easy-As, all 
I had to do was configure the worksheet 
with a column for each month and a row for 
every expense category. As-Easy-As had 
everything I needed, including the Sum 
function to total expenses within columns. I 
configured the worksheet with minimal ef- 
fort, accessing the extensive on-line help 
and well-written manual whenever I needed 
assistance. 


The UnSpreadsheet 
Rating: * *x * 


AT A GLANCE: The name’s true—it’s a handy 
three-column electronic calculator with plug-in 
business, financial, and scientific functions. 
DOCUMENTATION: Easy to read, but a bit brief; 
needs more detailed tutorials. Useful on-line help. 
ERROR HANDLING: Pressing wrong key easily 
corrected. ` 

EASE OF USE: Simple structure makes it simple 
to get at answers. 

SUPPORT: Good enough for program that barely 
needs support. 

VERSION REVIEWED: 3.0 

PRICE: $50 

SYSTEM REQUIREMENTS: 192K IBM PC, PS/2; 
one drive; DOS 1.0 or higher 

PUBLISHER: SimplSoft Products, Inc., P.O. Box 
13173, Boulder, CO 80308; (303) 444-8771 


I instructed the As-Easy-As worksheet to 
subtract total monthly expenses from 
monthly gross income using standard arith- 
metic operators such as +B3-B34. It was 
simple to adjust column widths and globally 
format cells to display figures as currency 
values with two decimal places. Entering a 
backslash character (\) directed the software 


to repeat the character that followed. So I 


Introducing 


Fellowes. 


Compact Personal Shredder. 


For less 


Now it makes more sense than ever 
to have a shredder of your own. The 
Fellowes Compact Personal Shredder is 


affordable, 
convenient 
and lets 


than $150, it’s a little 


Shredder for a lot more people. §" 


you work uninterrupted. It’s designed 
to fit on top of most wastepaper 
baskets—no brackets or stand needed, 
so now you can shred right at your 
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desk. The Fellowes Compact Shredder. 
It’s a lot of security for a little money. 


Look for the Fellowes Compact 
Personal Shredder wherever you buy 
office supplies. 


COMPACT PERSONAL SHREDDER 


It’s the best way to keep 
your business your business. 
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quickly entered a line of equal signs to dis- 
tinguish the income portion of the spread- 
sheet from the expense portion; and dashed 
lines to-separate a column of numbers from 
a column total. — 

As-Easy-As let me copy from a single cell 
relative to a range of cells. In other words, I 
had to figure the formula for a monthly 
expense total only once. With the relative 
cell reference feature, I could copy the for- 
mula for the January expense total to appro- 
priate cells in the February through Decem- 
ber columns. This feature also proved useful 
for calculating monthly net incomes. When 
I called the publisher’s technical support 
(the phone number is not toll-free) for assis- 
tance with the relative copy command, the 
technician was knowledgeable, courteous, 
and very helpful. 

As-Easy-As performed recalculations 
quickly. The program also has a linking 
feature that let me tie the contents of a cell 
on my summary worksheet to a cell in an- 
other file. Instead of using a calculator to 
total expenses item by item (leaving many 
opportunities for error), I constructed indi- 
vidual monthly worksheets that totaled ex- 
penses for me. Then I instructed the summa- 
ry worksheet to get category totals from the 
appropriate monthly worksheet. As-Easy-As 
updates all linked cells on the Schedule C 
summary worksheet whenever I call it into 
memory. 

The UnSpreadsheet. As its name implies, 
this is not a typical spreadsheet. Rather, it’s 
a handy electronic calculator with more than 
100 built-in template applications for a vari- 
ety of business, financial, math, real estate, 
personal, and home-office calculations. So 
if you’re looking for an inexpensive but 
conventional number-cruncher with lots of 
rows and columns, stay with As-Easy-As. 
But if The UnSpreadsheet templates answer 
your needs for numeric analysis, you might 
appreciate its limitations. 

An UnSpreadsheet worksheet restricts 
you to 20 rows and three columns. Column 
one contains formulas or labels, column two 
presents calculation results, and column 
three holds either labels or formulas. You 
type in commands and data on the Enter line 
at the bottom of the screen. The program 
transfers data to the worksheet and performs 
all calculations. The 20-row workspace re- 
striction makes it possible to view all cells 
at one glance, without scrolling. 

I used the balance-sheet template to cal- 
culate net worth. To see whether I could 
afford a new computer, I accessed the de- 
preciation template for a quick calculation 
of ACRS depreciation (ACRS rates for 
three, five, and seven years are provided). 
Statement and invoice templates make it 
easy to bill clients or send them monthly 
account summaries. 

The UnSpreadsheet’s three-column limi- 
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tation prevented me from setting up a profit/ 
loss summary listing all monthly totals on a 
single worksheet. I had to construct individ- 
ual monthly income/expense summaries. I 
got around the 20-row computational limit 
by using the chain command to connect two 
worksheets. Chaining let me carry over val- 
ues as well as formulas. However, the man- 
ual was not very helpful. I had to puzzle out 
the chain command by working through 
some sample disk files. 

The UnSpreadsheet’s financial applica- 
tions include templates for calculating sim- 
ple and compound interest, foreign currency 
conversions, monthly payments on an in- 
stallment loan, internal rate of return, and 
more. There’s a template for keeping a 
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HELP- 
OTHER MACRO FEATURES 

Long and complicated macro command sequences nay be tested 

and debugged using the /WSheet, Macro, Step, Yes command, 


- Specify the delay betueen macro command lines in 1/1888 
of second, (Delay = 8 uill stop at each macro command 
line until CENTER) is pressed). 


- Start macro execution. Each macro line is displayed in 
ue notion si status line, vith the specified delay tine 
tueen | 


The “Sheet, Macro, Execute command can be used to execute | 
macro ranges vith nanes other than the 'Alt-Letter’ 
conbination, Also note that nme a macro nay be executed $i 
by pressing F3 fron the ready 


The execution of macro command sequences that contain a 
lot of cursor novenents, vill be increased signif icantly 
if the (SCRNOFF) and the (MENUOFF? macros are used, 


ress First Letter of toe n Quick Seare 


Complete, context-sensitive help screens help 
make As-Easy-As one of the better spreadsheet 
values. 


As-Easy-As 
Rating: x *x x 


AT A GLANCE: Standard spreadsheet with surpris- 
ingly extensive features for such a low price. 
DOCUMENTATION: Well written, with clear ex- 
amples and good organization. 

ERROR HANDLING: No problems to speak of. 
EASE OF USE: The name’s true—it’s as easy as 
1-2-3. 

SUPPORT: Knowledgeable, courteous, helpful. 
VERSION REVIEWED: 4.0 

PRICE: $50 


SYSTEM REQUIREMENTS: 384K IBM PC, PS/2; 
one drive; DOS 2.11 or higher 

PUBLISHER: Trius, Inc., 231 Sutton St., Suite 
2D-3, P.O. Box 249, North Andover, MA 01845; 
(508) 794-9377 


checkbook, but it’s better for personal than 


business use. When you run out of room on 
the check register, simply carry the balance 
forward to a new page. 

Editing an UnSpreadsheet template is a 
breeze. The F9 key toggles a help line that 
shows application commands and serves as 
a convenient reference guide. Single-letter 
keyboard commands let me change a tem- 
plate’s title, insert or delete lines, or modify 
a formula. 

On-line help summarizes how to create a 
worksheet and provides assistance with pro- 


gram commands and variables. The Un- 
Spreadsheet’s manual is easy to read, but a 
bit brief. I would have preferred more de- 
tailed tutorials for working with the elec- 
tronic templates. 

The bottom line. If you need to manipulate 
numerical data for reports, budget projec- 
tions, or financial calculations, but spread- 
sheet heavyweights like Lotus /-2-3, Excel, 
Quattro Pro, or SuperCalc 5 pack more 
muscle than you care to carry, try As-Easy- 
As. An evaluation disk costs only $6 ($7 for 
the 3.5-inch version). It may be the perfect 
number cruncher to keep your office ac- 
counts in line. 

Don’t let As-Easy-As’s bottom-dollar 
price tag fool you into thinking the product 
is short on features. This program delivers 
value with alphabetical and numerical sorts 
on rows and timesaving macros. It also lets 
you graphically illustrate numerical data 
with 10 different charts and up to six curves 
per graph. 

On the other hand, if you merely wish to 
turn your computer into a sophisticated but 
simple-to-use calculator, let The UnSpread- 
sheet crunch your numbers with its built-in 
and customizable functions. The UnSpread- 
sheet calculates quickly, requires minimal 
learning time, and performs a wide range of 
operations suitable for almost any office. 

The UnSpreadsheet’s abbreviated work- 
space does not mean there’s no place for 
this application on home-office desktops. 
Templates handle a variety of day-to-day, 
what-if calculations. Just remember, The 
UnSpreadsheet performs best as a calcula- 
tor, not as a spreadsheet. 

—CAROL S. HOLZBERG 


Make Your Own 
Black Book 


Address Book Plus is a database program 
preset to hold names, addresses, phone 
numbers, and other information about the 
people you know. That’s about all I’ve ever 
wanted from a database, so the program’s 
concept appeals to me. And if you want to 
track something other than names and ad- 
dresses—such as project completion dates— 
8 of the 18 fields can be changed to suit 
your needs. In both regards, Plus is a quick 
and easy-to-use database for most basic fil- 
ing needs. 

When entering data, you mark each name 
as Personal or Business Contact, so you can 
separate them later. And you can later sort 
entries by Name, Company, or Profession. 

The real strength of Plus, however, is that 
you can view and print any file in five preset 
formats: as address-book pages, rotary-file 
cards, mailing labels, phone lists, or enve- 
lopes. The publisher provides sample ad- 
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é tile Edit Search Format Lists Dacument 


F OSS Frank's File: Stole ee 
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lutation 
- flabama 
- Arkansas 
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I CD I 
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Remar ts = 7 x 
November of 1988 ©] List in Menu 


| (Enable Automatic Functions 
| E Close After Using 


Revised: 2/31/89 | C Autoscrot 


Total Entries: 12 


Pop-up, point-and-choose menus make it easy to 
find information using Address Book Plus. 


dress-book pages to get you started, and 
also sells all forms in both tractor-feed or 
single-sheet versions. Converting a file— 
say, Business Contacts—to a new format 
requires no more effort than opening a pull- 
down menu and clicking on the format of 
choice. When I convert a file to address- 
book format, for instance, I see on-screen 
exactly what the printout will look like. 

I had some trouble aligning the address- 
book paper in the printer, which is to be 
expected. Printing anything besides a stan- 


$195 9600-bps PC fax board! Wow! 
New money-saver: Voice and fax on one line. 
Retrieve your new faxes from any fax machine 
in the world! 


Put the Frecom FAX96 in your PC and get high 
speed 9600 bps performance that’s fully com- 


quickly. Receive faxes even while you’re doing 
something else on your PC. 

It's Revolutionary! Now you will have over 12 
million remote printers for your PC! 


“A lot of technology 
gets fax, telephone 
and answering machine 
on a single phone line. 
Give it a shot!” 


patible with Group III fax machines. Send faxes 


Address Book Plus 
Rating: Xx * x 


AT A GLANCE: Extremely capable contact and 
mailing-list manager, complete with phone-dialer, 
that prints variety of forms. 

DOCUMENTATION: Well written, easy to fol- 
low, but thin on the all-important printing 
function. 

ERROR HANDLING: Good, no real problems. 
EASE OF USE: Breeze to use—except getting 
forms to print correctly takes trial and error. 
SUPPORT: Useful as needed. 

VERSION REVIEWED: 1.0 

PRICE: $70 (IBM); $80 (Mac) 

SYSTEM REQUIREMENTS: 1MB Macintosh*; 
two drives; ImageWriter, LaserWriter, or compati- 
ble printer; System 6.0 or higher. Also for 384K 
IBM PC, PS/2; two drives; DOS 2.0 or higher; 
5.25- or 3.5-inch. 

PUBLISHER: Power Up Software Corp., P.O. 
Box 7600, San Mateo, CA 94403; (415) 345-9381 


dard 8.5-by-11-inch piece of paper is not a 
reflex action for most people. I also strug- 
gled to print an envelope properly. The doc- 
umentation, which had hitherto fully an-- 
swered all my questions, let me down on the 
printing problems. But after some swearing 


This is as low as fax gets: $195 


You have total control. 
Read incoming faxes on your monitor before 
you decide to print, save or junk them. 
Feature package includes: 
- automatic redial 
- automated phone directory 
- broadcast and timed send 
- the world’s simplest, easiest-to-use software 
- multiple file send 
Installation is quick and easy. So to start 
faxing from your PC, just call, have your VISA 
or MasterCard ready, and we’ll ship you a 
Frecom FAX96 complete with a 100% money- 
back guarantee. For $195! 


T 
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Paul Masters, UC Berkeley MBA and Northern Telcom alum, is President of Fremont Communications 


and the destruction of a few trees, my new 
address book emerged. 

For $50 more than the software alone, the 
Senior edition of Address Book Plus comes 
with 50 pages of address paper and a binder 
(the MS-DOS version offers more for the 
same extra $50: 100 sheets of address paper, 
100 Rolodex-style cards, 200 pin-feed mail- 
ing labels, three spiral binders to hold the 
pages together, and a black leather case to 
hold the pages). The overall effect is of a 
homemade address book, though it’s not the 
kind of thing you’d want to pull out from a 
black attaché case. The virtue, of course, is 
that you can remake the book whenever you 
need to add, subtract, or modify entries. 

I didn’t print labels or rotary-file cards, 
but I imagine-they would end up looking 
more professional, since what messes up the 
address book is pushing the spiral through 
little holes. It’s somewhat like taking a 
physical I.Q. test. I think you’d be better off 
just stapling the pages together. The other 
odd thing is that only one side of each page 
is printed on; in a handwritten address book, 
of course, you’d fill in both sides; perhaps I 
can use the blank pages for notes. 

Despite the problems I had printing, I still 
think Address Book Plus is a good program. 


Available Now! The Hottest New 
Product in Fax Boards! 

Frecom 1-Liner*: Save hundreds of dollars 
every year. Put fax, telephone and answering 
machine on a single phone line. Eliminate fax- 
switch boxes forever! With FarFetch Fax 
fetch your important faxes from any other fax 
machine in the world. Includes FAX96. 


Only $295 
oy The Best Buy! 


Order phone: 415-438-5000 
Dealer inquiries: 415-438-5016 
FAX: 415-490-2315 


‘Patent applied for. 


Fremont 
Communications 
Company 

46309 Warm Springs Blvd, 
Fremont, CA 94539 


FRECOM 


SEPTEMBER 1990 77 


ORGANIZE 
AND 
PROTECT YOUR 
COPIES OF 


Home Office 


BS 


= 
— 
ta} 
© 
= 
os 
=P) 
pe) 
© 


Collect and preserve an entire year of Home Office 
Computing with these custom-designed library 
binders and slipcases. 


Bound in midnight blue simulated leather and 
gold-embossed with the distinctive Home Office 
Computing logo, these handy space-savers come 
with FREE gold transfer foil for personalizing date 
and volume. 

Each library binder holds 12 issues on individual 


snap rods. Open-back slipcases store issues for 
individual reference. 


Home Office Computing 

Jesse Jones Industries, Dept. H.O.C. 
499 East Erie Avenue 

Philadelphia, PA 19134 


Please send cases; binders for 
Home Office Computing magazine. 
[Enclosed 8: $2 

C Charge my: (minimum $15) 

C American Express () VISA 

CJ MasterCard () Diners Club 

Card # Exp. date 

Signature 


Charge orders: Call TOLL-FREE 7 days, 
24 hours 1-800-972-5858 


Quantity Cases Binders 
One $ 7.95 $ 9.95 
Three $21.95 $27.95 
Six $39.95 $52.95 


Add $1.00 per case / binder postage and 
handling. Outside USA $2.50 per case / binder. 
(U.S. funds only.) 


Print Name 


Address 


City/State/Zip 


(No P.O. Box Numbers Please) 
PA residents add 6% sales tax 


SATISFACTION GUARANTEED 
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That’s because I’ve had more trouble with 
other database programs. Here, at least, the 
formatting is done for me; all I have to do is 
align the paper properly. As an electronic 
Rolodex, the program is superb. I quickly 
find the people I want and dial their phone 
numbers. I can’t take notes on the call, so 
the program is not to be used as a full- 
fledged phone management program. 
However, if you need a program for your 
contact list, and especially if you use a data- 
base but find it complex, Address Book Plus 
could easily fill your needs at a good price. 
—NICK SULLIVAN 


Intuitively Record 
Expenses, Generate 
Invoices, Save Time 


ase Hone Consultants, Inc. EXPENSE REPORT +=» 
All Expenses Sorted by Categories 
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One-Person Office’s predesigned reports, such as 
the one shown here, let a small business track 
income and expenses. 


Better Working One-Person Office 
Rating: X * x 


AT A GLANCE: Dedicated database-style applica- 
tion makes it easy to record and bill expenses and 
track payments. Includes very good contact man- 
ager with mail merge. 

DOCUMENTATION: Excellent—part tutorial and 
part reference guide—it anticipated my questions. 
Help screens serve as good reminders. 

ERROR HANDLING: Could not fool program into 
making mistakes. 

EASE OF USE: Consistent function keys, uncom- 
plicated drop-down menu options, and straightfor- 
ward options make software easy to learn and use. 
SUPPORT: Needing support with software this 
simple is unlikely, but I got a busy signal for six 
days at different times—not reassuring. 
VERSION REVIEWED: 1.0 


PRICE: $70 

SYSTEM REQUIREMENTS: 512K IBM PC, PS/2; 
two drives (hard-disk drive recommended); CGA, 
EGA, VGA, Hercules, or MDA; DOS 2.1 or 
higher; 5.25- and 3.5-inch 

PUBLISHER: Spinnaker Software, 201 Broad- 
way, Cambridge, MA 02139-1901; (617) 
494-1200 


As the owner of a small, one-person compa- 
ny, I regularly perform two time-consuming 
tasks by hand: record expenses and generate 
invoices for my time and expenses. I have 
never found a simple invoice generator that 
would include both hourly rate and itemized 
expense billing. 

When I read the features list (a long list at 
that) on the box of Better Working One- 
Person Office, the software sounded too 
good to be true. Here was a package that 
would create statements easily—I would not 
need to set up a chart of accounts or deal 
with debits and credits. 

One-Person Office does, indeed, make it 
easy to record and bill expenses and track 
payments. In addition to handling these 
chores, One-Person Office includes a good 
contact manager with mail merge. The pro- 
gram’s functions are all menu driven and 
well integrated. 

The best part about One-Person Office is 
that it lets me work according to my own 
habits. For example, with some packages I 
would have to enter all company informa- 
tion in the database before I could enter an 
invoice for that company. Then I might 
have to remember that company’s code. Not 
so with One-Person Office. From the in- 
voice screen I enter the first few letters of 
the company name, press a key, and choose 
from a list of companies with names that 
match the first few characters entered. If the 
company I want to invoice isn’t listed be- 
cause I haven’t set it up yet, I can add it 
immediately. 

The basic unit for expense tracking and 
billing is a job. I create expense records (for 
travel, supplies, or parts, for example) and 
tie them to a job if I want to include them on 
an invoice. If, for income-tax purposes, I 
only want to keep track of expenses I incur 
but do not bill, such as auto repair and gas, I 
simply leave the job code blank. This is 
typical of the simple logic throughout the 
program: If you enter data, it will or can be 
used; if you omit it, the program doesn’t 
quibble. 

Expense reports group charges by catego- 
ry and subcategory, in detail or summary. 
There are dozens of reports available, from 
expense lists to mailing labels. Reports can 
be displayed, printed, or exported to a file. 
The program comes with two predefined 
invoice layouts; both can be modified. One 
format is detailed; the other is more appro- 
priate when I want to send a summary. 

One-Person Office is full of such timesav- 
ing features as automatic invoice number- 
ing. Once I enter the first invoice number, 
the program will increase the number for 
each new invoice. If my customer uses one 
check to pay multiple invoices, One-Person 
Office can split the payment. It keeps track 
of sales-tax rates as well as tax collections 
and lets me define what is and isn’t taxable. 
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The data is well integrated among mod- 
ules. For example, the contact manager uses 
the names and addresses of companies I 
invoice. Besides the standard name, title, 
and address, the contact manager lets me 
assign up to 10 one-character codes to each 
contact, then select and exclude records 
based on any single code. For instance, I 
used C for clients interested in customized 
programming, T for clients who need train- 
ing, and so on. To send follow-up letters to 
all customers who may need training, I pick 
only those records with a T. 

I was able to transfer my current client 
list in dBase format into One-Person Office 
using the import option. With unlimited 
free-form notes, customized labels, and re- 
ports, the contact manager can easily re- 
place your file of business or index cards. 

The documentation is part tutorial and 
part reference guide. It anticipated many of 
my questions: What if I don’t know the 
code? Can I sort the records? Can I select 
expenses? The documentation uses suffi- 
cient detail and plenty of examples. 

Consistent function keys for all tasks (in- 
voicing, entering expenses, updating client 
lists), and simple, straightforward options 
make the program easy to learn and use. 
The program uses uncomplicated drop-down 
menu options to find the right screens, and 
function keys do the work (save data or add 
an invoice, for example). 

Although the invoice format can be easily 
edited and customized, I decided to try my 
hand at editing without reading the direc- 
tions. When I finally realized that I had 
created a monster, I called technical support 
to see if I could restore the default layout. 

I tried unsuccessfully for six days (at a 
variety of times) to reach Spinnaker. All I 
received was a busy signal. When I finally 
got through, the representative told me that 
the product was so new she wasn’t trained 
to answer my question, but did get the an- 
swer from the product manager. 

One-Person Office does have some curi- 
ous omissions. There is no report that lists 
both invoice amount and payments received 
together (you can have one or the other, but 
not both). When entering receivables, a 
screen showing open invoices by date is 
provided; one by company would be help- 
ful, especially when I divide payments 
among invoices. You can export expenses 
or payments to a spreadsheet, but you have 
to use an ASCII file or the Better Working 
Eight-in-One spreadsheet, not /-2-3’s stan- 
dard WKS or WK1 format. 

These oversights aside, One-Person Of- 
fice offers great flexibility and a short learn- 
ing curve. Everything works as I would 
expect or hope for. If ever a program was 
intuitive and easy to use, this is the one. 

—JIM POWELL 


how to run, a computer — we will provide free, home office 
training. Complete financing available. 


Computer Business Services, Inc., CBC Plaza, Ste. 38, 


A HARD DRIVE IS A 
TERRIBLE THING 
TO WASTE. 


For only $9.95, you can spend an hour downloading onto your 


hard disk from a library of over 10,000 programs. Additional 
downloads are only $6.00 per hour, with no surcharge for down- 


loading at 2400 bps and no premium for dialing locally via Tymnet. 


For more information, with your computer and modem dial 
1-800-365-4636. Press Return twice. At Username: type JOINDELPHI 
and at Password: type OFFICE. 


DELPHI 


POPULATING HARD DRIVES SINCE 1982 


800-544-4005 e 617-491-3393 
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Seven Businesses You Can 
Run From Your Home 


With A Computer ! 


1 FREE Cassette Tape: 


This free, two-hour cassette will 
" explain how you can start these 
seven turnkey businesses part-time 
and still retain the security of your 
present position. If you purchase 
= ; our software and business program, 
we will give you the computer and 
printer. If you already own a com- 
puter, you may receive a discount. 
You do not need to own, or know 


FREE CBS 286 Computer 


Find out how other couples and individuals, 


like yourself, are getting rich! 
To receive a free cassette and color literature, call toll-free: 


1-800-343-8014, ext. 38 
(in Indiana: 317-758-4415) Or Write: 


Sheridan, Indiana 46069 
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The faster, easter way to learn WordPerfect. 


| Begi mning 
| WaruPefet 


LearnKey’s "Teach Me How" 
video series truly is the faster 
easier way to learn WordPerfect. 
No complicated instruction manual to interpret; 
no expensive and inconvenient classes to 
attend. Video is the perfect teacher! 

Teach Me How Videos Featuring popular and enthusiastic WordPerfect 
authors like Karen Acerson and Scott Zimmerman, you'll learn faster, 
save money, set your pace, and have an "expert private tutor” 
always available for later reference. 

Just watch TV and follow along as your instructor guides you 
step-by-step through every feature and function of WordPerfect. You 
can't get lost. Each tape is divided into convenient sections, and has 
a running time index that makes finding specific topics fast and easy. 
Over 50,000 business, government, and educational professionals 
have used "Teach Me How" videos to master WordPerfect. All 
LearnKey products carry a money-back guarantee, so order your 
copies today. It’s the perfect way to learn WordPerfect. 


See 
LearnKey Order Form (For IBM compatibles) _ VHS BETA E 
[L] Beginning WordPerfect - $49.95 [L] WordPerfect Tips & Tricks - $49.95 - 
LJ] Advanced WordPerfect - $49.95 [1 Perfect Publishing with WordPerfect g 
C] Special Combination Offer - $89.95  - $99.95 
C WordPerfect Update - $49.95 C Discover DOS - $49.95 NEW! 
C Perfecting The Office - $49.95 Indicate version # 5.1, 5.0, or 4.2 


C] Perfectly Legal - $69.95 TOTAL (u.s.) $ 
Order Toll-Free 1-800-937-3279 


Check / Money Order Shipping add- $5 U.S., $8 Canada 
Visa / Mastercard / American Express (Utah residents add 6.25% sales tax) 


Card Number: Exp. Date: 


Signature: 


Name / Company: 
Address: 


Send order form, check, P.O. and questions to: 


City: 

ity 3 = amis | LearnKey, Inc 
State : SY 93 S. Mountain Way Dr. 
Zip: BN Orem, UT. 84058 


Fax 801-224-821 1PHone 801-224-8210 


Phone: 
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Beginning WordPerfect - $49.95 

‘seueeceues This video teaches installation, basic document creation, 
s==== saving, printing, editing and much more. Created 

~ © specifically for first time computer users. 

= 2hours. 

~~ Available in versions 5.1, 5.0, 4.2 


Advanced WordPerfect - $49.95 


Errr Teaches the power features of WordPerfect. Creating 

5 =-= macros, styles, graphics, speller, thesaurus, headers, 
and footnotes are just some of the features you'll learn to 
master. 
2 hours. 


Available in versions 5.1, 5.0, 4.2 


Special Combination Offer - $89.95 


GSRSOSVCHVS’ Fee Se 


Both the Beginning and Advanced - 
= WordPerfect as described above. 
Two 2 hour video tapes. 


Available in versions 5.1, 5.0, 4.2 


WordPerfect Update - $49.95 


T This video offers the experienced WordPerfect user a 
æ: quick way of learning the new features of WordPerfect's 


latest version. 


2 hours. 
Available in versions 5.1, 5.0 
Perfecting The Office - $49.95 
office tasks. Includes merging address files into form 
letters, document assembly, automating invoices, and 
printing envelopes. 
Perfectly Legal - $69.95 
Taught by a legal and WordPerfect expert, you'll learn 
how to automate many routine tasks in the legal office 
like depositions, briefs, table of authorities, and more. 
3 hours. 


— Teaches time saving tips for automating many daily 
: 2 hours. Available in versions 5.1, 5.0 
Available in version 5.0 


WordPerfect Tips & Tricks - $49.95 


Featuring best selling WordPerfect author Karen 
Acerson, you'll learn many ways to become more 
efficient with WordPerfect. Includes tips on editing, 
blocking, styles, graphics, and more. Includes diskette 
== With examples and useful macros. 2 hours. Vers.5.1, 5.0 


Perfect Publishing with WordPerfect - $99.95 


This video mixes basic graphic design with WordPerfect 
Tips & Tricks to help you get great ideas and produce 
better looking newsletters, brochures, and flyers. 
Featuring an expert WordPerfect publisher and eight 
professional graphic designers. 4 hours. Vers. 5.1, 5.0 


Discover DOS - $49.95 NEW! 


Scott Zimmerman teaches new computer users the 
basics of DOS. Chapters on prompts, directories, copy, 
batch files, format and more will help you feel at ease 
with DOS. 

2 hours. 


stores in the United States and Canada. . 
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BEST-SELLING SOFTWARE 


These best-seller lists, prepared exclusively for HOME-OFFICE COMPUTING by 
Egghead Discount Software, are based on May 1990 sales at 206 Egghead 


1. Windows 3.0 

Microsoft Corp. 
WordPerfect v5.1 
WordPerfect Corp. 
Grammatik IV 
Reference Software 
Works v2.0 

Microsoft Corp. 

Express Publisher v1.1 
Power Up! Software 
Lotus 1-2-3 v2.2 

Lotus Development Corp. 
. Windows/286 2.x 
Microsoft Corp. 

First Publisher v3.0 
Software Publishing Corp. 
MyAdvancedMailL ist 


MySoftware Company 


on N DH Fk WwW DN 


= 
> 


Lotus Development Corp. 


Grammatik Mac 
Reference Software 
MyAdvancedMailList 
MySoftware Company 
Word v4.0 

Microsoft Corp. 
Works v2.0 

Microsoft Corp. 

Excel v2.2 

Microsoft Corp. 
MacWrite II 

Claris Corp. 

» DiskLock 

Fifth Generation 
Simply Accounting v1.03 
Computer Associates 
PageMaker v3.0 
Aldus 

WriteNow v2.2 
T/Maker 


1 
2 
3 
4 
5. 
6 
7 
8 
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AppleWorks v3.0 
Claris Corp. 
AppleWorks GS v1.1 
Claris Corp. 
WordPerfect v2. 1 
WordPerfect Corp. 
WordPerfect v1.1 
WordPerfect Corp. 
GEOS v2.1 
Berkeley Software 
Graph-It! 
Timeworks, Inc. 
GS File 

Brown Waugh 
Publish-It! 3 
Timeworks, Inc. 
Swiftax 
Timeworks, Inc. 
10. GeoPublish 
Berkeley Software 
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Quicken v3.0 

Intuit, Inc. 

The New Print Shop 
Broderbund Software 
Calendar Creator Plus 
Power Up! Software 
PC Globe v3.0 

PC Globe, Inc. 

PC USA 

PC Globe, Inc. 
Managing Your Money v6.0 
MECA 

Resume Maker 
Individual 

Family Tree Maker 
Banner Blue 

Top Priority 

Power Up! Software 
Softtype 


Mediagenic 


Quicken v1.5 

Intuit, Inc. 

Publish-It! Easy 

TimeWorks, Inc. 

The Print Shop 

Broderbund Software 
MyAdvancedLabelMaker 
MySofware Company 
Address Book Plus 

Power Up! Software 

Calendar Creator v1.0 

Power Up! Software 
Synchronicity v1.0 

Visionary Software/Macamerica 
Resume Kit 

Spinnaker 

Will Maker v3.0 

Nolo Press 

Managing Your Money v3.0 
MECA 


The Print Shop w/Graphics 
Li 

Broderbund Software 
Quicken 

Intuit, Inc. 

Bank Street Writer Plus 
Broderbund Software 

Print Shop Graphics Library 
Broderbund Software 
Publish-It! 3 

Timeworks, Inc. 
MyMailL ist 

MySoftware Company 
Calendar Crafter 

MECC 

Deluxe Write/Deluxe Paint 
Electronic Arts 
MyLabelMaker 
MySoftware Company 


10. The Print Shop Companion 


Broderbund Software 


1. 


2. 
3. 
4. 
5. 
6. 
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Mavis Beacon Teaches Typing 
The Software Toolworks/EA 
Dvorak Crash Course 
Scandinavian 

Learning DOS v2.0 
Microsoft Corp. 

Playroom 

Broderbund Software 
Outnumbered 

The Learning Company 
Where in Time Is Carmen 
Sandiego? 

Broderbund Software 
Reader Rabbit 

The Learning Company 
Math Blaster Plus 
Davidson & Associates 
Where in the World. . . 
Broderbund Software 
Where in the USA... 
Broderbund Software 


Mavis Beacon Teaches Typing 
The Software Toolworks/EA 
Where in the World . . . 
Broderbund Software 

Math Blaster 

Davidson & Associates 
Reader Rabbit Mac 

The Learning Company 
Manhole 

Mediagenic 
Where in the USA... 
Broderbund Software 
Number Maze 

Great Wave 

Typing Instructor Encore 
Individual 

Math Blaster Mystery 
Davidson 

Computer SAT Preparation 
Intera Learning Systems 


Where in Time . . . 
Broderbund Software 


Children’s Writing & Publishing 


The Learning Company 
Where in the World... . 
Broderbund Software 
Mavis Beacon Teaches Typing 
The Software Toolworks/EA 
Math Blaster Plus 
Davidson & Associates 
Think Quick! 

The Learning Company 
The Oregon Trail 

MECC 

Where in the USA .. . 
Broderbund Software 

Math Rabbit 

The Learning Company 


10. Sesame Street Numbers 


Merit Software 


1. Trivial Pursuit 

Parker Brothers 
SimCity 

Maxis Software/Broderbund 
Flight Simulator v4.0 
Microsoft Corp. 

688 Attack Sub 
Electronic Arts 

Ultima VI 

Origin Systems 

Wolf Pack 
Broderbund Software 
Tetris 

Spectrum HoloByte 
Conquests of Camelot 
Sierra On-Line 

. Casino Gambling 
Intracorp 

Leisure Suit Larry III 


Sierra On-Line 
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SimCity 
Maxis Software/Broderbund 
. Falcon v2.0 

Spectrum HoloByte 
» Welltris 
Spectrum HoloByte 
Shanghai 
Mediagenic 
Flight Simulator v1.02 
Microsoft Corp. 
Duel: Test Drive II 
Accolade 
Pipe Dream 
Electronic Arts 
Playroom 
Broderbund Software 
Life & Death 
Software Toolworks 
Tetris 
Spectrum HoloByte 
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1. Clue 
Virgin Mastertronic 

2. Tetris 
Spectrum HoloByte 
The Last Ninja 
Mediagenic 
Hardball 
Accolade 
Playroom 
Broderbund Software 
Task Force 
Britannica 
Hunt For Red October 
Datasoft 
The Duel: Test Drive II 
Accolade 
Bubble Bobble 
Taito 

10. Gold Rush 


Sierra On-Line 


TITVO =~ Z- 0PDÞP3 


The World’s BEST User-Supported Software for IBM PC Compatibles 


Programs Run from Gold Hill's Exclusive Menu System—Just Type GOLD 
Same-Day Shipping * UPS 2-Day Air Available for only $3 More 
Toll-Free Order Line * Visa/MasterCard Accepted * FREE Catalog 
Unconditional Money-Back Guarantee!! 


BUSINESS 


C Express Graph (1106) Turns raw data 
into great business graphics. 

C Blakbook (1603) Great for keeping 
track of addresses and phone num- 
bers. Prints an address book. 

C] Form Letters (1607) 100 business and 
legal forms (contracts, employment 
applications, filings, etc.). 

[2]PC-Payroll (1608,1609) A complete 
and powerful payroll system. (2 disks) 

OStock Charting (1612) A complete 
stock charting and analysis package. 

C Small Business Accounting (1617) A 
must for all small business owners! 

C PC-Books (1621) A complete, easy to 
use bookkeeping system. 

CIPC-Loans (1628) This package sup- 
ports all common loan methods. 

LiEasy Project (1629) A powerful 
project manager software package. 

CI FormGen (1630) Design and print any 
Office form, easily! 

ClEmployee Management (1641) A 
shockingly accurate employee per- 
sonality test that helps lower turnover. 

C Biller (1642) Complete time & billing 
program. Automates all your billing. 

[2] ACS In-Control (1644, 1645) A com- 
plete system for sales prospecting, 
lead tracking, and billing. (2 disks) 


DATABASE/MAIL LIST 


[3]PC-File 5.0 (1705-1707) The most 
powerful database power available 
for under $200! (3 disks) 

[2]CataList (1711,1712) A professional 
mail list manager. (2 disks) 


SPREADSHEETS 


B]PC-Calc+ (1800-1802) The most 
powerful spreadsheet package for 
under $200! (3 disks) 

C] As-Easy-As (1805) FANTASTIC Lotus 
1-2-3 compatible spreadsheet. 

[C Lotus Macros (1807) A large collec- 
tion of Lotus macros and templates. 

(J On-Side (1506) Prints your spread- 
sheet (or any file) sideways! 


EDUCATION 


[2]Spanish | & II (1205,1206) Spanish 
vocabulary and verb drills. (2 disks) 

C Geography (1215) Learning is fun 
with this great geography trivia game. 

(J Pre-Calculus (1218) An excellent pre- 
calc tutor. Reviews algebra and trig. 

C World (1221) A computer encyclope- 
dia of global information. 

C Typing Tutor (1224) Helps you 
improve your speed and skill. 

C Balloon Speller Ge) An introduc- 
tion to spelling for children. 

C Math Lessons (1233) A great pro- 
gram that teaches algebra. 

O Facts 50 (1234) A graphic geography 
lesson of the U.S. 

[JComputer Tutor (1235) Become a 
more effective computer user. 

C Googol Math (1243) A math learning 
system for several grade levels. 

C Total Recall (1245) This program 
helps you to quickly memorize words, 
phrases or information on any 
subject. 

Cl School Mom (1251) Teaches kids 
(2-14) the basics of art, music, spell- 
ing, English and math. FANTASTIC! 


WORD PROCESSING 


[3] PC-Write 3.03 (1851-1853) The BEST 
word processor for under $200! Com- 
plete wi/spell checking. (3 disks) 

(J VDE (1859) Computer columnist John 
Dvorak says this is one of the best 
word processors ever written! 


WORD PERFECT 5.0 


OWP 5.0 Macros (1857) Several 
macros for Word Perfect 5.0+ users. 
2])WP 5.0 Learning Sys. (1863,1864) 
Helps you learn to use or become a 
better Word Perfect 5.0 user. (2 disks) 
[2] ClipArt (1875,1876) A huge collection 
of art/graphics for Word Perfect 5.0 +. 
[2] Menus & Mice (1877,1878) Menu sys- 
tems and mouse drivers for WP 5.0 +. 


HOME and FAMILY 


C CheckMate (1102) A complete check- 
book manager. Handles unlimited 
accounts and does reconciliation. 

CI Home Budget Manager (1103) Tracks 
all your household expenses and 
helps you to set budgets and goals. 

C Home Inventory (1105) Keeps track of 
all your personal property. 

[2] Edna's Cookbook (1118, 1119) An elec- 
tronic cookbook with several great 
recipes—add your own! (2 disks) 

[2] Brothers Keeper (1120,1121) A great 
genealogy program that allows you to 
trace your family history (2 disks). 


GRAPHICS/PRINTING 


Cl Banner Maker (1502) Prints banners 
in various sizes, styles, and fonts. 
C PrintShop Graphics (1503) A large 

collection of Printshop clip art. 

CIPC-Art (1509) A color graphics paint- 
ing/drawing package. 

[E] Epson Utilities (1514,1515) Enhance 
the print quality of your Epson- 
compatible printer. (2 disks) 

[)PC-Key Draw (1520-1523) Powerful 
CAD design system. Works with 
mouse or keyboard. (4 disks) 

C] City Desk (1525) Simple desktop pub- 
lishing for newsletters. 

C Charts Unlimited (1531) A design tool 
for creating any kind of chart. 

2) PC-Draft (1533,1534) A high-quality 
drawing program. (2 disks) 

Cl Amazing Labels (1547) Create and 
print graphic address labels. 


MISC. APPLICATIONS 


E Eia (1201) Let the famous computer 

eluewang, League Secretary (1308) 
Manages your league and keeps stats. 

C Personal Biorhythm (1310) Will dis- 
play or print a personal chart. 

C Lotto (1313) See if your PC can help 
you pick winning numbers. 

[2] KwikStat (1314,1315) A professional 
statistics package. (2 disks) 

[4]Wisdom of the Ages (1316-1319) 
Over 6000 great quotations from the 
greatest minds of history. (4 disks) 

C Trip Planner (1331) A computerized 
road map. Computes best route. 

[C Bible-Q (1551) Test your Biblical IQ! 

(Piano Man (1901) Compose and edit 
music or play the keyboard. 


UTILITIES 


C] Automenu (1409) A very professional 
hard disk menu system. Run any of 
your programs from a custom menu. 

CI ALT (1413) it’s like Norton Utilities, the 
Sidekick desktop accessories, and a 
menu program all in one! 

OHD Backup (1415) Allows you to 
backup/restore all the data on your 
hard drive with floppy disks. 

CI] Q-Edit (1427) Our favorite screen/text 
editor. Hundreds of features, beauti- 
ful screen display, on-screen help. 


GAMES 


C AdventureWare (1934) Five excellent 
adventure games. 

CJ Armchair Quarterback (1905) A fun 
football strategy game. 

C Baseball (1916) Great arcade action 
and baseball strategy. 

C Crime Lab (1955) Play this exciting 
graphic._murder mystery game. 

C] Double Blocks (1970) A TERRIFIC 
Tetris clone for 1 or 2 players. 
Records top scores. You will love this! 

CJEd’s Chess (1919) An excellent chess 
opponent. It can beat the expensive 
chess simulators and most people! 

(18-Hole Miniature Golf (1915) Kids 
really love this one! 

C Flightmare (1923) Futuristic fighter 
pilot arcade game. 

[2]Ford Simulator II (1977, 1978) Test 
drive and price your favorite new Ford 
models. (2 disks) 

(Kid Games (1938) These games are 
both fun and educational. 

C Kingdom of Kroz (1952) An excellent, 
award-winning adventure game. 

[)McMurphy’s Mansion (1966) Search 
a spooky Scottish castle for treasure. 

C Miramar Flight Simulator (1967) You 
command a fully armed F-18. 

CINo Graphics! (1979) A collection of 
fun arcade games that don't require 
graphics. (Works on every system.) 

CJPAC-Man & More! (1930) PAC-Man 
and Ms. PAC-Man clones. 

[CIPC-Gammon (1907) Play a tough 
computer opponent, anytime. 

CIPC-Pro Golf II (1975) Choose your 
club and swing away at one of the 
world’s most beautiful country clubs 
(Amherst). Excellent graphics! 

[]Pinball (1941) Great sound and fast 
play on 5 different “machines.” 

O Scrabble (1957) Test your word power 
with this always fun game. 

C Sleuth (1903) Play detective in this 
“Who done it?” adventure. 

CI Sports Games (1927) Bowling, arch- 
ery, and pool. 

C Star Trek (1948) Two versions for all 
you TREKies out there. 

C Strategic Games (1926) Fight on land 
and sea in this war simulation. 

CO Striker (1904) Helicopter attack and 
rescue arcade game. 

CISUPER Arcade | (1906) A collection 
of famous arcade hits like Qubert, 
Centipede, Pango, and more! 

CISUPER Pinball II (1951) Five more 
fantastic pinball games. 

L)Tommy’s Trivia (1949) Test your 
knowledge in several categories. 

C Video Poker/Ultima 21 (1945) The 
BEST poker and blackjack games! 

C] Wheel of Misfortune (1935) Like TV’s 
Wheel of Fortune game. 


CIRCLE READER SERVICE 40 
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EGA GAMES 


(The following require EGA monitors) 


C Bass Tour (1925) An amazing game 
with excellent graphics. Fish in your 
choice of lakes. Very realistic. 

C Captain Comic (1961) The BEST 
arcade game ever! Superior 
graphics! 

LIEGA Arcade (1965) EGA versions of 
Asteroids and Breakout. 

CIEGA Coloring Book (1963) A graphi- 
cally beautiful and easy-to-use color- 
ing program that kids love! 

CEGA Football (1928) You call the 
plays and control the action! 

LIEGA Golf (1929) A challenging golf 
game with beautiful graphics. 

CIJEGA Star Trek (1951) You control the 
Starship Enterprise in this, the ULTI- 
MATE Star Trek game! 


=Requires Color Computer 
=Requires Hard Drive 


=Requires 512K RAM 


For multi-disk sets, 
count all disks in set. 


%* When you order and pay for 5 or 
more disks, select an additional 3 
disks FREE (limit 3 free disks per 
order). 


Name 

Address 

City. 

State 

Phone ( ) 
Visa/MC # > z 
Exp. Date L 
Signature. 


Disks Ordered 
x$2.49 or $1.99 ea 


O Need 31⁄2” disks? 
If so—add $1 per each 
(including free disks) ....$ 


Packing/Handling Charge $__3.00 
Foreign Shipping Charge 


(Canada $2/Other $4) ...$ 


O COD (U.S. only) 
add $4 if you require COD$__ 


O UPS 2-Day Air—add $3 
(Continental U.S. only) ...$ 


TOTALIS = 


O Check/MO O Visa/MC OCOD. 


og 
GOLD HII? 
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PO. Box 663 
Gold Hill, OR 97525 


Whether you want to investigate new business 
opportunities, or increase your current productiv- 
ity and revenue, Home Office Computing’s HOME 
OFFICE SHOPPER section provides you with di- 
rect access to hundreds of products and services 
crucial to home businesses. The section offers 
everything from printer ribbons to entertainment 
software in an organized, easy to read style. 


The HOME OFFICE SHOPPER Categories: 
ACCESSORIES 

ASSOCIATIONS 
BOOKS/MANUALS/PUBLICATIONS 
BULK DISKS FOR SALE 
BUSINESS OPPORTUNITIES 
BUSINESS SERVICES 
COMPUTER PAPER 

COMPUTER REPAIR 

COPIERS & SUPPLIES 

DATA SAFES 

DATA TRANSFER 

EDUCATION 

ENTERTAINMENT 

FAX MACHINES 

FINANCIAL 

FURNITURE 

GIFT IDEAS 

HARDWARE 

INSURANCE 

MISCELLANEOUS 

MODEMS 

PAPER 

PHONE ACCESSORIES 

PUBLIC DOMAIN & SHAREWARE 
REAL ESTATE 

SOFTWARE 

SOFTWARE WANTED 

TONER CARTRIDGES 

VIDEOS 


SHOPPER RATES 


LINE RATES 

(Effective July 1989 issue) 

Prepayment Required 

Net cost per line per issue: 

g D Eai e a Micon cs ns sees E A E ses PE A see $29.00 


ps JB 11. eee ae Se A S E A 27.00 
CTIS SN EAEE ce ne I AT 26.00 
AS Wp 11 e Se ae a ae sc E AE I EEE EA 25.00 


$25 extra per issue for any/all bold print. 
Add 25% extra for gray tint. 
3-lipe minimum 


To determine number of lines, count 40 characters 
per line including spaces and punctuation. For all 
caps or bold print, count 36 characters per line. A 
partial line counts as a whole line. 


DISPLAY RATES: 

(Effective July 1989 issue) 
Prepayment Required 

Net cost per column inch per month: 


MST AINC Fy incu btn. est Lota vans Geen eco eee aaa eee $315.00 
be yl bs bs Cad Be ay enh Ae fen See s cra 290.00 
GDA CS isis tes ca cok ca tera baht ales an d dieo ens 270.00 
BEd Fe (orc tes ot Ye CE Or Ans ROMS eee Am 260.00 


Add $50 for Reader Service number for all Sisley 
ads under 3 column inches. 
Column width is 2 316”. 


Classified Advertising is not agency 
commissionable 


Frequency discounts are earned. Accounts will 
receive discount and rebate as they achieve 
frequency levels. 


Figure 10 lines maximum per column inch. Using 
fewer than 10 lines allows for larger typesizes or 
graphics. To determine the number of lines, use 
the same formula as for line ads but subtract 2 
characters per line to leave space for a border on all 
sides. Typesetting is available at no extra charge. 


When submitting a camera-ready ad, please indi- 
cate if the ad was printed on a laser printer. 


1990 DEADLINES: 

November a. ferro se ae sci ives dadevottesane 8/30/90 
DPIECETHDED ooo. a ear a rena a eee teeter el os tee 10/1/90 
SAMUI ARY sae neepa sedans AES era Erk EEEN 10/31/90 


If You Are Looking For Ideas To Start A Business, Need Products Or Want Business Services, 
Read The HOME OFFICE SHOPPER Every Month! 


TO PLACE YOUR AD: 

@ Print or type your copy 

@ Determine the category 

@ Decide the number of consecutive inser- 
tions and calculate amount due 

@ Include Check/MO/VI/MC and send to: 


HOME OFFICE COMPUTING 
730 BROADWAY 

NEW YORK, NY 10003 
ATTENTION: EVA GRODBERG 


Or call 212-505-3606 and we will help you plan a 
cost-effective strategy that benefits you! 


All advertisers must submit phone numbers for 
our records even if the number is not to appear in 
the ad. All ads with PO Boxes must submit street 
address for our records. 


Home Office Computing cannot be responsible for 
the accuracy of description, but will attempt to 
screen out misleading ads, and reserves the right 
to reject, edit or cancel any advertisement at any 
time. Publisher is not liable for ads that are not 
published. Publisher is not liable for key errors. 


ACCESSORIES 


DISKETTE, PHOTO AND VIDEOCASSETTE 
MAILERS. ALL SIZES. FREE SHIPPING. SIRGO, 
P.O. BOX 178, DYER, IN 46311 


Protect your computer from the harmful 
effects of Static Electricity. Call for our 
free Static Control brochure today. 
Static Cont. Syst. & Tech. 800-752-0999 


The $35 KB-PILLOW FIGHTS: 
CARPAL TUNNEL SYNDROME, BACKACHE, 
NECK/SHOULDER STRAIN! 

THE $55 DYNAMIC FOOTREST MASSAGER 
FIGHTS: LEG and FOOT FATIGUE! 


GET BOTH FOR ONLY $75 
30-day MONEY BACK GUARANTEE! 
Send V/MC/CK/MO to: ERGO-NOMIC Inc. 
4102 E. 7th ST., Ste. 260, Long Beach, 
CA 90804-5301 or call (800) 829-8951 


NEED SATISFAXTION?! 


If you need the red carpet treatment 
rather than red tape for all your... 


COMPUTE, FAX & COPY 
NEEDS — CALL CIRCUIT 
(800) 553-4340 


ASSOCIATIONS 


NETWORK & ASSOCIATION 
For people who work at home. Referral services, 
health insurance, free software and e-mail thru 
on-line services, newsletter, shopping club. United 
Home Offices 800-662-7675, BBS 718-898-5107 


BUSINESS OPPORTUNITIES 


GUARANTEED BUSINESS OPPORTUNITIES 
with your PC. I've done it—let me show 
you how. FREE details! Rush $1 (P&H) 

to DLMW, Box 55405, Bridgeport, CT 06610 


Work-at-Home. 1000 companies hiring 
homeworkers-computer & other skills 
Specific job leads - Who's hiring- 
pay-benefits. Send 25¢ stamp. Facts: 
2102 Whispering, Round Rock, TX 78664 


Profitable resumé service with your PC 
at home. Free Details. Lloyd's, 14027 
Adams Circle, Omaha, NE 68137 


DISCOVER THE OPPORTUNITIES 
for information brokers, desktop publishers 
and other information entrepreneurs. Trial 
subscription, $1. THE WHOLE WORK CATALOG, 
Box 297HD, Boulder, CO 80306 


Graphic Designers/Printers 
Your PC can earn BIG profits! 
Set, see & proof type on any PC. Unique TYPE 
EXPRESS software delivers 1500 dpi cam- 
era-ready type in 1-day w/o buying a $100K 
typesetter. Over 1000 fonts. Fast, easy, proven, 


profitable. Used by hundreds of graphics pro’s 
nationwide. Call 800-356-8291 (HOC6/90) 


PROFIT IN MAIL ORDER WITH IBM/COMPATIBLE. 
Send $2 for info—S$5 for 5.25” demo. 
DML Enterprises, Dept. B, PO Box 1026, 
Brigantine, NJ 08203 


MAKE MONEY WITH MICROCOMPUTERS. SEND 
LARGE SASE + $2./sample or $12.00/6 issues-MSC 
Box 1039-F9, Mt Vernon, NY 10551—0309 


$4,000 PER MONTH AT HOME 


HOW TO MAKE MONEY WITH COMPUTERS 
+ STARTING A WORD PROCESSING SERVICE 

* COMPUTER CONSULTING & SOFTWARE PUBLISHING 
+ HOW TO START & FINANCE A COMPUTER BUSINESS 


* OVER 100 HOME-BASE COMPUTER BUSINESSES 


CALL OR WRITE FOR FREE INFORMATION 
1-800-728-1985 OPERATOR 4 
MACKENZIE, BOX 91181-V 
PASADENA CA 91109 


CIRCLE READER SERVICE 1 


HOMEWORKERS NEEDED FT/PT. Various 
positions, skills. Send SASE to: Homeworkers, 
Box 711348, Santee, CA 92072-1348 


EARN $$$ WITH YOUR COMPUTER AT HOME 
Exciting new part time opportunities working 
with an established software marketing company. 
Will teach. For info sent $1. to: COMPUTER 
PO Box 1442-HC, Orange Park, Florida 32067 


Make Money Doing What You Love! 


Like working with PCs? Ready to cash in on the hottest 
consulting opportunities of the 90's — point-of-sale 
systems for local retail and service businesses? Then 
find out how to make macrobucks with MICROBIZ, an 
authorized IBM Business Partner, and the industry 
leader in retail vertical markets. We provide leads, 
training and all technical support. For full details and a 
FREE Reseller Information Kit,call 

1-800-637-8268 or write to MICROBIZ, | i) a) 
400 Executive Blvd., Dept. HC-7, 

Elmsford, NY 10523 


FREE BOOKLET. “How to Make Money With 
Computers.” Write to: Computer Publishing 
Enterprises, P.O. Box 23478 Dept. HO27, 
San Diego, CA 92123. Or call 800-544-5541 


“Talking” Real Estate MLS Money-Maker 
Own Your Own Company For $495.00 
For-Sale-By-Owner Multiple Listing Serv. 
Call FIZZBO MLS 1-800-383-3726 


MEDICAL BILLING OPPORTUNITY 
Opportunities exist in providing paperless 
electronic insurance claims filing services 

to medical practitioners. We provide software 
programs to billing centers that are feature 


packed, and a concept that will sell to 
practitioners. Get in on the ground floor of 
an emerging industry with a company that 
delivers what others have not. 
INTRAMARKET SYSTEMS CORP. 800-443-9556 


Business Opportunities continued on next page 


SEPTEMBER 1990 83 


BUSINESS OPPORTUNITIES 


Your BUSINESS OPPORTUNITY 
advertisement could be seen by 1.3 million 
entrepreneurs who read 
HOME OFFICE COMPUTING 
every month! 

Gain a presence in the fastest growing 
business-to-business market today. 
Call 212-505-3606 for more information. 


How to Start a Business With a Computer 
119 pgs., & 101 Computer Business Ideas 
120 pgs., Only $12.95 for both + $2 S&H. 
CA res. add 714%. S.W. Marketing, 9528 
Miramar Rd, Ste. 171-C, San Diego, CA 92126 


BE A REAL ESTATE 
APPRAISER conepotenta, 


home study course. Nat'l. Coll. of Appraisal, 
2245 Perimeter Park, Dept. RK247 Atlanta, GA 
30341. FREE CATALOG: 1-800-223-4542. 


Name 
Address 
City State__ Zip 
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MAKE MONEY MOONLIGHTING! The 4 best ways 
to earn money with your computer and the 4 
traps to avoid. 121 pages. Send $4.95 ppd to: 

AICTF, PO Box 2615, Pasadena, CA 91102 


SUCCESSFUL HOME RESUME SERVICE 
Make great money-easy format! We do! For 
complete kit send $7.95: Bracsyn, Inc, D-H2, 
POB 2331, Concord, NH 03302-2331 


ATTENTION ENTREPRENEURS 


Be A Part of Publishing's Fastest Growing Market 
Printing Personalized 
Children’s Books 


...low startup costs...high profits... 


make a book in only 
4 minutes...use your IBM compatible 
full color illustrations...hard covers... 
dealerships available — only $2995.00 


ABOUT ME! 
670 International Parkway #120 
Richardson, Texas 75081 
(214) 231-3598 


OWN YOUR OWN TRAVEL AGENCY BUSINESS 
Work from home or office. Earn hi comm. 
& fab. travel benefits. Valuable support 
service offered. Only $495. 800-448-1068 


OVER 200 BUSINESS OPPORTUNITIES 
Free details! Send $1.00 (P&H) to 
J.A., P.O. Box 2621, Davenport, IA 52809 


FREE computer related business catalog 
— make big money with your computer — 
ComputerProfits Box 3103-A Nashua, NH 03061 


Revolutionary Day-to-Day Tax Receipt 
Keeping System. No competition. Sample 
business kit $3.00. UKAREX, 191-35HO 

Harder, Hayward, CA 94544 


EARN $ FROM HOME — EXCELLENT PRODUCT. SEND 
$4.95 FOR BROCHURES AND VIDEO TO: STAN 
KOWALIK, 108 MAIN ST, NEW PALTZ, NY 12561 


Start and operate profitable resume service. 
Send SASE: KMS Typing, 105 N. Plaza Trail, 
Suite C14, Virginia Beach, VA 23452 


EARN $3000 +/Mo at home, big demand. Demo disc 
(IBM or Mac), audio, $9.95 MO/MC/VISA. HBCN, 
Box 1350, R. River, OR 97537 (800) 666-3457 
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If You Are Looking For Ideas To Start A Business, Need Products Or Want Business Services, 
Read The HOME OFFICE SHOPPER Every Month! 


TEST UNRELEASED SOFTWARE FOR $$$$$$$ 


Send $5 for Information & Application 
Kit to Silicon Mountain Services, Box 
62339, Colorado Springs, CO 80962-2339 


SELL MONEY! Become a loan broker. Free 
details. Dept. HOS200, Financial Planning, 
210 Fifth Avenue, New York, NY 10010 
(718) 768-6803, ext. 200 (24 hours). 


READ BOOKS for pay! Call 1-900-847-7878 
($0.99/min) or Write: PASE-RD8, 161 
Lincolnway, North Aurora, IL 60542 


DON’T DREAM OF A HOME OFFICE! 
START ONE. PUT THAT PC TO WORK TODAY. 
INFO-DISK $5.00. CLARK COMPUTER COMPANY, 
PO BOX 1458, GIG HARBOR, WA 98335 


GET PAID for mailing letters! $200.00 
daily. Write: PASE-WP9, 161 Lincolnway, 
North Aurora, IL 60542 


Part/Full time home based business 
offers $100,000 + potential. Better Images 
2716 University Ct. Waukesha, WI 53188 


TREMENDOUS PROFITS SELLING INFORMATION 


BY MAIL. Free Report. Altona, Box 166H9, 
Two Mountains, QC Canada J7R 4K1 


BUSINESS SERVICES 


STOP RE-TYPING TODAY! 


Convert paper documents into editable/ 
searchable word processing files. Easy and 


affordable using your fax machine and 
ViaFaxx™ scanning service. 


1-800-842-7466 


NATIONWIDE 800# ANSWERING SERVICE. 
$9.50/mo, $.35/min. Profitable Business 
Opportunity Too! Call (800) 873-3478. 


BOOKS, MANUALS 
PUBLICATIONS 


DISCOUNT Computer Books. Thousands of 
titles available, including recent 
releases. Please call or write for our 
latest free catalog. BOOKWARE, 

147 Campville, Rd., Northfield, CT 06778 
(800) 288-5662 


FREE PROFITABLE BUSINESS CATALOG 
Gets people to buy what you sell NOW! 
Aegea/1, Box 91299, Long Beach, CA 90809 


ATTENTION PARALEGALS AND LEGAL ASSISTANTS 
Receive a copy of THE MEMORANDUM—a newsletter 
written by you for you! Sample $2/1 yr $15.00 
Curran, 50 Abingdon Lane, Scarsdale, NY 10583 


"The Best Thing To 
Ever Happen To My 
In-House 
Publication" 


Send $55.00 for 10 Issues to 
TMP Publishing Company 
P.O. Box 3285, Rome, GA 

30164-3285 


FREE STYLESHEETS 
WITH YOUR ORDER 


Need Help Manang your PC? Order “Easy 
DOS” Today! Only $9.95. A. Daniels. Pub. 
1301 Corbett St., Wilmington, NC 28401 


Really Learn WordPerfect 
Easy to follow step-by-step manual & 
disk only $29.95. Indicate disk size. 
Computer Tutoring (818) 957-7832 MC/Visa 


B.S. & M.S. in COMPUTER SCIENCE 
The American Institute for Computer Sciences 
offers an in-depth correspondence program to earn 
your Bachelor of Science and Master of Science 
degrees in Computer Science at home. BS subjects 
covered are: MS/DOS, BASIC, PASCAL, C, Data File 
Processing, Data Structures & Operating systems. 
MS program includes subjects in Software 
Engineering and Artificial Intelligence. 
AMERICAN INSTITUTE FOR 
COMPUTER SCIENCES 
1704-HO 11th Avenue South, 
Birmingham, AL 35205 205-933-0339 


BECOME A PARALEGAL. Work with attorneys. 
Lawyer instructed home study. America’s 
finest paralegal program. Free Catalog. 
800-223-4542 Dept. LK247 


COMPUTER PAPER 


FREE CATALOG! COMPUTER PAPER & LABELS 
High quality continuous & sheet products. 
Packages or Cartons — BUY DIRECT & SAVE! 
Big Selection — Sizes, colors, formats, 
Carbonless, Green bar. BEST PRICES write 
GML/A, BOX 15427, HARRISBURG, PA 17105 


COMPUTER REPAIR 


Repair your own Computer, Monitor, Keyboard, 
Printer & Disk Drives easily with unique Repair 
Flowcharts for all machines. Free error & 
cleaning guide w/order. $12.95. Computer Care 
3669 Grand Ave., Oakland, CA 94610. 


COPIERS & SUPPLIES 


FCC WHOLESALE Copiers & Supplies 
National Distributor of NEW copiers, 
fax machines, and OEM supplies. 
Canon & Sharp Toner Carts RECHARGED — $19.00 
Free Catalog! 904-567-9365 FL 


DATA SAFES 


PROTECT YOUR DISKS FROM FIRE AND THEFT! 
Media & office safes shipped direct to you 
at discounted prices! SSI, 215 Center Pk., 
#650, Knoxville, TN 37922 615-675-2815 


ENTERTAINMENT 


Horseracing, greyhound handicapping: $33 
to $78. Software Exchange, Box 5382-H, W 
Bloomfield, MI 48033. Info: 800-527-9467 


Go has been a way of life in the Orient for over 
4,000 years. As much a philosophy as a game, 
Go is considered by many to be the secret of 
Japanese success. 

“the leading Go game for the Macintosh (or ... 
the IBM PC. for that matier)” MacWorld 6/89 


Toyogo, Inc. 
PO Box F, Dept. H 
Kaneohe, HI 96744 
$79 Go Master + $6S&H 
(800) TOYOGO-9 


CIRCLE READER SERVICE 2 


Professional HANDICAPPING SOFTWARE for 
Thoroughbred, Greyhound, Harness, 
Quarterhorse, Accurate to 78%. $69.95 each. 
Demo/Manual $7.00. IBM, Apple II, C64/128. 
FREE Catalog. ADPA, Box 7990-HMO90, 
Fremont, CA 94537 415-795-0504 


LET YOUR PC TAKE YOU TO THE CASINO! 
Learn to increase your win percentage, or just have fun! 


Beginners & Experts ... Just install & play! On-line 

Expert system. Detailed Manual. Complete session 

Statistics. Simulator program. Vivid color graphics. 
To order Strategic Video Poker™ 

Send $49.95 (add $3 S/H; PA res. add $3.18) 


Requires: IBM PC or 
cR VEGA: a Fa 


Never be stuck with 
obsolete or inappropriate 
technology. 


30-Day 
Free Trial 


Get the FAX you need — 
satisfaction guaranteed. 


FAX/Phone 
Switch 


No need for an addi- 
tional phone line. It 
even works with your 
answering machine. 


Service & 
Supplies 


Everything you need is 
just a phone call away. 


Call Trans-Lux 


The FAX rental company 


1-800-736-8329 
RANS-|UX 


Trans-Lux Corporation 
110 Richards Ave. 
Norwalk, CT 06854 
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FAX MACHINES 


NEW AUTOFAXSWITCH-NO INSTALLATION 
FAX MACHINES, FAX BOARDS, CALL TODAY! 
BUSINESS WHOLESALE 800-345-FAXX 


The FAX /Modem 
Accessory... 


that saves you cash! 


ADD A FAX AND MODEM WITHOUT ADDING A PHONE LINE 


Wigh-Tech Resources, Ine. 800-422-2832 


FAX CITY DISCOUNT SALES AND SERVICE 
800-426-6499 919-288-2454 
Canon, Minolta, Murata, Panafax, Panasonic, 
Ricoh, Sanyo, Sharp, Toshiba and more. 


PHONE/FAX/MODEM/ANS-MACH SWITCHES 
$119 TO $199/30 DAY MONEY BACK GUARANTEE 
WE ALSO CARRY FAXES, MODEMS, COPIERS & MORE 
CALL COMP-Connection (408) 847-3461 


FAX CARD FOR YOUR IBM/COMPATIBLE 
ONLY $195.00 PLUS S&H 
CALL PALMER SYSTEMS (414) 442-5536 
30 DAY MONEY BACK GUARANTEE 


HARDWARE 


ff MARYMAC inoustries m 
Radio Shaek SCO TANDY 


We will meet or beat... GUARANTEED LOWEST PRICES 
Our 13th Year of DISCOUNTS 
TANDY COMPUTERS & FAX MACHINES 
Fgt Prepaid. Save Tax 
Toll Free 800-231-3680 
22511 Katy Fwy 
Katy (Houston), TX 77450 
1-713-392-0747 FAX (713) 574-4567 


PCjr Owners 


Evervithing voull ever need! 


@ Sidecars Which Increase Memory to 736K 

è Second and Third Drives Which Snap on Top 

è Drives Which Read and Write 1.2 MB AT Diskettes 
è 31⁄2 inch Disk Drives Which Store Up to 813K 

è 20 MB Hard Drives Which are DOS Compatible 
@ ROMs Which Make your Display Easier to Read 
@ Upgrades Which Expand 128K Sidecars to 512K 
è Speed Up and Pseudo DMA Cartridges 

è Clocks, Printer Ports & Speech Attachments 

è Joysticks, Optical Mice, and Light Pens 

è Adapters to Use your PCjr Monitor With a PC 


è Switching Boxes for Monitors or Serial Devices 
è Full Size Keyboards & Numeric Keypads 

è Keyboard, Modem, Printer, and Monitor Cables 
è Basic Manuals and also Cartridge Basic 

è Game Cartridges, and Other Software 


Plus much much more. Call, write, or circle 
our reader service number for a FREE 
catalog of PCjr add-on products. 


PC Enterprises 
PO Box 292, Belmar, NJ 07719 
1-800-922-PCJR or (201) 280-0025 


CIRCLE READER SERVICE 3 


IBM PC Jr Service Specialist/Memory Upgrades 
Free Catalog of Products. Glass Business Equip. 
505-865-9878, PO Box 287, Dept. HOC, Peralta, NM 87042 


Hardware continued on next page - 
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386SX COMPUTER 
WITH VGA MONITOR 


* 100% IBM compatible. 

* 80386SX-16/8 MHz speed, zero wait state, 
upgradable to 20 MHz. 

+ One 3-1/2" 1.44 MB floppy disk drive. 

* One 5-1/4" 1.2 MB floppy disk drive. 

* 40 MB hard drive/28 millisecond access time. 

* 1 MB RAM on motherboard, expandable to 8 MB. 

e Expansion slots: three 16-bit IBM AT compatible 
accessory slots; one 8-bit IBM PC/XT compatible 
accessory slot. + Three 1/2" peripheral bay. 

* Built-in VGA video support. 

« Battery backed real time clock/calendar. 

* One serial port. + One parallel port. 

* 80387SX-16 math co-processor socket. 

* 101 key detachable IBM style keyboard. 

* Phoenix BIOS. » Included MS-DOS 4.0. 

* Softwares shown on screen not included. 

« Dim.: 16"W x 18"D x 5"H. » Model #: CPC8248. 

*1 Yr. Mfr. Warranty! + Factory New & Perfect! 

14" VGA color monitor: 


* Non-glare. : 5 

Shes Mfr. Sugg. Retail: 
compatible. $2,968.00 

*.42mm 
dot pitch. 

* 256 colors. 

* Resolution: $ 99 
640x480. 

* Dim.: 14.72"W : 
x 12.40"H item No. B-2235-143578 


x 15.64"D. Insured Ship/Hand.: $49.00 
FOR FASTEST SERVICE CALL TOLL FREE 
aver =m 


1-800-729-9000 == 
e 


m = = es = a = E E 
DAMARK INTERNATIONAL, INC. 
7101 Winnetka Ave. N., Minneapolis, MN 55428-1619 
Customer Service »* 612-531-0082 
Please rush me: Cordata Computer(s) 
@ $1499.99 each, plus $49.00 s/h each. 
Item No.B-2235-143578 
MN res. add 6% sales tax. 


Name 
Address 
Ciy Sme zp = 3 es ee a 
O Check/MO O VISA O Master Card O Discover 

Card No. 
Exp. Deiat 7: - —* ph; PEPA 


Sho Cp a ea ek 
Copyright 1990 DAMARK International, Inc. All Rights Reserved 


DELIVERY TO 48 U.S. STATES ONLY 
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HARDWARE 


IBM PCjr SPECIALS 
Full line of IBM PCjr Hardware 
* Memory Expansion to 640K 
* Second Floppy Drives 
* Parallel Printer Ports 
* Full Size Keyboards 
* Modems, Int. & External 
* Joysticks, Serial Cables 
* PCjr Network cards 
* BASIC Cartridges, Mice 
* PCjr Tested Shareware 
* Complete Computers 
* Repair Service 
Send for Catalog Today 
COMPUTER RESET Dept HOC 
P.O. Box 461782 
Garland Texas 75046 
214-276-8072 
(BBS/Fax 214-272-7920) 


nu | urin 
U FORT WORTH COMPUTERS 


Usno | 38 ed 


Can You Buy Direct? 


A Radio Shack : Landy: 


T Have You Got Our Prices? 
E Will You Pay Too Much? 


377 Plaza, Granbury, TX 76048 


ra 1-800-433-SAVE 


LAPTOPS! 


TOSHIBA - SHARP - NINJA 
ZENITH - NEC - COMPAQ: TI 
MITSUBISHI - PACKARD BELL 
SAMSUNG - EPSON - PANASONIC 


Fast, Friendly & Dependable Service 
COMPUTER OPTIONS UNLIMITED 


12 Maiden Lane, Bound Brook, N.J. 08805 


“LOW PRICES FROM THE LAPTOP SPECIALISTS” 
M-F 9-9 SAT 9-5 


201-469-7678 


CIRCLE READER SERVICE 4 


NARS Be 


ro PI ie a aa, a, 
7? S 


e Computer 
FREE Catalog ,’ 
; SO eR nb yn ea gk 
Deep Discounts on 
4000 
Computer Products 


ELEK-T Et inc. 


In IL 708-677-7660 
800-395-1000 
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COMPUTERINSURANCE 

4 Replacement with no depreciation PLUS 

sł Covers computer hardware in home or office 

Easy to read policy 

Bonus 20% for software coverage 

e Low $50 deductible 

Covers theft, fire, power surges, accidents, natural 
disasters, even earthquakes and flood 

+ Policy backed by an A+ company 
=#COMPUTERINSURANCE 


6150 Old Millersport Road, NE  Acency Inc. 
Pleasantville, OH 43148 


1‘- 8:0-02. 77272 -0 385 


CIRCLE READER SERVICE 5 


GROUP HEALTH INSURANCE — Self-employed? 


Paying outrageous premiums? Save money 
with our directory. Free details. Sunrise, 
Dept. 01-09, 23 Bristol Rd, Clinton, NY 13323 


MISCELLANEOUS 


Why buy air just to rearrange dust? 
Use hi-teck tack cloth to remove it. 


Special polymer treated cloth holds dust 
until washed out. Clean monitors, stands, 
etc. by wiping dust away. 

3 cloths $8.95 plus $1.45 s&h (CA res. add 614%) 
Dealer Inquiries Welcome 
J Technology Development, 18939 San Carlos, 
Fountain Valley, CA 92708 


PUBLIC DOMAIN 
AND SHAREWARE 


AccuSoft $1.00 Per Disk 
ems 
e FREE CATALOG « 


Select from the Very Best 
IBM PD and Shareware 


e FAST SERVICE e 


CIRCLE READER SERVICE 6 


SOFTWARE FOR IBM AND COMPATIBLES 
54" or 314". For free catalog, send SASE to 
Gemini, PO Box 1332, Whittier, CA 90609. 


TANDY 1000 and Color Computer programs. 
Free information. Specify computer. 
Soda Pop SW, POB 653, Kenosha, WI 53141 


OUTSTANDING IBM SOFTWARE 
Call or write for free catalog. ACL SHAREWARE 
1-916-973-1850 
1621 Fulton Avenue, Suite 30-F7, Sac, CA 95825 


FREE ADAM / IBM / C-64 / TI99 CATALOG 
SPECIFY COMPUTER-PARALLEL SYSTEMS 
PO BOX 772, TURNERSVILLE, NJ 08012 


—FREE CATALOG—IBM SOFTWARE— 
Public Domain & Shareware. Write today! 
CENTRAL MICRO SOLUTIONS 
P.O. Box 2675-C, Columbus, OH 43216 


SOFTSHOPPE, INC. 


Fi Selected Programs Wi Latest Versions 
Wi As Low as $1.50 Wi Same Day Shipping 
WA No Minimum Order 


FREE CATALOG IBM PD/SHAREWARE 
Call 800-829-BEST (2378) Fax 313-761-7639 
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GREATER MIDWEST MICRO SOURCE — Your BEST 
SOURCE of IBM Comp Shareware & Supplies. 
For FREE Catalog write to GMMS Dept 102, 
2200 180th Ave NW, Andover, MN 55304 
Or call (612) 753-6479 


15 FULL DISKS - FREE 
SOFTWARE FOR IBM® COMPUTERS 


TRY US! Get 15 disks full of our 
best selling software - FREE! 
Games, Business, Education, 

Graphics, Programmers’ Utilities, 

Finance, Desktop publishing, more. 

PAY ONLY $5.00 FOR SHIPPING 


SATISFACTION GUARANTEED! 


INTERNATIONAL SOFTWARE LIBRARY 
511-104 Encinitas Blvd e Encinitas CA. 92024 
619 942-9998 
since 1985 
VISA/MC/AMEX Accepted 


CIRCLE READER SERVICE 8 


IBM SHAREWARE 54's for $1.75 per disk. 
Specials too. Send $1 for catalog on disk. 
SM-DISK LIBRARY, Box 234, Walton, NY 13856 


IBM SHAREWARE LOW AS $1.00/DISK 
5.25" or 3.5” FREE CATALOG. WRITE: 
RIT, PO Box 191, Farmville, VA 23901 


CUT , YOUR RIBBON COSTS 


7 Re-ink your fabric ribbons 
with a Borg Ribbon Inker! 


Call 800-553-2404 


Borg Industries, Janesville, IA 50647 


CIRCLE READER SERVICE 9 


AUTO-INKER 
Re-ink any fabric cartridge or spool ribbon for about 
5¢! Universal Cartridge model $63.00 (specify 
printer). Ink included. Adapters for additional 
printers $5. Special inker for Imagewriter, Epson, 


others....$43.00. Also, new RIBBON RE-NEW 
at $4.95 ppd will re-ink 30 ribbons (no 
equipment needed). Ribbons & reloads available. 
V-Tech, Inc. 2223 Rebecca, 
Hatfield, PA 19440. 215-822-2989 


SOFTWARE 
CHILDREN SOFTWARE 
Over 100 educational programs. 
IBM, Apple, C64, TI99. SASE for brochure. 
KIDWARE 


1380 156th NE #H2, Bellevue, WA 98007 


If You Are Looking For Ideas To Start A Business, Need Products 


Or Want Business Services, Read The HOME OFFICE SHOPPER 


Every Month! 


SOFTWARE 


MENYOU VERSION 2 $27.95 
The fast, economical total solution to your MS-DOS menu 
needs. Easy one key access to your application. Say 
goodbye to batch files forever. Complete color 
customization, help/tutorial and DOS commands from 


inside Menyou. Version 3 with encrypted password 
protection, usage tracking, improved memory 
management and auto screen blank $39.95 
Black Forest Software 
3203 Voll Lane, South Bend, IN 46615 


YOURS FREE! 


How to Manage Your Mailing List 


Manage your consumer or business-to-business mail- 
ing list on your IBM PC or compatible PC with 640K 
RAM and hard drive -- and save money on your 
mailings -- with ArcList and AccuMail, two powerful, 
easy-to-use programs that offer you: 
+ Address correction * File maintenance 
& standardization + Label design & printing 
e Duplicate recognition + "Nth Name" testing 
+ List merge/purge * Complete data security 
* Postal presorts and more. 
To get your FREE BROCHURE, call: TOLL FREE 
800-368-5806 or write: 
Group 1 Software, Inc. 
Washington Capital Office 
6404 Ivy Lane, Dept. P-HC90 
Greenbelt, MD 20770-1400 
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PC/FAX/ANSWERER ON 1 PHONE LINE — $35 
Same software uses modem to call pager 
whenever someone calls your answer mach. 
PC and modem required. Guaranteed. Send 
only $35.00 to Electronic Technologies 
3985 S Rochester Rd, Rochester, MI 48063 


To Place Ad: 


e Choose appropriate category. 


@ Fill out information below. 


New York, NY 10003 
Company 
Contact 
Address 
City/State/Zip. 


Day Phone 


Category 


p ear: leat ec or SR eR SS RS 


HOME OFFICE SHOPPER ADVERTISING 
ORDER FORM 


e Figure number of lines based on 40 characters per line, including 
punctuation and spaces. (For boldface, count 36 characters per line) 


@ Determine number of insertions and calculate amount due. 


e Clip and mail with your ad copy, payment or credit card information to: 
Eva Grodberg, HOME OFFICE COMPUTING, 730 Broadway 


oe "Everything needed to Run Your 


AS Business & So Easy to Use !" 
ALL-IN-ONE 


BUSINESS SYSTEM Only $99 


Accounting, Word Processing / Mailmerge 
DataBase, Telemarketing, Labels, Invoicing 
A/P, A/R, G/L, Inventory, Reporting & More ! 

For IBM XT, AT, PS/2, 386 & Compatibles 


CSI Inc. (800) 842-2486 In CA (714) 628-7873 


THE WORLD'S FASTEST ADDING MACHINE 
IBM PC/Compatibles. All Adding Machine 
Functions & Print Out. Add long columns of 

figures fast w/less mistakes. Ck Bal & 

Profit Sections included. Free info or 

Send Check ($29.95) State Disk Size! 
WESTCOAST SOFTWARE, 1788 Danbury Rd., 
Claremont, CA 91711 


26 Lotus/Quatro Macros-Save Time, Increase 
Efficiency. Send $5 for 5.25 or 3.5 disk. 


BCIS, 780 NW 10th Ct, Boynton Bch, FL 33426 


YOUR MAIL-ORDER BUSINESS WILL GROW 
with the proper software system. Free 
fully-working demo! (IBM) Send $2. S&H 
Automated Systems Dept-H, Box 192, 
Little Falls, NJ 07424-0192 


TONER CARTRIDGES 


TONER CARTRIDGES 
Recharged $39.00 
LCT 800-852-5170 301-871-1730 


VIDEOS 


BETTER THAN A PRIVATE TUTOR! 
SOFTWARE TRAINING VIDEOS 
DBase * Lotus * Appleworks * DOS * + More 
Free Info — INPUT PLUS, INC. 203-974-2424 
PO Box 156-HC, Thompson, CT 06277 


Issues 

Amount Enclosed 
Credit Card Type 
CC Number 

Exp. Date 


Signature 


(714) 624-1936 


| 


Circle the appropriate number on the Reader Service Card. 
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PRODUCT INDEX 


FOR MORE INFORMATION: 
Circle appropriate number on Reader Service Card 


Reader Service Number 


PRODUCT 


PRODUCT PREVIEWS 


101 Outbound Laptop 
System 

102 1000RL 

103 FX1 

104 FAX 500/600 


COMPANY 


Outbound 
Technologies 
Tandy Corp. 
Southwestern Bell 
PhoneMate 


HARDWARE REVIEWS 


105 GSX-140 
106 ZCM-1492 
107 T1000SE 
108 UltraLite 
109 LTE/286 Model 20 
110 Okilaser 400 
111 EPL-6000 
112 LaserJet Ill 
113 KX-F80 

114 RF 920 

115 3600 

116 FD 180 

117 2880 

118 1850 


OFFICE ESSENTIALS 


Citizen 

Zenith 

Toshiba 

NEC 

Compaq 
Okidata 

Epson 
Hewlett-Packard 
Panasonic 
Ricoh 

Toshiba 
Southwestern Bell 
Code-A-Phone 
PhoneMate 


119 UpTown Computer Le’Trapp 


Supply 
120 Curtis 
Manufacturing 


Keyboard 
Calculator 


121 C&C Woodworking Datamate 3000 


122 GP Technologies 
123 OfficeTech 


Essentializer 
Copy Holder 


SOFTWARE REVIEWS 


124 Works 
125 UnSpreadsheet 
126 As-Easy-As 


Microsoft 
Simp!Soft 
Trius 


127 Address Book Plus Power Up 


128 Better Working 


One Person Office 


Spinnaker 


Circle the appropriate number on the Reader Service Card. 
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The Worst Things About 
Working from Home 


People may think that 


_ dreds of miles from my 
employer’s office, is tan- 
tamount to highway rob- 


stand between nirvana 
and me. Want to hear them? 
The House as Pigpen. The biggest problem 


by far is keeping the house clean. Since my * fs 
wife and I make our home in a restored | ų 
barn, we don’t have many interior walls. f 


And despite thousands of square feet, we 
also don’t have enough storage space. Lack 
of closets, combined with open spaces, two 
home offices, and two small children, 
means that clutter can build up faster than 


steam in a pressure cooker. Just keeping a =} 


lid on the clutter is a part-time job. 

Trash. When my wife and I remodeled 
our kitchen a few years ago, the designer 
suggested we get a trash compactor. ‘‘If you 
both work at home, you’ve got trash from 
two offices plus all the regular garbage.” At 
the time, we thought he was trying to sell us 
an unnecessary appliance, so the wisdom 
and inarguable logic of his words were lost 
on us. We didn’t get a compactor, which 
compresses several wastebaskets of junk 
into inches. Instead, we lug bag after bag of 
garbage down to the basement every day. 
Remember the paperless office? Wasn’t that 
a nifty idea? 

The Muttering Spouse. My friend the cur- 
mudgeon was here last weekend, making all 
kinds of derisive comments about my messy 
abode and working conditions. His unend- 
ing negativism was somewhat annoying, but 
it was a refreshing change from those who 
tell me I’ve got it made. ‘‘If my wife and I 
both worked from home we'd kill each oth- 
er,” he said over his second cup of coffee 
one morning. 

I told him there was no chance of that 
happening to my lovely and me—but I have 
to admit that he does have a point. There are 
days when Id like my wife to vacate the 


NICK SULLIVAN is a senior editor who 
telecommutes to HOME-OFFICE COMPUTING’ s 
New York office from his home in 
Massachusetts. 
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| working at home, hun- foe 


4 | | g 


bery—but I can rattle off || 
a bunch of problems that 4 


BY NICK SULLIVAN 


( 


The phone bills are 
as regular and relentless 
as pounding waves. 


— B ee 


premises, or at least not point out that the 
floor needs washing and the laundry needs 
folding. It makes me remember how nice it 
was to go away for the day and come home 
at dinnertime to exchange stories with the 
family. 

The Peanut-Butter Syndrome. As I men- 
tioned a couple of months ago (Workstyles, 
July 1990), man can live for awhile on 
peanut butter and Spaghetti-O’s, but it’s not 
guaranteed to be a rewarding life. The lack 
of enticing comestibles in the kitchen cabi- 
nets is not an unsolvable problem, but it 
takes so much energy to continually shop 
and cook that I occasionally start flapping 
around the house like a fish out of water. 

Just as part of the trash problem could be 
solved with a trash compactor and part of 
the mess problem could be solved with more 
frequent cleaning service, part of the cuisine 
problem could be solved with a microwave 
oven. You’ve probably read about us else- 
where: the only family in America without a 


microwave. But since we live in New En- 


; gland, we feel, like Puritans, that throwing 


money at problems is not the way to go. 
Instead we think that suffering through 
problems with a vague sense of self-suffi- 
ciency is the superior way to live. Besides, 
what’s the point of working from home if 
you have to spend thousands on life-support 
systems? 

Massive Phone Bills. Since both my wife 
and I use a modem and a fax and make 
regular voice calls five days a week—and 
maintain three phone numbers (two in New 
England and one in New York)—we run up 
ugly phone bills. Some months they top 
$300: Even though I get reimbursed for as 
much as half the total bill, shelling out that 


“< much every month takes a tuck out of the 


checkbook. If I go for several months with- 
out filing expenses, my cash flow dries up. 

Like the messy house and the need for 
food, the phone bills are as regular and 
relentless as pounding waves. No sooner do 
I clean up my accounts and pay my bills 
than three more phone bills wash ashore. I 
start to stagger payments, then I wait until I 
get disconnect notices. I resist paying until 
the last moment. I hate phone bills. 

Lack of a Copier. When I first got a fax 
machine I thought I was killing two birds 
with one stone. I could use its copying func- 
tion in lieu of a photocopier. I can—but it 
produces second-rate copies with the half- 
life of a mosquito. To copy a page from a 
magazine or book, as I often want to do, I 
have to rip the page from the publication, 
which I rarely want to do. If I have a lot of 
copies to make, I go out to a nearby library 
or print shop, which takes time. And some- 
times I send off the original and do without 
my own copy. 

I don’t really need a copier, nor do I 
really need a laser printer. My work doesn’t 
suffer much without them. But I use them 
when I go to the magazine’s main office, so 
I want them in my home office. 

I don’t want to go into all this every time 
some starry-eyed optimist says I’ve got it 
made, because the benefits of my situation 
far outweigh the drawbacks. And I don’t 
like to complain. But I just want you to 
know that my life’s not a beach. At least, 
not a clean, sandy beach. W 
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INTRODUCING 


HOME OFFICE/ 
SMALL BUSINESS 
CONFERENCE 
AND EXPO 


OCTOBER 26-28, 1990 
MEADOWLANDS CONVENTION CENTER 
PERANCIS, NJ 


Targeted directly to operators of small businesses/home offices and their suppliers. Don’t miss out on what will 
prove to be the Business-Building Event of the Year! 


For You, Our Readers, Expo will provide... 

A broad curriculum of seminars designed to make you the best at: 
® Starting a Business 
® Marketing your Products and Services 
® Equipping your Office 
® Protecting Yourself and Your Business 
® Getting the Most from your Computer 


® Meet with exhibitors and see displays with the very latest in business products and services 
® Actually be able to buy from your favorite retailers 
® Meet with the editors and writers of Home Office Computing Magazine 


For Exhibitors, Expo will provide... 

A not-to-be missed opportunity to showcase your products and meet face-to-face your customers. A technology 
savvy, business-smart audience of 25,000 home-office entrepreneurs who won’t be just looking, they’ll be 
buying. Everything from laptop computers, to office furniture, supplies, copiers, fax machines, printers 
etc...you name it. They represent a hefty portion of the home-office market that spends $35 billion annually on 
retail purchases. 


Join Home Office Computing throughout 1991 as we take this show on the road to seven cities throughout the 
U.S.—to date, San Francisco’s Cow Palace, scheduled for March and the Anaheim Convention Center, 
scheduled for April. 


But, don’t wait, get in on the action from the start. 
For tickets or to reserve exhibit space or for further information, please call Shirlee Brundage, Dimensions 
Meeting and Tradeshow Management at 800-562-7062 
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The Experts in Accessories 
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Manutacturing Company. Inc 


CURTIS 


Built-in non 

magnetic compart- 

ment allows easy storage and 
access of 51⁄4” or 31⁄2” diskettes. 


* n TE 
push-button switches 
n front panel — phone line 
jacks and patch cord included, 
=~ resettable circuit breaker. 


MASTER. 


TOR eA 
Í PRINTER. fagu, o croune 
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Pm In Command! 
With The Curtis Command Center 


The new Curtis Command Center puts guaran- 
teed protection and complete control of your 
entire system at your fingertips: 


@ Guaranteed Protection—UL 1449 TVSS Lowest 
Voltage Rating of 330v for surge suppression, 
CSA approved, and the Curtis Lifetime War- 
ranty. Plus EMI-RFI filtering, static electricity 
protection, and complete phone line surge 
protection for fax/modem/telex/etc. 


@ Complete Control— One-touch of the Master 
Switch powers up entire system while dis- 


Curtis S40 Rebate “ " 


Complete and mail this coupon, your original receipt, 
and the UPC bar code symbol from new Command 
Center packaging to: Curtis Rebate Offer, 30 Fitzger- 
ald Drive, Jaffrey, NH 03452. 


NAME 


ADDRESS 


CITY i DONESEN y ZIP _.__ 
Void where prohibited, taxed or otherwise restricted. 
Allow 6--8 weeks for delivery. Offer ends September 30, 1990. 


charging built-up static electricity. Indepen- 
dent push-buttons provide individual control 
of computer and 4 peripherals. 


Allin a sleek new space-saving design. What more 
could you ask for? 


“How About a $410 Rebate?” 


Okay. Send in this coupon, the original receipt 
and the UPC bar code symbol from your Com- 
mand Center packaging and we'll send you a 
check for $10. Hurry—offer ends soon. 

#SPF-4 Suggested Retail ... $149.95. 


For the Curtis dealer nearest you 
call (603) 532-4123 Ext. #89 
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30 Fitzgerald Drive, Jaffrey, NH 03452 
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